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Dorsey  Connors  of  the  Chicago  Sun-Times: 


Columnist  Dorsey  Connors  never 
runs  out  of  new  ideas  for  saving 
money  on  food,  fashions, 
cosmetics  and  the  home.  One  of 
the  reasons  is  the  response  she 
gets  daily  from  a  legion  of 
fans  eager  to  share  their 
household  hints. 


We  congratulate  Dorsey  Connors 
on  ten  years  of  bright,  helpful 
columns — the  sort  inflation¬ 
fighting  families  need  and  want. 
Another  reason  why  readers 
and  editors  prize  the  Chicago 
Daily  News/Sun-Times  News 
Service. 


CHICAGO 

Sun-limes 


Marshall  Field,  Publisher 


Production 

Conforonco 

Issue 


Boston  Globe 
wins  Pulitzer 
Public  Service 


Cincinnati 
Enquirer  traded 
for  $55  million 


LOS  ANGELES  HERALD-EXAMINER 


The  newspaper  for  people 
who  don’t  have 
all  day  to  read  one. 


Raycomp-100  handles  more  data  —  and 
handles  it  faster  than  any  other  system.  The 
200-square-inch  screen  is  almost  three 


times  as  bg  as  other  units.  The  display 
can  handle  up  to  24,000  characters  at  a 


time,  and  you  can't  overload  it.  The  built-in 
computer  can  recall  more  than  1 00 
advertisements. 


Raycomp-lOO  allows  mae  creative  layouts,  too.  You 
can  create  any  shape  needed  —  squares,  rectangles, 
circles,  lines,  set  copy  inside,  flow  copy  around 
outside.  Of  use  the  digitizer  to  create  unprogrammed 
original  shapes. 


Raycomp-IOO’s  type  face  repertoire  runs 
to  255  simulated  faces,  from  8  to  96 
points.  Characters  are  shown  full  size, 
correct  set  width,  and  in  the  right  position. 
Italics  are  slanted.  \ 


You  can  change  the  scale  factor  to  review  a  full  oa^^Riai-^ 
scale,  or  a  one-sixteenth  page  at  double-scale.  Zoom  in  6iT^ 
area.  You  can  rearrange  the  material,  call  up  a  different 
font,  edit,  correct  justify,  quad,  etc.  Raycomp-100  lets  you 
manipulate  data  until  you’ve  got  it  just  the  way  your 
advertiser  wants  it.  You  can  choose  from  a  variety  of  paper 
tape  inputs  and  paper  or  magnetic  tape  outputs. 


iciycomp-lOO 

Ful  Pdge>ld  Make-up 

The  Fastest,  Most  Versatile  Full-Page  Ad  Composition  System  in  the 
Newspaper  Industry 

Faster  display  ad  composition  and  make-up  means  smoother  newspaper  production.  At  less  cost, 
because  Raycomp-100  replaces  obsolete,  labor-intensive  methods. 

Raycomp-100  can  provide  your  newspaper  with  a  new  dimension  in  ad  composition 
flexibility  at  less  cost  and  more  spe^.  Fa  the  complete  story,  get 
in  touch  with  Raytheon  today,  or  try  out  our  system  in  Booth  4964  cntd 

at  the  ANPA  Show  in  Houston.  Raytheon  Graphic  Systems,  L  KAY  I  M  cUN 

Raytheon  Company,  Wayland,  MA  01 778  (61 7)  358-2721 . 
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THE 

NEWS  IS 
THENIOST 
POWERFUL 
MEDIUM  IN 
BUFFALO 


HERE'S  PROOE.. 

In  1974.  national  advertisers  placed  more  than  77%  of  their 
daily  ROP  newspaper  dollars  with  The  Buffalo  Evening  News 
That  same  year  almost  500  products  and  services  were  adver¬ 
tised  EXCLUSIVELY  in  The  News 

The  Nows  (6  day)  also  published  more  Image  m  all  categories 
than  the  ottier  newspaper  (7-day) 

Over  1 1 .500  000  MORE  lines  of  Total  advertising 
Over  7.895,000  MORE  lines  of  Retail  advertising 
Over  3.360000  MORE  lines  of  Classified  advertising 
Over  674  000  MORE  lines  of  ROP  General  advertising 
Over  259.000  MORE  lines  of  Financial  advertising 
Daily  vs  daily  The  News  leads  the  other  newspaper  in  31  of  the 
32  Media  Records  retail  classifications  including... 

91%  of  all  Department  Store  Linage 

92%  of  all  Furniture  and  Appliance  Linage 

98%  of  all  Drug  Store  Linage 

97%  of  all  General  Merchandise  Store  Linage 

77%  of  all  Garden  Store  Linage 

70%  of  all  Real  Estate  Linage 

65%  of  all  Food  Store  Linage 

The  Simmons  Local  Index  1972,  details  the  readership  of  The 
News- An  audience  unmatched  by  any  medium  in  Buffalo 


Daily  News  Audience  %  of  ADI 

Total  Adult  Readers  54% 

Total  Women  Readers  56% 

Total  Women  Readers  (18-49)  66°b 

Total  Men  Readers  52% 

Adult  Readers  with  household  income 
of  $  1 5 ,000  or  more  62°o 


Sources  Media  Records  1974. 

Simmons  Local  Index  1972 

Buffalo  Evening  News 

One  News  Plaza  Buffalo,  New  York 
Represented  nationally  by  Story  &  Kelly-Smith 


MAY 

11-14 — Institute  of  Newspaper  Controllers  and  Finance  Officers  National 
Spring  Conference.  Innisbrook  Resort  &  Gold  Club.  Tarpon  Springs, 
Fla. 

11-14 — SNPA  Foundation  Seminar:  Family  Budget  and  Inflation.  Virginia 
Polytechnic  Institute,  Blacksburg.  Va, 

11-15 — National  Press  Photographers  Assn.  Photo  Conference,  George 
Eastman  House.  Rochester,  N  Y. 

11- 23 — American  Press  Institute  Seminar  for  publishers,  editors  and  chief 

news  executives  of  newspapers  under  50,000  circulation.  Reston, 
Va. 

12- 13 — International  Press  Institute  General  Assembly,  Hotel  Carlton 

Elite,  Zurich,  Switzerland. 

13- 14 — Newspaper  Comics  Council  Spring  Meeting,  Holiday  Inn- 

Fisherman's  Wharf,  San  Francisco.  Calif. 

15 — New  Jersey  Press  Assn.  News  Seminar,  E.T.S.  Conference  Center, 
Princeton,  N.J. 

15-16 — Allied  Daily  Newspapers  Annual  Meeting.  Washington  Plaza,  Seat¬ 
tle,  Wash. 

15- 17 — Association  of  American  Editorial  Cartoonists  Annual  Convention. 

Sheraton-Harbor  Island  Hotel,  San  Diego.  Calif. 

16 —  Illinois  Editors'  Traffic  Safety  Seminar,  Holiday  Inn  East,  Springfield, 
III. 

16-18 — Mid-America  Press  Institute  Family  Living  Pages  Seminar,  Shera¬ 
ton  Airport  Inn,  St.  Louis,  Mo. 

16-18 — Pennsylvania  Press  Conference.  Penn  Harris  Motor  Inn,  Harris¬ 
burg,  Pa. 

18 — Blue  Pencil  Club  of  Ohio,  Ohio  State  University  Center  for  Tommor- 
row,  Columbus.  Ohio. 

18- 22 — International  Newspaper  Promotion  Assn  Annual  Conference, 

Maria  Isabelle  Hotel,  Mexico  City.  Mexico. 

19- 20 — SNPA  Executives  Clinic,  Royal  Sonesta  Hotel,  New  Orleans,  La. 

19-22 — Washington  Journalism  Center  Conference.  Food  and  Popula- 

■  tion;  The  Next  Crisis,  Washington.  D.C. 

21-23 — Suburban  Newspapers  of  America  Annual  Meeting,  Marriott 
Hotel,  New  Orleans,  La. 

28- 31 — Canadian  Managing  Editors'  Conference,  London,  Ontario. 

29- 31 — International  Circulation  Managers  Assn.  Seminar  on  Circulation 

Management.  Troy  State  University,  Troy,  Ala. 

(  30 — Canadian  Press  Meeting,  West  News  Editors.  Saskatoon.  Sask. 

30- 31 — National  Headliners  Club  Awards  Weekend,  Convention  Hall,  At¬ 

lantic  City,  N.J. 

JUNE 

I  1-13 — American  Press  Institute  Management  and  Costs  Seminar  for 

I  newspapers  under  75,000  circulation,  Reston,  Va. 

5-6 — Ohio  Newspaper  Offset  Clinic.  Holiday  Inn  and  Sidney  Daily  News, 
j  Sidney.  Ohio. 

5-7 — N.Y.  State  Dailies  Advertising  Managers  Bureau  Convention, 
Otesaga.  Cooperstown,  N.Y. 

j  6 — Canadian  Press  Meeting  of  Ontario  News  Editors.  Niagara  Falls,  Ont. 

8-12 — Special  Libraries  Association 'Newspaper  Division  Palmer  House 
I  Chicago.  Illinois. 

11- 14 — National  Newspaper  Publishers  Assn.  Annual  Convention,  Hotel 

I  St.  Francis,  San  Francisco,  Calif. 

12- 13 — Georgia-Alabama  Newspaper  Advertising  Executives  Assn.  Sum¬ 

mer  Seminar,  Savannah  Inn,  Savannah.  Ga. 

12- 14 — Kentucky  Press  Assn.  Summer  Convention,  Kentucky  Dam  Village 

State  Park.  Gilbertsville,  Ky. 

13 —  Canadian  Press  regional  meeting  of  Central  Circuit  News  Editors, 
London,  Ont. 

j  13-14 — Arkansas  Press  Assn.  Summer  Convention,  Velda  Rose  Towers. 

Hot  Springs. 

I  14 — Canadian  Press  regional  meeting  of  East  News  Editors.  Halifax.  N.S. 
j  15-18 — Newspaper  Personnel  Relations  Assn.  Annual  Conference,  Walt 
j  Disney  World,  Orlando,  Fla. 

I  15-18 — SNPA  Foundation  Workshop.  Managing  and  Motivating  News- 

1  room  Personnel,  Atlanta.  Ga. 

15-19 — ANPA  Research  Institute  Annual  Production  Management  Con¬ 
ference,  Astrohall,  Houston,  Tex. 

15-19 — Assn,  of  Newspaper  Classified  Advertising  Managers.  Inc.  Annual 
Conference,  Chateau  Frontenac,  Quebec  City,  Canada. 

15-27 — American  Press  Institute  Telegraph  Editors  and  Copy  Desk  Chiefs 
Seminar,  Reston,  Va. 

20 — Canadian  Press  Regional  Meeting  of  French-language  news  editors, 
Chicoutimi.  Que. 

I  20-21 — South  Carolina  Press  Assn  Summer  Convention,  Myrtle  Beach 

Hilton.  Myrtle  Beach. 

20-22 — Utah  Press  Assn.  Summer  Convention,  Sweetwater  Park,  Bear 
Lake.  Utah. 
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NEWSPAPER  PUBLISHERS: 


i'll  guarantee  you 
millions  of  dollars 
in  'found  money' 
advertising . . . 
inly  H,000* 


McClure  to  retoe 
Gannett  Co 


marketing  oi  .  effective  May  I- 

Uke  early  ,'„ue  as  a  dir«- 

McClure,  ^5.  ^  Neuharth, 

tor  of  Gannett  Allen 

president  and  c  ^  major  Gannett 

harth  said  McCl  >  .  represent 

shareholder.  f  ""^ber  of  industry 

the  company  o  and  will 

boards  and  for  Gannett, 

handle  special  Pro3Wt  ^^^^  re- 

McClure  said  he  d^  Gannett  executive 
tirement  as  an  a  personal  pur- 

to  have  more  time  P^  establish 

suits.  He  an"?'‘"^flLtine  Motivation 


ased  maraetirrs 

business  to  assist  indm^^^^ 

pers  in  the  C  f  ^ 

gater  sales  and  P^  •  Gannett 

McClure  ""ginut^  „{  himself  and 

lO!”  Tran,,  »*«>'« 

,ree  others.  They  Gannett 

extensively,  the  17  states 

newspaper  P®op'®  , 

^bere  Gannett  in  1971  as 

McClure  3®^  shortly  after 

vicepresident/marke  be  owned 

the  two  ne"'sP®P®  :  merged  into  the 
major  interest  wjre  J^g^  ^ 

Gannett  G^^o^P-  Burlington  (Vt.) 

had  purchased  the  chambers- 

free  Press  m  \961.  an 

JSfdf:"S‘ea”runtil  1972- 


Publisher  Magazine 


*If  you're  not  satisfied,  it  won't  cost  you  a  cent— and, 
you  can  pay  me  over  a  year  ...  as  you  grow! 


McClure  Media  Marketing  Motivation 
Company 


Dear  Mac . . . 

You  may  have  made  me  an  offer  I 
can't  refuse . . .  please  tell  me  more! 

Name _ _ 

Newspaper  _ _ 

City _ _ _ 

Mail  to:  J.  Warren  McClure 
Box  8356 

85  Country  Club  Drive 
Rochester,  N.Y.  14618 
(716)  381-1177 


X 


splendid 

service...** 

^Unduplicoted  by  any 
oriier  source...^ 

honest 

approadi...^ 

"dear. 

Concise, 

Unbiased...** 


These  are  typical  of  scores  of  user  comments  on 
State  Farm’s  No-Fault  Press  Reference  Manual. 
Since  its  publication  in  January  of  1973,  it's  become 
the  standard  reference  work  on  auto  insurance 
reform.  More  than  800  copies  are  in  use  in  the 
nation's  newsrooms. 

Encyclopedic  in  scope,  the  300-page  loose 
leaf  manual  is  a  tab- indexed  guide  to  every  aspect 
of  the  no-fault  auto  insurance  story.  For  every  state 
that's  passed  major  auto  insurance  legislation,  the 
manual  provides  a  concise  run-down  of  the  law’s 
principal  provisions,  along  with  an  analysis  and 
its  complete  text. 

Other  sections  include  a  historical  overview 
of  the  auto  insurance  reform  effort,  proposed  federal 
legislation  and  a  glossary.  Updates  are  mai  led  to 
all  manual  users  as  laws  are  amended  and  new 
ones  passed.  They  also  get  Advisory,  a  one-page 
newsletter  that  thumbnai  Is  interim  developments. 

Altogether,  the  manual,  updates,  and 
newsletter  offer  authoritative,  unbiased  help  to 
everyone  reporting  on  auto  insurance  reform.  For 
this  free  service,  write  to: 


Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61 701 


INSURANCE 


CATCH-lines _ 

By  Lenora  Williamson 

THE  HAZARD  OF  FOLLOWING  TRADITION— The  Indiana 
General  Assembly  has  a  tradition  of  inviting  the  senior 
legislative  reporter  to  review  law-makers’  actions  in  a 
speech  from  the  podium  of  the  House  of  Representatives. 

At  the  close  of  the  61-day  session  this  year,  the  Legisla¬ 
ture  got  its  critique  from  Edward  Ziegner,  political  editor 
of  the  I ndia  napolis  News:  “All  in  all,  you’ve  brought  a  new, 
powerful  meaning  to  mediocrity  .  .  .’’ 

And  taking  full  advantage  of  the  opportunity  to  make  his 
opinion  perfectly  clear,  Ziegner  also  said,  “This  Legisla¬ 
ture  is  like  having  a  10-ton  marshmallow  in  your  driveway. 

You  can  kick  hell  out  of  it,  but  you  can’t  move  it  .  .  .’’ 

Still,  the  political  editor  did  cite  two  specially  praisewor¬ 
thy  sentences  uttered  during  the  session.  One,  he  said, 
came  from  a  certain  Senator  who  commented  that 
Hoosiers  “are  being  inadequately  over-taxed.” 

The  newsman-turned-critic  summed  up  the  session  in  a 
single  sentence:  “I’d  use  the  words  of  the  extremely  candid 
basketball  coach  who  said  about  his  team,  ‘Well,  we’re 
short,  but  slow.’  ” 

«  «  ♦ 

HANDICAPPER  WANTED — The  Washington  Post  ran  a 
one-inch  ad  on  its  horse  racing  page  announcing  it  needed 
“an  experienced,  reliable  handicapper”  and  got  71  replies, 
with  accompanying  backgrounds  which  stacked  up  two 
feet  high  on  Robert  E.  Levey’s  desk.  The  assistant  sports 
editor  had  to  sort  out  the  possibilities.  Applicants  tended 
“to  waltz  around”  their  exact  qualifications  and  he  weeded 
out  75  percent  because  of  job  conflicts  or  because  they 
were  “manifestly  mad.” 

Now,  the  Washington  Post’s  employment  test  is  just  this. 
Each  of  the  three  possible  finalists — all  government 
employees — get  a  mythical  $1,000  to  play  with  for  a  month. 
They  can  select  only  winners  from  the  Rosecroft 
Raceway — no  seconds  or  thirds.  And  the  man  with  the 
most  mythical  money  at  the  end  of  the  month  gets  the  job. 

*  «  * 

AN  APPLE  A  DAY,  OR  how  about  an  apple  and  green 
tomato  pie?  That’s  one  of  the  old  recipes  in  an  engross¬ 
ing  new  book  by  a  former  special  assignment  wri¬ 
ter  for  the  Bergen  (N.J.)  Record — Peter  Wynne.  Wynne, 
who  wrote  articles  and  criticism  in  theater,  music,  art  and 
cooking,  has  wrapped  up  the  history,  folklore,  horticulture, 
and  gastronomy  of  the  fruit  with  the  title  “Apples.” 

And  in  a  chapter  about  folklore  of  the  apple  there  is  this 
handy  hint  under  “Lovers’  Questions”:  “In  order  to  see 
one’s  future  mate  one  need  only  stand  before  a  mirror  in  a 
darkened  room  and  eat  an  apple  in  front  of  the  mirror  at 
midnight.  The  face  of  the  future  husband  will  appear  over 
the  shoulder.”  We’ll  consumer  test  that  one. 

*  *  * 

BACK  IN  1972  when  Catch-lines  was  talking  with  William 
F.  Brown  and  Mel  Casson  as  those  partners  launched  a 
new  comic  strip  “Mixed  Singles”,  Bill  casually  mentioned 
he  was  working  on  the  book  for  an  all-black  musical  ver¬ 
sion  of  “The  Wonderful  Wizard  of  Oz.”  Now,  about  two  and 
one-half  years  later,  with  the  United  Feature  comic  strip  a 
success  and  re-named  “Boomer”,  Bill  has  proved  his  other 
venture  a  success  too.  The  musical  opened  January  5  as 
“The  W’iz”  and  has  just  won  seven  Antoinette  Perry 
Awards,  including  the  Tony”  for  best  musical  of  the  1974- 
75  Broadway  season. 

*  •  * 

DANNY  KAYE  MADE  A  RATHER  TESTY  INTERVIEWEE  for 

Maryanne  Noonan,  New  York  Times  Service,  announcing 
he  should  be  rushing  off  to  Seattle  to  see  a  sick  friend.  She 
suggested  postponing  the  interview.  But  he  cooked  an 
omelette  and  sent  her  outside  on  the  patio  to  eat  it  and  was 
heard  ranting  to  his  publicist  about  trials  of  dealing  with 
the  press,  after  making  a  point  she  was  to  take  notes  only 
to  jot  down  a  specific  statement.  Following  a  series  of 
questions  which  he  fended  off,  (all  reported  as  the  inter¬ 
view)  Maryanne  “gingerly”  picked  up  her  pencil  and 
notebook  to  jot  down  something.  Reprimanded  (“Honey,  I 
said  no.”),  she  explained  she  was  simply  noting  a  fact. 
“Well,  you’re  writing  on  a  slant,”  was  Kaye’s  parting  shot. 
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THE  fourth  estate 

Robert  U  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher  Chairman  of  the  Board.  1912*1959 


Charier  Member 
Audit  Bureau 
of  Circulations 
Member,  American 
Business  Press,  Inc 


6  mo  average  net  paid  Dec  31  1974—25  517 
Renewal  rate — 77  49®/© 


Pay  the  piper  and  call  the  tune 

Those  countries  that  still  have  a  strictly  political  press — 
newspapers  supported  financially  by  political  parties — are  finding 
it  easy  to  accept  the  philosophy  that  direct  government  monetary 
grants  to  newspapers  is  the  only  way  to  continue  a  semblance  of  a 
free  press  under  current  economic  conditions. 

Italy  is  joining  the  ranks  with  expected  passage  of  legislation  to 
subsidize  newspapers  and  magazines  to  the  tune  of  $70  million  a 
year  under  the  pretense  of  helping  to  pay  for  the  increasing  cost  of 
newsprint.  The  British  government  is  toying  with  a  similar  pro¬ 
posal  to  keep  failing  newspapers  alive.  The  Swedish  program  of 
taxing  all  advertising  to  redistribute  the  funds  to  the  least  success¬ 
ful  papers  is  different,  and  yet  the  same. 

All  of  these  plans  are  based  on  the  incredible  assumption  that 
newspapers  which  few  people  read  and  buy  should  be  kept  alive  by 
outright  government  subsidy,  or  by  taxing  those  publications  that 
are  bought  and  read  by  many. 

It  is  a  dangerous  trend,  in  our  opinion,  because  he  who  pays  the 
piper  will  call  the  tune,  sooner  or  later.  Instead  of  preserving  a  free 
press,  we  see  this  as  the  road  to  destroying  a  free  press. 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1884;  Newspaperdom  established 
March.  1892:  the  Fourth  Estate  March  t,  1894;  Editor  & 
Publisher,  June  29,  1901;  Advertising.  January  22, 
1925. 


Managing  Editor:  Jerome  H  Walker.  Jr. 


Associate  Editors:  Darrell  Leo.  Carla  Rupp. 
Lenora  Williamson,  Earl  W.  Wilken.  Edito¬ 
rial  Assistant:  Jane  Levere 


Midwest  Editor:  Gerald  B.  Healey. 


Washington  Correspondent:  I.  William  Hill. 


Advertising  Manager:  Ferdinand  C.  Teubner. 


Sales  Representatives:  Richard  J.  Fiynn. 
Michael  R.  Harvey.  Donald  L.  Parvin, 
Richard  E.  Schultz. 


Advertising  Production  Manager:  Bernadette 
Borries. 


One  wonders! 

Florida’s  1913  “right  to  reply”  statute  was  invoked  by  Pat  Tor- 
nillo  against  the  Miami  Herald  in  1968  and  was  declared  uncon¬ 
stitutional  by  the  Supreme  Court  of  the  United  States  unani¬ 
mously  on  June  25,  1974. 

Last  month  the  Florida  house  of  representatives  voted  65  to  53  to 
repeal  the  1913  legislation  and  wipe  it  from  the  books. 

It  seems  incredible  to  us  that  53  members  of  the  Florida  house  of 
representatives  should  vote  to  uphold  legislation  in  face  of  the 
Supreme  Court’s  finding  of  unconstitutionality. 

Since  an  amendment  to  the  repeal  bill,  which  would  have  placed 
the  name  of  every  managing  editor  on  every  general  election  ballot 
with  a  question  whether  he  was  doing  a  competent  job,  was  de¬ 
feated  by  only  seven  votes  we  assume  the  Florida  legislators  were 
using  this  device  to  show  their  dislike  of  some  newspapers  and 
newspapermen. 

It  is  a  sad  commentary  on  the  mentality  of  so  many  state  legis¬ 
lators  who  would  waste  the  taxpayers  money  in  such  a  charade. 
They  would  have  been  much  more  effective  if  they  had  publicly 
stated  what  was  on  their  minds — and  they  would  have  gotten  much 
more  publicity. 

Faith  in  the  future 

What  does  the  future  hold  for  the  newspaper  business?  Will  it  be 
up  or  down?  Ask  the  people  who  manufacture  and  supply  equip¬ 
ment  to  newspapers. 

For  more  than  25  years  since  the  end  of  World  War  II  the  nation’s 
daily  newspapers  have  invested  an  average  of  more  than  $100 
million  annually  in  new  or  expanded  plant  and  equipment.  Each 
year  the  ANPA/RI  Production  Management  Conference  has  grown 
larger  and  larger.  The  trend  continues. 

At  this  year’s  conference  planned  for  Astrohall,  Houston,  Texas, 
June  15-19,  manufacturers  and  suppliers  have  booked  25%  more 
floor  space  than  last  year  to  display  and  demonstrate  their  wares. 
They  are  convinced  that  newspapers  will  continue  to  expand  in 
circulation,  advertising  and  service  to  readers  at  a  rapid  rate. 
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SCOUT  REPORTERS 

We’d  like  for  each  newspaper  to  ap¬ 
point  one  or  more  Scouts  as  official  home¬ 
town  news  correspondents  to  report  on 
their  trip  to  the  14th  World  Jamboree 
being  held  July  30-August  7  at  Lilleham- 
mer,  Norway. 

About  2,400  U.S.  Scouts  from  all  50 
states  will  be  attending  as  guests  of  the 
Scandinavian  countries  and  they’ll  have 
a  chance  to  meet  Scouts  from  over  100 
other  nations. 

The  Boy  Scouts  of  America  would  like 
everyone  to  share  this  experience  with 
their  hometown  Scouts.  Experience  at 
past  jamborees  has  proved  convincingly 
that  the  Scouts  themselves  make  the  best 
reporters.  Our  adult  volunteer  news  team 
is  composed  of  working  newsmen,  but 
they  can  paint  only  with  a  broad  brush 
through  service  to  the  wires.  The  real 
story  of  the  jamboree  must  he  told  by  the 
boys  themselevs,  serving  as  official  Scout 
correspondents. 

We  have  advised  all  Scouts  who  have 
registered  for  the  jamboree  that  they  can 
qualify  for  appointment  as  official  Scout 
correspondents  by  writing  to  me  for 
their  credentials  and  calling  on  home¬ 
town  editors  to  receive  their  approval. 

At  the  jamboree,  our  volunteer  news 
team  will  coach  the  boys,  give  them  daily 
news  tips,  arrange  VIP  interviews, 
photos,  and  will  expedite  delivery  of 
their  copy  by  Scandinavian  Airlines.  Our 
correspondent  center  will  be  equipped 
with  a  hank  of  new  Royal  portables 
which  the  boys  will  take  home  as  prizes. 

Thomas  R.  Dew 
(Dew,  an  ex- Wilmington  (Dela.) 
Journal  reporter,  is  volunteer  director 
of  Scout  corresi>ondents.) 
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The  last  days 
of  South  Vietnam: 

UPl 

brought  the  picture 
to  the  world. 


‘‘UPl's  photographic  coverage  of  the 
Vietnam  war's  closing  days  showed  all  of 
the  imagination  and  resourcefulness  we 
have  come  to  expect  of  you  on  the 
big  ones.” 

Claude  Sitton,  Editor 

Raleigh,  N.  C.,  News  and  Observer 

■'DPI  was  far  ahead.  Great  picture 
coverage.” 

Floyd  Bowser,  Assistant  Picture  Editor 
St.  Louis  Post-Dispatch 

“UPl  was  a  lot  stronger  out  of  Saigon.  The 
picture  of  the  refugees  climbing  to  the 
helicopter  has  to  be  the  memorable 
picture  of  the  end  of  the  war.” 

William  German,  Executive  News  Editor 
San  Francisco  Chronicle 

“Thanks  and  congratulations  on  the 
superb  UPl  photos  out  of  Saigon  on  that 
final  hectic  day.  It  was  really  a  tremendous 
performance  by  your  photographers  and 
editors  under  the  most  trying  conditions. 
But  then,  we’ve  come  to  expect  no  less 
from  UPl-and  once  again  your  people 
proved  equal  to  the  task.” 

Dane  Bath,  Picture  Editor 
The  New  York  Times 

"The  Hugh  Van  Es  pictures  were  the  only 
pictures  of  the  evacuation  that  told 
the  story.” 

Jerry  McNeill,  Picture  Editor 
Dallas  Times  Herald 

“Those  two  pictures  yesterday  were  really 
outstanding.  You  have  just  been  doing  a 
better  job  over  there.  In  fact,  we’re  using 
UPl  two  to  one.” 

Pete  Bratager,  Photo  Editor 
Miami,  Fla.,  Herald 

“Your  Vietnam  coverage  is  terrific  and  has 
been  since  the  first  day  of  the  war.” 

Wilfred  D'Aquin,  Picture  Editor 
New  Orleans  States-ltem 


“UPl’s  photo  coverage  on  the  last  day  of 
the  Vietnam  evacuation  not  only 
excellently  portrayed  the  event  it  also 
showed  courage  and  dedication  on  the 
part  of  the  staffers  who  put  their  lives  in 
danger  to  serve  as  the  eyes  of  the  world.” 
Bill  Crawford,  Photo  Editor 
Boston  Globe 

"UPl’s  pictures  were  very  good.  In  fact 
they  have  been  good  all  along.  And  their 
quality  has  been  superior,  which  is  usually 
the  case.” 

George  Bartholomew,  Picture  Editor 
Houston  Chronicle 

“UPl  came  up  with  the  picture  that  told 
the  story  of  the  evacuation  better  than  any 
other— the  one  of  the  helicopter 
evacuating  people  from  the  roof.” 

George  Sweers,  Graphic  Arts  Director 
St.  Petersburg,  Fla.,  Times  and 
Evening  Independent 

“The  UPl  photo  of  the  helicopter 
evacuation  in  downtown  Saigon  was 
great,  and  well  worth  the  six  columns  we 
gave  it  on  Page  One.” 

Ed  Orloff,  Associate  Editor 
San  Francisco  Examiner 

“UPl  is  doing  a  hell  of  a  good  job  out  of 
Vietnam.  It  is  the  talk  of  our  newsroom. 
Congratulations.” 

Alex  Katz,  Assistant  Picture  Editor 
Chicago  Sun-Times 

"Your  pictures  were  terrific.  We  would 
have  been  way  behind  without  UPl.” 

Herb  Germar,  Picture  Editor 
Minneapolis  Star 


”ln  the  contest  for  the  best  photos  of  the 
closing  days  of  the  war,  UPl  wins  hands 
down  in  respect  to  news  value,  picture 
composition  and  quality.  Two  photos— 
the  rooftop  evacuation  by  chopper  and 
the  Marine  confronting  the  Vietnamese 
child  in  its  mother’s  arms— graphically 
captured  the  story  of  the  hasty  evacuation 
of  Americans  and  the  pathetic  specter  of 
the  South  Vietnamese  left  behind.” 
Thomas  N.  McLean,  Editor 
Columbia,  S.C.,  Record 

“UPl's  picture  coverage  was  excellent.” 

Ernest  W.  Chard,  Editor 
Portland,  Me.,  Press  Herald 
Evening  Express,  Sunday  Telegram 

“UPl's  picture  coverage  was  simply 
great.” 

John  Rammel,  Picture  Editor 
Milwaukee  Journal 

“UPl  has  been  whopping  everybody  on 
visual  coverage  of  the  Indochina  situation. 
Photographer  Hugh  Van  Es  certainly 
deserves  to  have  a  star  pasted  on  his 
camera.  The  UPl  pictures  of  the 
evacuation  of  the  Northern  Vietnam 
coastal  areas  were  also  tremendous.” 
Russ  Scott,  Picture  Editor 
The  Flint,  Mich.,  Journal 

“We  edit  Inquirer  photos  oblivious  to 
service  credits  until  the  pictures  are  down 
in  engraving  and  the  captions  are  written. 
It  was  amazing  to  see  how  full  of  UPl 
pictures  our  national  and  foreign  sections 
were  in  the  days  before  Saigon  fell.  On 
the  day  it  fell  we  could  have  left  our  other 
machine  turned  off,  because  every  picture 
we  used  on  the  Vietnam  story  came 
from  UPl.” 

Gary  Haynes,  Graphic  Arts  Director 
The  Philadelphia  Inquirer 
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If  you 

were  running  a 
newspaper... 


Wbuld  you  subscribe  to 
5  overseas  news  services 

and  hire  32  foreign 
correspondents? 


Why  maintain  the  largest  foreign  news 
department  of  any  newspaper  when  wire 
services  will  supply  you  with  stories  from 
all  over  the  world?  Wouldn't  this  be  just  a 
costly  duplication? 

Not  if  you  used  the  news  services  the  way 
The  New  York  Times  does.  To  free  your 
own  people.  To  make  sure  the  secondary 
bases  are  covered  when  your  corres¬ 
pondents  are  after  special  stories.  To  add 
more  potential  news  sources  even 
though  over  75  per  cent  of  the  foreign 


news  you  print  is  written  by  your  own 
staff. 

In  fact,  this  back  up  is  one  of  the  reasons 
why  Times  foreign  bureaus  can  write 
such  interesting,  in  depth  pieces.  Exclu¬ 
sive  interviews.  Background  reports  that 
add  social  or  historic  perspective.  Side 
stories  on  how  events  may  affect  how 
people  live  in  that  country,  in  neighbor 
ing  areas,  even  here  at  home. 

Reporting  so  significant  that  Times  for¬ 
eign  coverage  has  won  18  Pulitzer 
awards  —  more  than  all  the  wire  services 
combined.  Reading  so  meaningful  that 


it  is  as  essential  for  leaders  in  business  as 
it  is  for  leaders  in  government  and  in  the 
news  media.  (More  executives  in  the 
New  York  area  read  The  Times  than  read 
any  other  publication,  consumer  or 
business.) 

Apparently,  advertisers  are  aware  that 
The  Times  is  must  reading  in  the  corpo¬ 
rate  headquarters  of  the  world.  They 
place  more  financial  advertising  in  The 
Times  than  in  any  other  U.S.  publication 
of  any  kind. 
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Every  Saturday  since  1 884 

Boston  Globe  wins  Pulitzer 


for  school  crisis  coverage 

By  Leiiora  Williamson 


From  a  record  number  of  903  entries 
for  the  1975  Pulitzer  Prizes  in  Jour¬ 
nalism,  winners  in  the  59th  annual 
event  were  announced  Monday,  May  5, 
by  President  William  J.  McGill  of  Co¬ 
lumbia  University.  The  previous  record 
was  729  entries  in  1960. 

The  subject  scope  of  the  awards  this 
year  ranged  from  coverage  of  a  school 
deseprepation  crisis  which  brought  the 
Public  Seiwice  Medal  to  the  Bostoii 
(ilobe,  to  a  small  Ohio  daily’s  staff 
coverage  of  a  tornado  w'hich  devastated 
the  town,  to  editorials  on  a  school  text¬ 
book  controversy  and  to  a  comic  strip, 
“Doonesbury”  as  the  editorial  cartoon¬ 
ing  winner. 

Fifty  journalism  jurors  .submitted 
their  reports  to  the  Advisory  Board  on 
Pulitzer  Prizes.  Dr.  McGill  was  em¬ 
powered  to  accept  or  veto  the  advisory 
board  recommendations.  The  Columbia 
University  trustees  have  removed  them¬ 
selves  from  acting  on  the  prize  recom¬ 
mendations  after  recent  dissatisfaction 
with  some  of  the  journalism  choices. 
The  official  body  through  which  the 
awards  are  granted  by  the  University 
has  now  been  changed  from  the  board 
of  trustees  to  the  chief  executive  officer. 

The  coveted  Pulitzer  Gold  Medal  for 
a  “distinguished  example  of  meritorious 
public  service  by  a  newspaper  through 
the  uses  of  its  journalistic  resources” 
was  awarded  to  the  Boston  Globe  for 
its  “massive  and  balanced  coverage”  of 
the  city’s  school  desegregation  crisis. 
The  Gold  Medal  is  its  own  honor,  but 
all  other  awards  carry  a  $1,000  prize. 

The  Boston  Globe  won  out  for  pub- 


ing  at  the  plant,  at  one  time  11  rifle 
bullets  were  fired  into  the  building. 

The  Globe  persisted  with  its  deter¬ 
mination  to  present  fair  and.  balanced 
news  coverage  of  the  controversy,  and 
published  full  texts  of  major  decisions 
and  both  pro-  and  anti-busing  advocates 
got  to  tell  their  stories  in  the  news  col¬ 
umns.  In  all,  some  60  reporters  were 
deployed  by  the  newspaper  to  report 
this  single  story.  This  was  more  than 
half  of  the  Globe’s  jnetropolitan  staff 
assigned  to  the  story  for  months.  They 
produced  more  than  400  articles  the 
rest  of  1974. 

In  addition  to  the  brand  new  Pulitzer 
Gold  Medal  for  public  service,  the  Globe 
won  four  other  awards  f or  this  desegre- 
cation  coverage:  the  Daily  Press  Award 
of  the  Sidney  Hillman  Foundation,  Na¬ 
tional  Headliner  Club  Award  for  out¬ 
standing  news  reporting,  the  National 
Education  Association  presidential  cita¬ 
tion  and  the  Unity  Award  in  Media  of 
Lincoln  University  of  Missouri. 

The  publisher  of  the  Globe,  William 
Davis  Taylor,  commented  after  the 
award  announcement  that  it  was  “so- 
l)ering”  to  realize  that  the  newspaper’s 
honor  grew  out  of  such  a  trying  period 
in  Boston’s  history. 

This  year’s  prize  for  editorial  car¬ 
tooning  went  to  Garry  Trudeau,  26- 
year-old  creator  of  “Doonesbury”,  a 
comic  strip  which  grew  out  of  a  one 
Trudeau  l)egan  as  “Bull  Tales”  in  the 
Yale  Daily  Neu'S.  The  award  marks  the 
first  time  the  Pulitzer  Prizes  have  hon- 


Back  when  “Doonesbury”  was  being 
launched  in  1970  as  a  one  of  the  first 
offerings  of  the  new  Universal  Press 
Syndicate,  John  McMeel,  president, 
made  reference  during  a  luncheon  in¬ 
terview  with  Editor  &  Publisher  to  the 
“gags”  in  “Doonesbury”,  to  which  Tru¬ 
deau  protested,  “They’re  not  gags; 
they’re  perceptions  on  the  human  con¬ 
dition!”  This  may  have  been  a  fore¬ 
cast  of  the  honor  that  was  to  come  to 
Michael  J.  Doonesbury,  title  character 
of  the  strip  which  regularly  comments 
on  national  and  international  events. 

The  editorial  cartoon  prize  takes  into 
account  the  whole  volume  of  the  art¬ 
ist’s  work  during  the  year.  The  strip, 
with  its  Vietnam  war  commentary  and 
frequent  use  of  the  Nixon  administra¬ 
tion,  Watergate,  and  President  Ford  as 
subject  matter,  appears  in  more  than 
800  newspapers  currently,  after  launch¬ 
ing  in  the  Fall  of  1970  with  75  sub¬ 
scribers. 

The  Xenia  (Ohio)  Daily  Gazette  staff 
was  awarded  the  1975  Pulitzer  Prize  in 
general  local  reporting  for  its  cov¬ 
erage,  under  enormous  difficulties,  of 
the  tornado  that  wrecked  the  city  of 
27,000  on  April  8  and  killed  83  persons, 
injuring  1,600  and  causing  damage  esti¬ 
mated  at  $100  million.  The  newspaper 
was  also  credited  with  rallying  the 
devastated  city  to  the  job  of  rebuilding. 

The  Gazette,  itself,  had  the  roof  of 
its  main  building  ripped  off,  walls 
caved  in,  and  power  lines  ripped  out. 
But  its  8D  employees  worked  to  cover 
the  disaster  and  got  out  the  next  eve¬ 
ning  paper  on  the  presses  of  a  sister 
newspaper,  the  Middletown  Journal, 
also  owned  by  the  Chew  Newspapers  of 
Ohio.  Fourteen  of  the  employes  had 
lost  their  homes  and  possessions  but 
showed  up  for  work  anyway. 

(Continued  on  page  12) 


lie  service  over  63  other  newspapers 
entered  in  that  category.  The  news¬ 
paper  first  won  this  award  in  1966  for 
its  1965  reporting  which  helped  block 
U.S.  Senate  confirmation  of  Boston  Mu¬ 
nicipal  Court  Judge  Francis  X.  Mor¬ 
rison  as  a  Federal  district  judge. 

The  Globe  began  coverage  of  Boston’s 
school  desegregation  crisis,  with  a  six- 
page  special  section  April  1,  1974,  on 
the  Massachusetts  State  Board  of  Edu¬ 
cation  plan  for  achieving  racial  balance 
in  the  city’s  public  schools. 

The  Globe’s  editorial  page  support 
of  school  desegregation  made  it  a  tar¬ 
get  of  anti-busing  demonstrations.  The 
Globe  backed  compliance  with  the  or¬ 
der  of  the  Federal  court  and  supported 
Boston  police  in  their  jobs,  editorially. 
The  editorials  were  not  a  part  of  the 
newspaper’s  Pulitzer  entry. 

As  a  target  of  demonstrations,  the 
Globe’s  delivery  trucks  were  halted, 
loads  hijacked  and  advertisers  were 
boycotted.  Along  with  threats  of  bomb- 


Pulitzer  Prizes  in  Journalism 

Public  Service — 

Boston  Globe 

General  Local  Reporting — 

Xenia  (Ohio)  Daily  Gazette 
Special  Local  Reporting — 

Indianapolis  Star 
National  Reporting — 

Donald  L.  Bartlett  and  James  B.  Steele  of  the  Philadelphia  Inquirer 
International  Reporting — 

William  Mullen  and  Ovie  Carter  of  the  Chicago  Tribune 
Editorial  Writing — 

John  Daniell  Maurice  of  the  Charleston  (W.  Va.)  Daily  Mail 
Editorial  Cartooning — 

Garry  Trudeau,  cartoons  distributed  by  Universal  Press  Syndicate 
Spot  News  Photography — 

Gerald  H.  Gay  of  the  Seattle  Times 
Feature  Photography — 

Matthew  Lewis  of  the  Washington  Post 
Commentary — 

Mary  McGrory  of  the  Washington  Star 
Criticism — 

Roger  Ebert  of  the  Chicago  Sun-Times 
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William  Mullen 


Ovio  Carter 


{Continued  from  page  11) 

The  15,000  circulation  newspaper 
staff  won  out  over  96  other  competing 
entries  in  the  local  reporting  category. 
“It  was  a  hard  way  to  win  the  Pulitzer 
Prize,”  editor  Jack  Jordan  observed. 

Investigative  honors 

Pulitzer  Prize  honors  for  a  distin¬ 
guished  example  of  investigative  or 
other  specialized  reporting  within  a 
newspaper’s  local  circulation  area  by 
an  individual  or  team — in  a  single  arti¬ 
cle  or  series — with  prime  consideration 
to  “initiative,  resourcefulness,  research 
and  high  quality  of  writing”  went  to  the 
Indianapolis  Star.  The  prize  was 
awarded  for  the  Star’s  disclosures  of 
“local  police  corruption  and  dilatory  law 
enforcement,  resulting  in  a  cleanup  of 
lK>th  the  police  department  and  the  of¬ 
fice  of  the  county  prosecutor,”  according 
to  the  text  of  the  award  announcements. 
One  hundred  and  twenty-four  entries 
had  been  submitted  in  this  category  for 
jury  consideration. 

The  Star  conducted  a  six-month  in¬ 
vestigation  of  police  corruption  that 
forced  the  resignation  of  the  police 
chief,  the  public  safety  director,  and 
swept  the  Marion  County  prosecutor 
out  of  office  at  the  last  election ;  brought 
removal  of  high-ranking  police  officers 
from  their  posts ;  and  created  a  shakeup 
in  the  department  as  a  whole,  touching 


off  continuing  federal  and  state  investi¬ 
gations. 

When  the  Star’s  city  editor  Lawrence 
S.  Connor  heard  first  rumors  of  police 
corruption  in  1973  from  police  reporter 
William  E.  Anderson,  he  formed  an  in¬ 
vestigative  team  with  Anderson,  Rich¬ 
ard  E.  Cady  and  Harley  R.  Bierce. 
Other  staff  members  soon  assigned  were 
Myrta  J.  Pulliam  and  photographer 
Gerald  W.  Clark.  Managing  editor  Rob¬ 
ert  P.  Early  and  assistant  publisher 
Eugene  S.  Pulliam  gave  full  support. 

The  Star  broke  the  first  story  on 
police  bribery,  conspiracy  with  crim¬ 
inals,  protection  of  prostitution  and 
narcotics  traffic  and  even  stealing  from 
the  police  pension  fund  on  February 
24,  1974.  March  14,  Mayor  Richard  G. 
Lugar  demanded  and  got  resignations 
of  police  chief  Winston  L.  Churchill, 
public  safety  director  William  A.  Leak 
and  assistant  police  chief  Donald  D. 
Schaedel.  With  Kenneth  B.  Hale  new 
police  chief,  the  shakeup  and  prosecu¬ 
tion  began. 

The  Star  got  cooperation  from  al¬ 
most  50  city  policemen  and  filled  two 
steel  cabinets  wdth  tape  recordings  of 
sworn  statements.  Marion  County  pros¬ 
ecutor,  Noble  R.  Pearcy,  whose  office 
was  criticized  for  “laxity”,  obtained  in¬ 
dictments  against  Anderson  and  Cady 
for  allegedly  conspiring  to  bribe  a 
policeman.  The  charges  were  later 


dropped.  But  at  the  November  election, 
Pearcy  was  defeated  for  re-election.  The 
Mayor  and  the  Indianapolis  Bar  Asso¬ 
ciation  created  two  citizen  committees 
to  improve  law  enforcement  in  Indian¬ 
apolis  and  the  county. 

National  reporting 

Individually  or  jointly,  Donald  L. 
Bartlett  and  James  B.  Steele  of  the 
Philadelphia  Inquirer  have  won  nine 
national  reporting  awards  since  they 
joined  the  paper  in  1970,  and  this 
week  they  won  the  1975  Pulitzer  Prize 
for  reporting  on  national  affairs  for 
their  series  “Auditing  the  Internal 
Revenue  Service”,  which  exposed  the 
unequal  application  of  federal  tax  laws. 
There  were  62  entries  in  this  category 
of  the  awards.  Bartlett  and  Steele  each 
will  get  a  certificate  and  a  check  for 
$500.  Earlier  this  year  they  won  the 
Overseas  Press  Club  and  Sigma  Delta 
Chi  awards  for  their  series  on  foreign 
aid  which  also  ran  in  the  Inquirer  last 
year. 

In  the  Pulitzer  series  the  newsmen 
detailed  “inadequacies  and  inequities” 
in  administration  and  enforcement  of 
federal  tax  laws,  which  they  charged, 
caused  the  government  to  deal  more 
harshly  wdth  the  poor  and  middle  in¬ 
come  taxpayers  than  with  the  affluent 
taxpayer. 

The  veteran  investigative  reporters. 
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FOR  THE  FREE  WORLD! 


YBS,  YOU'RE  ABIGAIL  ?! 
A  VERY  LUCKY  WHAT  KINO 
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1  THATfORA 

WAR  YiaiMPI 


Typical  of  the  top-of-the-new$  political  commentary  by  cartoonist  Garry  Trudeau  in  his 
"Doonesbury"  comic  strip  is  this  "babylift"  scene  dated  by  coincidence  the  day  of  the 
Pulitier  announcements,  May  5.  Trudeau,  first  comic  strip  artist  to  win  the  editorial  car¬ 
tooning  award,  was  cited  for  his  work  in  1974. 
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in  preparing  the  series  studied  20,000 
tax  lien  notices  in  New  York,  Phila¬ 
delphia,  Chicago,  and  Los  Angeles.  They 
studied  state  and  federal  transcripts 
in  24  jurisdictions  in  8  states  and  were 
the  first  reporters  to  gain  access  to 
data  in  a  secret  IRS  study,  the  Tax¬ 
payer  Compliance  Measurement  Pro¬ 
gram.  They  were  assisted  by  Inquirer 
labor  writer  William  K.  Marimow,  but 
he  does  not  share  in  the  prize. 

Bartlett,  38,  Pennsylvania-bom,  at¬ 
tended  Pennsylvania  State  University 
and  was  a  U.S.  Army  counterintelli¬ 
gence  corps  agent  for  three  years.  He 
was  an  investigative  reporter  for  the 
Chicago  Daily  News  and  the  Cleveland 
Plain  Dealer  before  joining  the  In¬ 
quirer.  Bartlett  also  worked  on  gen¬ 
eral  assignment  for  the  Akron  Beacon- 
Journal  and  the  Reading  (Pa.)  Times 
and  dates  his  desire  to  be  a  newspaper¬ 
man  back  to  teenage  years.  Steele,  32, 
came  to  the  Inquirer  from  the  Kansas 
City  Star,  where  he  was  a  political 
writer,  having  started  there  as  a  cub 
reporter.  He  is  a  University  of  Mis¬ 
souri  graduate. 

International  reporting 

One  of  the  few  such  reporter-photog¬ 
rapher  collaborations  to  be  so  honored, 
William  Mullen  and  Ovie  Carter  of  the 
Chicago  Tribune  have  won  the  1975 
Pulitzer  Prize  for  international  report¬ 
ing  for  their  five  part  series  on  the 
famine  in  Africa  and  India. 

Mullen,  30,  a  white  reporter,  and 
Carter,  29,  a  black  photographer,  toured 
the  famine  areas  from  June  25  to  Sep¬ 
tember  15  last  year  and  their  stories 
and  photographs  appeared  in  a  series 
October  13-18 — with  the  response  so 
great  from  readers  that  the  newspaper 
reprinted  the  series  in  a  booklet. 

This  Spring,  Carter  was  awarded  the 
World  Press  Photo  prize  for  his  pic¬ 
ture  “Suffer  Little  Children”,  one  of 
the  Tribune  series,  “The  Faces  of 
Hunger.” 

Mullen,  out  of  journalism  school  eight 
years,  is  having  his  second  Pulitzer 
Prize  experience  since  he  was  the  Chi¬ 
cago  Tribune’s  undercover  “employee” 


of  the  Chicago  Board  of  Election  Com¬ 
missioners  in  1972  and  gathered  much 
of  the  fraud  evidence  that  won  the 
Tribune  a  Pulitzer  for  general  local  re¬ 
porting  in  1973.  He  is  a  graduate  of  the 
University  of  Wisconsin  and  joined  the 
Tribune  the  same  year. 

Carter,  a  native  of  Mississippi,  at¬ 
tended  Forest  Park  Community  (Ilollege 
in  Illinois,  studied  photography  at  the 
Ray  Vogue  School  in  Chicago,  and 
served  in  the  Air  Force  before  joining 
the  Tribune  in  April  of  1969.  Carter 
lives  on  Chicago’s  South  Side,  where  he 
is  active  in  helping  underprivileged 
children  who  are  interested  in  photog¬ 
raphy. 

Mullen  and  Carter  both  won  1974 
Edward  Scott  Beck  Awards,  the  Trib¬ 
une’s  highest  honor  for  journalistic  ex¬ 
cellence,  for  the  famine  series. 

Amid  community  turmoil  on  the  text¬ 
book  adoption  controversy  in  Kanawha 
County,  West  Virginia  schools,  John 
Daniell  Maurice,  editor  of  the  Charles¬ 
ton  Daily  Mail,  wrote  nearly  50  edi¬ 
torials  and  for  his  role  in  leading  re- 


James  B.  Steele 


sponsible  public  opinion  during  that 
time  has  won  the  1975  Pulitzer  Prize 
for  editorial  writing. 

Maurice  entered  the  new’spaper  busi¬ 
ness  in  1935  at  the  Huntington  (W.Va.) 
Herald  Dispatch  after  graduation  from 
Marshall  University;  he  joined  the 
Daily  Mail  in  1938  and  has  been  writ¬ 
ing  editorials  since  his  return  from 
Navy’  service  during  World  War  11. 

He  is  not  new  to  writing  about  book 
bannings,  having  won  a  Sigma  Delta 
Chi  editorial  award  for  his  editorial 
stand  opposing  the  mayor’s  efforts  to 
ban  “Peyton  Place”  from  the  local  li¬ 
brary  some  years  ago.  He  is  now  61. 

Spot  news  photography 

Covering  an  early  morning  fire  which 
destroyed  a  modest  waterfront  home  in 
Seattle  October  11,  Gerald  H.  Gay,  30, 
didn’t  see  any  major  picture  possibili¬ 
ties  until  he  noticed  four  weary  firemen 
resting  in  the  smoky  light.  He  took  the 
picture,  called  it  “Lull  in  the  Battle”, 
{Continued  on  page  65) 
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Cincinnati  Enquirer  becomes  sssmiinon 

a  c  la*  I*  transaction 

part  ot  multi-media  company  I _ _ _ 


An  agreement  whereby  the  Cincin¬ 
nati  Enquirer  would  become  part  of 
Combined  Communications  Corp.  of 
Phoenix,  Ariz.,  was  announced  Satur¬ 
day  (May  3). 

The  present  owner,  the  American 
Financial  Corp.,  would  receive  consid¬ 
erations  from  CCC  consisting  of  cash, 
notes  and  ownership  by  AFC  of  500,- 
000  shares  of  common  stock  and  750,- 
000  common  stock  warrants  of  CCC. 

The  transaction  involves  payment  by 
CCC  of  ?o0  million  in  cash  and  $16 
million  in  secured  notes  to  AFC  in 
addition  to  the  equity  securities.  The 
total  price  received  by  AFC  approxi¬ 
mates  $55  million,  based,  on  the  current 
market  price  of  CCC  securities. 

The  announcement  was  made  by 
Carl  H.  Lindner,  president  and  chief 
executive  officer  of  AFC,  and  by  Karl 
Eller,  president  and  chief  executive  of¬ 
ficer  of  CCC. 

The  sale  has  been  approved  by  the 
Board  of  Directors  of  AFC  but  re¬ 
mains  to  l)e  approved  by  the  board  and 
shareholders  of  CCC.  There  must  also 
be  compliance  with  regulations  and  ap¬ 
proval  by  regulatory  authorities. 

Arizona  company 

Combined  Communication  Corpora¬ 
tion,  a  company  whose  stock  is  traded 
on  the  New  York  Stock  Exchange,  is  a 
Phoenix-ba.sed  multimedia  corporation. 
Until  its  agreement  with  American 
Financial  Corporation  for  the  Enquirer, 
it  has  been  principally  engaged  in 
broadcasting  and  outdoor  advertising. 

The  company  owns  radio  station 
WSAI  in  Cincinnati. 

CCC  operates  tv  stations  in  Atlanta, 
Denver,  Ft.  Wayne,  Little  Rock,  Louis¬ 
ville,  Oklahoma  City  and  Phoenix.  Ra¬ 
dio  stations,  besides  WSAI  and  its  FM 
sister  WJDJ-FM,  are  in  Hackensack, 
N.J.,  Los  Angeles  and  Phoenix. 

The  radio  stations  in  Cincinnati,  are 
licensed  to  a  CCC  subsidiary.  Pacific 
and  Southern  Co.,  Inc.  To  comply  with 
Federal  Communications  Commission 
(FCC)  requirements  regarding  com¬ 
mon  ownership  of  radio  stations  and 
newspapers,  CCC  anticipates  that  it 
may  be  required  to  divest  the  Cincin¬ 
nati  stations. 

More  than  half  of  its  revenue  last 
year,  $120,081,000,  came  from  outdoor 
advertising  sources.  Some  31%  came 
from  broadcast  interests. 

Of  the  10  million  common  shares  au¬ 
thorized,  4,567,864  have  been  issued. 
The  company  has  a  compounded  annual 
growth  of  23%. 

Karl  Eller,  president  of  CCC,  is  a 
Tucson  native  and  worked  in  the  out¬ 
door  advertising  field  before  buying  his 
first  company  in  Arizona  and  Califor¬ 
nia  in  1962. 

Eller  serves  on  the  boards  of  the 
Arizona  Bank,  Arizona  Public  Service 


and  St,  Luke’s  Hospital.  He  is  owner 
of  the  Phoenix  Roadrunners,  a  World 
Hockey  Association  team. 

John  L.  Louis  Jr.,  chairman  of  CCC, 
lives  in  Winnetka,  Ill.,  attended  Dart¬ 
mouth  and  has  a  Masters  of  Business 
Administration  from  Tufts.  He  serves 
on  the  board  of  Johnson’s  Wax,  First 
National  Bank  of  Winnetka  and  At¬ 
lanta  LaSalle  Corporation,  owner  of 
the  Atlanta  Braves. 

Francis  L.  Dale,  who  resigned  as 
president  and  publisher  of  the  Enquirer 
in  October,  1973,  is  president  of  the  Cin¬ 
cinnati  Reds  and  has  an  interest  in  the 
Cincinnati  Bengals. 

CCC,  through  its  internal  growth 
and  acquisition  policy,  has  achieved, 
from  1968  through  1974,  compounded 
growth  rates  of  48%  in  revenues,  Lind¬ 
ner  said.  AFC’s  compounded  growth 
rate  from  1959  to  1974  was  27%. 

Eller,  whose  home  is  in  Phoenix,  and 
John  L.  Louis  Jr.,  chairman  of  the  CCC 
board,  will  become  members  of  the  En¬ 
quirer  Board  of  Directors.  Lindner  will 
become  a  member  of  the  CCC  board 
and  will  continue  as  publisher  and 
board  chairman  of  the  Enquirer. 

Keating  to  stay 

William  J.  Keating  will  continue  as 
president,  chief  executive  officer  and  a 
member  of  the  Enquirer  Board  of  Di¬ 
rectors.  He  wnll  become  a  member  of 
the  management  committee  of  CCC. 

AFC  is  a  diversified  financial  holding 
company  which  provides  a  full  range 
of  financial  services  through  its  sub¬ 
sidiaries.  These  subsidiaries  include 
seven  property  and  casualty  insurance 
companies,  headed  by  Great  American 
Insurance  Co.;  the  Provident  Bank, 
American  Continental  Homes,  Hunter 
Savings  Association,  Liberty  Mortgage 
Insurance  Co.,  and  three  life  insurance 
companies.  AFC’s  assets  are  in  excess 
of  $2.3  billion. 

The  Enquirer  Board  of  Directors 
which  Eller  and  Louis  are  to  join  con¬ 
tains,  besides  Carl  H.  Lindner,  the 
chairman,  Robert  D.  Lindner,  William 
J.  Keating,  Robert  F.  Walker,  William 
R.  Martin  and  James  H.  Stone.  Robert 

D.  Lindner,  a  brother  of  Carl,  is  AFC 
vicechairman.  Walker  is  executive  vice- 
president  of  the  Great  American  In¬ 
surance  Co.  Martin  is  vicepresident  and 
treasurer  of  AFC.  Stone  is  president 
of  the  Stone  Oil  Co. 

Officers  of  the  Enquirer,  besides  Carl 
Lindner  as  publisher  and  William  J. 
Keating  as  president  and  chief  execu¬ 
tive  officer,  are  Brady  Black,  vicepresi¬ 
dent  and  editor;  Harry  H.  Browning, 
vicepresident-production ;  A.  Robert 
Oehler,  vicepresident-circulation;  James 

E.  Jerow,  vicepresident-advertising; 
Sandra  W.  Heimann,  secretary,  and 
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Martha  A.  Lang,  assistant  secretary. 

The  Enquirer  is  the  first  newspaper 
to  become  part  of  CCC.  The  circulation 
of  the  Enquirer  is  nearly  200,000  daily 
and  nearly  300,000  Sunday. 

Enquirer’s  history 

The  Enquirer  was  born  April  10, 
1841. 

Two  political  weeklies,  The  Journal 
and  The  Advertiser  merged  in  1839, 
and  Charles  and  John  Brough  pur¬ 
chased  them  April  1,  1841.  Two  years 
later,  the  Broughs  converted  the  En¬ 
quirer  into  a  morning  paper. 

Hiram  Robinson  bought  the  paper  in 
1848  and  soon  published  the  first  Sun¬ 
day  edition  of  the  Enquirer. 

Reports  show:  these  were  years  of 
continual  managerial  change  at  the  En¬ 
quirer,  and  by  1858,  Robinson  had  sold 
to  James  J.  Faran  and  Washington  Mc¬ 
Lean.  McLean  bought  out  Faran  in  1866. 

Young  John  McLean  became  a  part¬ 
ner  in  his  father’s  business.  In  1881, 
John  McLean  assumed  full  ownership  of 
the  Cincinnati  Enquirer.  Later  he  added 
the  Washington  Post  as  another  new’s- 
paper  acquisition. 

At  his  death,  ownership  of  the  En¬ 
quirer  went  to  Edward  McLean  and 
The  American  Security  and  Trust  Co. 
of  Washington. 

On  February  12,  1952,  trustees  for 
the  McLean  estate  announced  that  the 
paper  would  be  sold  to  the  Cincinnati 
Times-Star.  Enquirer  employes  moved 
to  acquire  the  stock  rather  than  become 
affiliated  with  their  afternoon  competi¬ 
tor.  By  September  30,  1952,  600  En¬ 
quirer  employes,  along  with  3600  other 
stockholders,  had  purchased  the  com¬ 
pany  from  the  McLean  estate. 

There  were  some  internal  conflicts 
and,  in  1956,  Halsey  Stuart  &  Company, 
which  helped  arrange  the  purchase 
from  the  McLean  estate,  announced  it 
would  sell  some  convertible  debentures. 
The  debentures  were  converted,  and  the 
common  stock  placed  in  voting  trust. 
The  purchaser  was  The  E.  W.  Scrlpps 
Co.,  which  acquired  36%  of  the  En¬ 
quirer’s  outstanding  common  stock. 

In  May,  1964,  the  U.S.  Department 
of  Justice  filed  an  antitrust  suit  against 
Scripps,  w’hich  owned  the  Cincinnati 
Post,  the  only  other  daily  paper  in  Cin¬ 
cinnati  following  its  merger  with  the 
Times-Star. 

On  May  6,  1971,  American  Financial 
Corp.  purchased  60%  of  the  common 
.stock  of  the  Enquirer  from  Scripps 
for  $40  a  share.  The  acquisition  of  all 
.shares  of  the  Enquirer  at  that  price 
would  have  cost  slightly  more  than  $33 
million. 

Since  1965,  total  revenues  have 
grown  from  $20  million  to  more  than 
$40  million  last  year. 
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Business  reporting  needs 
investigation,  panel  says 


By  Darrell  Leo 

Investigative  reporting  is  a  hot 
trend  in  journalism.  And  the  economic 
state  of  the  nation  is  probably  this 
year’s  biggest  story.  When  the  two  are 
combined,  what  results  is  a  hybrid 
called  investigative  financial  reportage. 

An  all-star  panel  of  journalists  dis¬ 
cussed  the  hybrid  this  week  at  the  12th 
annual  meeting  of  the  Society  of  Amer¬ 
ican  Business  Writers  in  Washington, 
May  5.  While  all  agreed  there  w'as  a 
definite  need,  not  all  meml>ers  of  the 
panel  nor  the  society  agreed  on  what 
it  actually  was. 

Among  the  panelists  were  Edwin 
Diamond,  media  critic  and  visiting  lec¬ 
turer  at  MIT,  Bob  Woodward,  Wash¬ 
ington  Post  reporter,  and  Dan  Dorf- 
man,  reporter  for  Xeiv  York  magazine. 

All  three  agreed  during  the  work¬ 
shop  such  investigative  financial  re¬ 
porting  does  indeed  already  exist.  Dis¬ 
putes  arose,  however,  when  the  question 
of  methodology  entered  the  discussion. 

‘Know  it  air 

According  to  Diamond,  “It’s  not  just 
enough  to  know  economics  or  petroleum, 
etc.  We  must  know  them  all.  We  must 
go  beyond  the  get  it  and  write  it  type 
of  reporting.” 

“If  newspapers  put  the  energy,  peo¬ 
ple  and  time  that  they  put  into  the 
sports  pages  into  the  business  pages, 
then  we’ll  have  a  higher  quality  busi¬ 
ness  section,”  he  said. 

While  not  doubting  the  importance  of 
business  writing.  Woodward  disagreed 
with  the  idea  of  specialization.  He  said 
he  preferred  the  so-called  “hit  squad” 
reporting  where  journalists  go  into 
areas  they  don’t  know  about  and  see 
what  they  can  come  up  with  for  a  story. 

“Watergate,”  he  said,  “might  be  con¬ 
sidered  a  financial  story  by  some  peo¬ 
ple.” 

Proof  not  necessary 

Woodward  was  also  critical  of  busi¬ 
ness  writers’  claims  that  they  must  be 
able  to  prove  everything  they  write  in 
a  legal  sense.  “If  in  journalism  we  ever 
apply  the  test  that  we  have  to  prove 
what  we  write  in  a  court,  then  we  won’t 
print  very  much,”  he  said. 

“I  think  the  regular  standards  of  ac¬ 
curacy  and  fairness  should  apply 
though,”  he  added. 

Dorfman,  a  one-time  Wall  Street 
Journal  reporter,  said  he  used  three 
tricks  of  the  trade  to  develop  stories 
for  his  magazine:  (1)  Read  and  file 
personnel  changes,  (2)  call  up  execu¬ 
tives  of  major  companies  that  have 
been  fired  or  suspected  of  being  fired, 
and  (3)  Read  prospectives  closely,  in¬ 
cluding  footnotes. 


sources  in  tbe  regulatory  agencies.” 
Dorfman  claimed  he  had  spent  the  en¬ 
tire  morning  knocking  on  doors  of  the 
Federal  Communications  Commission. 

Other  problems 

Methodology’  wasn’t  the  only  area  un¬ 
der  dispute.  During  que.stion  and  an¬ 
swer,  problems  like  libel,  source  protec¬ 
tion  and  follow-ups  were  discussed. 

Diamond  said  that  all  too  often  the 
problems  of  not  following  other  publica¬ 
tions  in  business  including  trade  maga¬ 
zines  had  resulted  in  a  NIH  (Not  in¬ 
vented  here)  standard  for  rejecting 
storie.s. 

Dorfman  added  that  “just  l)ecause 
some  me  has  a  story  first  a  newspaper 
shouldn’t  let  it  die,  but  try  to  add 
something  to  it  and  carry  it  fonvard.” 

One  business  writer  mentioned  a 
story  he  had  developed  though  now 
was  quite  old.  All  three  panelists  agreed 
nonetheless  that  it  should  probably  see 
print. 

Diamond  said,  “The  press  is  not 
bound  by  the  statute  of  limitations.” 

Bernstein  added:  “The  public’s  in¬ 
terest  does  not  have  a  statute  of  lim¬ 
itation.” 

While  Dorfman  said,  “We  have  to  de¬ 
cide  whether  we’re  regulators  or  re¬ 
porters.” 

Libel  case 

The  libel  case  between  Biismess 
Week  and  Bai-rov's  was  also  an  issue 
for  the  panel  (E&P,  Mav  3).  Woodward, 
for  example,  defended  the  alleged  li¬ 
belous  story,  doubting  criticism  being 
fired  at  Business  Week  for  its  accuracy. 

Dorfman,  who  wrote  a  story  about  it 
for  New  York,  said,  “What  we  saw  was 
a  magazine  without  facts  knocking  one 
of  the  best  financial  journalists  (Alan 
Abelson).  I  read  the  story’  and  I  thought 
it  was  a  crummy  job.” 

“I  feel  you  have  to  have  sufficient 
facts,”  he  said,  referring  to  the  story 
source,  a  man  being  indicted  by  the 
Securities  and  Exchange  Commission. 
“After  all,  you’re  supposed  to  call 
around  and  rat  on  a  rodent,”  he  said, 
adding  that  Abelson  did  not  fit  in  that 
category’. 

The  three  men  agreed  though  that 
the  problem  of  “scoop-itis”  especially 
plagued  business  writers  who  might 
print  stories  about  federal  investiga¬ 
tions  without  finding  out  if  the  federal 
agency  actually’  had  any’  real  informa¬ 
tion  to  stand  on. 

Woodward  described  the  problem  as 
“investigative  chic.”  Journalists  have  to 
remember,  he  said,  that  “the  biggest 
job  of  the  newspaper  is  still  to  serve 
its  reader.” 

“What  we’re  suffering  from  is  not 
an  imperial  presidency,”  he  said,  “but 


“I  don’t  think  you  can  cover  busi¬ 
ness,”  he  said,  “without  developing 
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an  imperial  press.  .\nd  we’ve  got  to 
watch  that.” 

Earlier  in  the  day,  business  writers 
heard  from  .\lan  Greenspan,  chairman 
of  the  President’s  Economic  Council, 
who  gave  an  optimistic  forecast  for  re¬ 
covery  from  the  recession. 

Other  speakers  at  the  convention  in¬ 
cluded  Treasury  Secretary  William  E. 
Simon,  Sen.  Philip  Hart  of  Michigan, 
consumerist  Ralph  Nader,  and  Ray’ 
Garrett  Jr.,  chairman  of  the  SEC,  and 
.\rthur  F.  Burns,  F’ederal  Reserve 
Board  chairman. 

• 

Scholarship  funding 
hits  high  at  Baylor 

F’unding  for  journalism  scholarships 
at  Baylor  University  hit  a  record  high 
this  year,  according  to  Dr.  Loyal  Gould, 
Journalism  Department  chairman. 

The  latest  gift  came  from  Carmage 
Walls,  a  veteran  South  and  Southwest 
newspaper  owner  and  publisher  now  in 
semi-retirement  at  Nassau  Bay  near 
Houston. 

The  newspaper  securities,  whose 
value  will  exceed  $100,000,  involve 
Hartman  Newspapers,  Inc.,  recently  or¬ 
ganized  by  Baylor  alumnus  Bill  Hart¬ 
man  to  operate  three  daily  and  eight 
weekly  newspapers  in  north  and  south¬ 
east  Texas. 

Earliei’,  the  Journalism  Department 
received  $50,000  for  scholarships  from 
a  donor  who  wished  to  remain  anony¬ 
mous,  and  additional  funding  for  the 
E.  S.  Fentress  Scholarship  given  by 
H.  M.  Fentress,  chairman  of  News¬ 
papers,  Inc.,  a  Texas  daily  group. 

Gould  said  the  new  gifts  allowed  Bay¬ 
lor  University  to  grant  nearly  $14,000 
in  scholarships  to  undergraduate  jour¬ 
nalism  students  for  the  1975-76  aca¬ 
demic  year. 


Correction 

The  Cincinnati  Post  will  switch  to  a 
six-column  news  format  with  a  nine- 
column  display  advertising  and  a  10- 
column  classified  ad  format  on  June  2. 
It  was  erroneously  reported  that  the 
new  format  would  become  effective  on 
June  12  in  the  May  3  Editor  &  Pub¬ 
lisher.  Earl  Brown,  business  man¬ 
ager,  said  the  new  advertising  sizes 
will  reduce  production  costs,  conserve 
newsprint  and  minimize  future  adver¬ 
tising  and  circulation  rate  and  pi’ice  in¬ 
creases. 

• 

Converts  to  six 

The  Morristown  (Tenn.)  Citizen 
Tribune  converted  from  an  eight  to  a 
six  column  format  on  May  1  for  all 
editorial  and  display  advertising  con¬ 
tent  throughout  the  paper.  The  paper 
is  also  reducing  the  page  width  about 
IV2  inches. 

15 


Shield  bills  stUl 
lack  solid  support 


News  media  groups  which  supported 
a  so-called  “absolute”  protection  for  re¬ 
porters’  confidential  sources  of  in¬ 
formation  in  the  past  found  themselves 
testifying  in  favor  of  a  qualified  bill 
during  two  days  of  House  sul>commit- 
tee  hearings. 

A  House  judiciary  sulKommittee 
chaired  by  Rep.  Roljert  Kastenmeier 
(l)-Wis.)  took  testimony  April  23  and 
24  on  Kastenmeier’s  hill.  The  bill  would 
bar  grand  jury  and  Congressional 
probes  of  newsmen’s  notes  and  sources, 
but  would  allow  courts  to  pierce  the 
privacy  of  reporters  and  their  sources 
during  trials. 

Opposing  the  bill  were  the  Justice 
Department,  which  announced  its  firm 
opi)osition  to  any  bill  designe<i  to  shield 
confidential  sources,  and  the  Reporters 
Committee  for  Freedom  of  the  Press, 
which  seeks  an  absolute  protection  for 
confidential  sources  and  information. 

Supporters 

In  support  of  the  Kastenmeier  bill 
were  the  American  Newspaper  Publish¬ 
ers  Association,  CBS,  NBC,  and  the 
Authors  League  of  America,  Inc. 

Kastenmeier’s  is  one  of  several  fed¬ 
eral  shield  law  bills  floating  around 
Capitol  Hill  the.se  days.  Others  have 
been  offered  in  the  House  by  Reps. 
Bella  Abzug  and  F,dward  Koch  (both 
D-N.Y.)  and  in  the  Senate  by  Sen. 
Alan  Cranston  (D-Calif.). 

Cranston’s  bill  would  provide  the 
“absolute”  shield  sought  by  the  Report¬ 
ers  Committee,  and  would  apply  both  to 
state  and  federal  courts.  Kastenmeier’s 
bill,  while  not  as  complete  in  its  pro¬ 
tection,  akso  covers  both  state  and  fed¬ 
eral  courts. 

Len  H.  Small,  treasurer  of  the  ANPA 
and  board  member,  told  the  subcom¬ 
mittee  that  the  ANPA  supports  the 
qualified  bill. 

“It  appears  to  us  that  it  is  nonpro¬ 
ductive  to  take  the  position  that  it 
would  be  better  to  have  no  bill  than  to 
have  a  qualified  bill,”  Small  said.  He 
referred  to  Supreme  Court  decisions, 
particularly  in  the  1972  case  of  Branz- 
burg  vs.  Hayes,  which  ruled  against 
any  inherent  First  Amendment  right 
to  keep  sources  secret. 

Speaking  of  the  high  court.  Small 
said,  “We  do  not  think  it  reasonable  to 
expect  a  favorable  review.  .  .  .  Mr.  Jus¬ 
tice  (William  O.)  Douglas  is  the  only 
real  libertarian  who  supports  this  con¬ 
cept.  It  would  appear  to  be  in  the  realm 
of  cojnmon  sen.se  to  expect  him  to  be  the 
next  justice  to  retire  from  the  court.” 

Jack  Nelson,  Los  Angeles  Times 
W^ashington  bureau  chief,  and  Fred 
Graham,  an  attorney  who  cover.s  the 
courts  for  CBS  television,  spoke  for  the 
Reporters  Committee  in  opposition  to 
the  qualifications  in  Kastenmeier’s  bill. 

The  bill  would  establish  three  condi¬ 
tions  which  would  all  have  to  be  met 


before  a  new.sman  could  be  ordered  by  a 
court  to  reveal  confidential  sources  and 
facts. 

A  court  would  have  to  find: 

— That  the  identity  of  the  source  or 
the  information  is  “indispensable”  to 
the  case; 

— That  there  is  no  other  way  to  get 
information  than  to  force  the  reporter 
to  disclo.se  it; 

— And  that  “there  is  a  compelling 
and  overriding  public  interest  in  re¬ 
quiring  disclosure,”  in  the  language  of 
the  hill. 

In  a  libel  suit,  a  reporter  could  l)e 
forced  to  name  a  confidential  source 
only  if  the  person  bringing  the  suit 
could  show  that  identifying  the  source 
“will  lead  to  persuasive  evidence  of  mal¬ 
ice,”  the  bill  says. 

Malicious  intent  is  an  important  legal 
point  in  libel  suits,  particularly  suits 
involving  alleged  libel  of  a  public  of¬ 
ficial.  The  Supreme  Court  decision  in 
New  York  Times  vs.  Sullivan  estab¬ 
lished  the  standard  that  malice  is  a 
crucial  element  when  public  officials  sue 
for  libel. 

Justice  Dept,  opposition 

Antonin  Scalia,  assistant  attorney 
general,  told  the  sulx’ommittee  that  the 
Justice  Department  opposes  the  bill — 
and  any  shield  bill.  Pressed  by  Rep. 
Robert  Drinan  (D-Mass.),  Scalia  said 
Attorney  General  Edward  H.  Levy,  who 
earlier  had  indicated  support  for  at 
least  a  qualified  shield  law,  knew  of  the 
substance  of  Scalia’s  anti-shield  law' 
testimony  and  approved  it. 

Scalia  raised  the  possibility  of  Patty 
Hearst’s  abusing  the  provisions  of  Kas¬ 
tenmeier’s  qualified  shield  bill. 

“It  would  l>e  entirely  possible  for  you 
to  watch  on  your  television  screens  in 
the  near  future  a  face-to-face  interview 
with  Patricia  Hearst  and  other  alleged 
members  of  the  SLA,”  he  said.  “Law' 
enforcement  officers  would  in  no  way  be 
able  to  learn  from  the  new’sman  the 
location  at  which  the  interview'  w'as 
taped,  nor  would  they  Iw  able  to  obtain 
a  copy  of  the  tape  itself  for  the  pur¬ 
pose  of  identifying  the  location  ...  or 
even  for  the  purpose  of  circulating  the 
most  recent  photographs  of  the  fugi¬ 
tives.” 

Graham,  however,  recalled  a  broad¬ 
cast  interview  with  Pentagon  Papers 
figure  Daniel  Ell.sl>erg  carried  on  the 
CBS  Evening  New's  while  a  subpoena 
for  Ellsberg  was  outstanding.  Although 
the  general  location  of  the  interview 
was  disclosed,  Graham  said,  “This 
raises  the  possibility  of  the  Justice  De¬ 
partment  hauling  Walter  Cronkite  off 
to  jail”  if  Cronkite  refu.sed  to  answer 
questions  about  the  inteiwiew’. 

Nelson  said  that  new'smen  routinely 
cooperate  with  law'  enforcement  agents 
on  most  matters,  but  he  insisted  that 
new'smen  need  an  absolute  shield  law 


to  pi'otect  sources  in  special  cases.  He 
said  no  law  would  l>e  better  than  the 
law  proposed  by  Kastenmeier. 

Scalia  argued  that  the  best  way  to 
guarantee  that  the  subpoena  power  is 
not  abused  is  to  continue  to  rely  on  the 
attorney  general’s  guidelines  on  how' 
and  when  new'smen  should  be  subpoe¬ 
naed.  He  said  Congress  and  the  press 
should  monitor  the  Justice  Depart¬ 
ment’s  performance. 

Subpoena  request 

When  Drinan  asked  how  many  sub¬ 
poenas  the  Justice  Department  had 
asked  courts  to  issue  to  newsmen  across 
the  country,  Scalia  said  that  the  num- 
l>er  of  requests  has  tripled  in  recent 
years. 

Scalia  said  46  requests  were  made  be- 
tw'een  March,  1973  and  April,  1975. 
During  the  period  from  August,  1970 
to  March,  1973  Justice  made  a  total  of 
13  subpoena  requests,  Scalia  said. 

In  contrast  to  Scalia’s  testimony.  Nel¬ 
son  told  the  committee  his  group  had 
discovered  46  cases  in  the  last  year 
alone  in  which  reporters  were  served 
w'ith  subpoenas,  26  of  them  in  Federal 
cases  of  w'hich  only  three  had  been  ap¬ 
pro  %'ed  by  the  Justice  Department. 

Nelson  said  further  that  the  legal 
expense  involved  in  a  newspaper’s  chal¬ 
lenging  such  a  subpoena  in  court  had 
run  from  .$20,000  to  $100,000.  He  also 
said  the  Justice  Department  has  re¬ 
fused  to  di^'ulge  any  facts  about  re¬ 
porter  subpoenas  to  the  Reporters  Com¬ 
mittee. 

Scalia  promised  the  subcommittee  he 
w'ould  provide  w'ithin  three  weeks  de¬ 
tails  of  the  press  subpoenas  of  the  past 
two  years. 

Scalia  argued  that  the  government 
must  have  occasional  access  to  report¬ 
ers’  confidential  notes  and  sources  in 
order  to  do  its  job.  He  also  objected  to 
the  bill’s  broad  definition  of  a  “new's- 
man.” 

The  bill  defines  the  term  as  “any  man 
or  woman  w'ho  is  a  reporter,  photogra¬ 
pher,  editor,  commentator,  journalist, 
correspondent,  announcer,  or  other  in¬ 
dividual  (including  partnership,  cor¬ 
poration,  association  or  other  legal  en¬ 
tity  existing  under  or  authorized  by  the 
law's  of  the  United  States  or  of  any 
state)  engaged  in  any  form  or  any  me¬ 
dium  of  communication  to  the  public.” 

The  Justice  Department  official  ar¬ 
gued  that  such  a  broad  definition  would 
protect  a  radical  or  irresponsible  prop¬ 
agandist  W'ho  stole  defense  secrets  for 
the  purpose  of  publishing  them. 

Rep.  Tom  Railsback  (R-Ill.)  read  to 
Scalia  from  the  text  of  the  Supreme 
Court  decision  in  the  Branzburg  case, 
quoting  Chief  Justice  Warren  Burger’s 
invitation  to  the  Congress  to  create  a 
shield  to  protect  confidential  sources  hy 
legislation. 

The  ANPA  statement  noted  that  the 
only  Supreme  Court  justice  w'ho  fully 
supported  the  idea  that  the  First 
Amendment  shields  confidential  sources 
W'as  William  O.  Douglas,  now'  crippled 
by  the  effects  of  a  stroke. 
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The  Sunday  Plain  Dealer  has  changed. 

It  has  evolved  from  something  good  to  some¬ 
thing  better  and  more  attractive. 

It  has  emerged  in  a  way  our  readers  have  wanted. 
With  more  news.  Pages  of  new  features,  most  of 
them,  like  never  before,  appearing  on  the  fronts 
of  sections. 

With  more  organization.  We  have  positioned 
many  of  our  popular  writers  and  features  in  the 
same  section  and,  in  some  cases,  on  the  same  page 
every  week. 

With  two  entirely  new  sections:  . 

HOME,  featuring  the  latest  in  decorating, 
furnishings,  do-it-yourselhng,  hobby  and 
gardening  information;  and  SPOTLIGHT, 
an  expansive  spectrum  of  news  analysis,  V 
features  and  commentary.  ! 


Anytime 

rluiN  I't  \ 


We  have  also 
added  a  full  page  of 
metropolitan  coverage  to 

The  Sunday  Plain  Dealer  and  brightened  and  ex¬ 
panded  certain  sections  like  Business/ Finance  and 
Sports. 

And,  of  course,  there  are  still  the  regular  Sunday 
features,  like  the  color  comics  and  Sunday  magazine, 
that  have  been  enjoyed  for  years. 

The  new  Sunday  Plain  Dealer.  Transformed. 
With  new  vitality.  A  new  look. 

The  new  Sunday  Plain  Dealer.  Easier 
to  read.  Better  to  look  at.  Even  more  in- 
Ullv  teresting  than  before. 

V  Just  what  our  readers  want. 

The  New  Sunday  Plain  Dealer. 

In  touch  with  the  needs  of  our  readers. 


The  Plain  Dealer  is  represented  nationally  by  Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Inc.  Offices  in  principal  cities. 


CSI-KG 

The  Ector’s  Iteninal 


Not  an  adaptation,  but  a  terminal  designed  and  built  specifically  to  meet 
your  editorial  needs.  Check  these  features: 

V  One  second  terminal-computer  transmission  rate,  8000  character  block 

V  Up  to  32  terminals  on-line  to  system,  parallel  Interfaced 

V  Remote  bureau  transmission 

V  Can  be  stationed  up  to  1,000  feet  from  central  computer  system 

V  Copy  display  in  publication  H&J  format 

V  Copy  depth  displayed  in  inches  and  tenths  of  inches,  or 
picas  and  points 

V  Multiple  wire  service  story  rewrite 

V  Wire  service  command  suppression 

V  Automatic  key  word  search 

V  Comprehensive  editorial  text  security 

V  Simultaneous  single  story  display  on  multiple 
terminals 

y  102  key  Selectric®  compatible  keyboard 

V  Scrolling  capacity  up  to  iy2  full  columns 

V  Paging,  as  well  as  scrolling 

V  Block  move 

V  Five  single  key  button  commands  for  frequently  used 
functions 

V  Cursor  jump  by  word,  line,  paragraph  or  error 
condition 

V  Character,  word,  sentence,  paragraph  and  block  delete 

V  20  point  character  size  —  easy-to-read  green  phosphorus, 

12  X  16  matrix 

V  152  displayable  graphics 
Call  or  write  for  more  information. 

Composition 
Systems  Inc. 

.".software makes  the  dUfertmee. 

570  Taxter  Road  •  Elmsford,  New  York  10523  •  (914)  592-3600 
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Journalism  prof 
wins  back  job, 
and  $104,000 

A  Freehold,  N.J.  Superior  Court 
judffe  ordered  Brookdale  Community 
College  (April  30)  to  reinstate  a  jour¬ 
nalism  professor  who  had  criticized  the 
college’s  board  chairman  in  an  editorial 
in  the  college  newspaper  last  spring, 
and  awarded  the  teacher  $104,000  in 
punitive  damages. 

The  teacher,  Patricia  Endress,  an  ad¬ 
visor  to  the  Lincroft,  N.J.  college  paper. 


The  Stall,  was  dismissed  for  writing  an 
unsigned  editorial  in  which  Maj.  Gen. 
W.  Preston  Coderman,  the  school’s 
board  chairman,  was  accused  of  arrang¬ 
ing  to  have  the  college  award  a  $25,- 
000  contract  for  audiovisual  equipment 
to  a  firm  owned  by  Coderman’s 
nephew.  The  April  26  editorial  was  ac¬ 
companied  by  a  front  page  story  writ¬ 
ten  by  teacher  inteni  Gerald  Karey, 
31,  a  former  reporter  for  the  Ashnry 
Park  (N.J.)  Press. 

The  ruling  by  Judge  Merritt  Lane  Jr. 
found  that  the  college  had  violated  Miss 
Endress’  civil  rights  under  an  1871  fed¬ 
eral  civil  rights  act  by  denying  her  a 
hearing  or  notification  of  termination 
and  that  the  school  had  violated  her 
First  Amendment  rights  by  claiming 


her  editorial  was  libelous,  when  in  fact 
it  constituted  “fair  comment’’  on  a  pul)- 
lic  official. 

In  addition  to  the  punitive  damages. 
Lane  collectively  assessed  the  trustees 
and  Dr.  Donald  H.  Smith,  president  of 
the  publicly  supported  college,  who  Lane 
said  arranged  the  teacher’s  dismissal 
and  solicited  approval  from  his  staff, 
$10,000  compensatory  damages  and 
$10,000  attorney’s  fees. 

The  judge  also  awarded  Miss  Endress 
her  $19,021  salary  for  this  year,  less 
$5,000  she  earned  as  a  secretary  at  her 
daughter’s  nursery  school,  and  ordered 
the  college  to  reinstate  her  with  tenure. 

“Punitive  damages  are  absolutely 
necessaiy,”  Lane  said,  “to  impress  upon 
people  in  authority  that  an  employee’s 
constitutional  rights  cannot  be  in¬ 
fringed.” 

• 

Tractor  drives  press 
in  Punjab  dispute 

Romesh  Chander,  publisher  of  the 
Hindi  Samachar  (Urdu  langpiage)  and 
Punjab  Kesari  (Hindi  language), 
thwarted  recently  the  Punjab  Govern¬ 
ment’s  effort  to  prevent  the  publishing 
of  the  two  dailies. 

Chander  said  the  Government  discon¬ 
nected  the  electricity  supply  to  his 
newspaper  press  to,  “punish  us  for  our 
independent  writings  in  which  we  were, 
at  times,  critical  of  the  ruling  Con¬ 
gress  Party.” 

After  exploring  all  possible  alter¬ 
natives,  Chander  finally  connected  press 
pulleys  with  a  belt  and  used  a  tractor 
to  generate  the  power  to  run  the  web 
offset  press.  This  source  of  power  was 
used  for  10  days  and  then  the  High 
Court  ordered  the  power  to  be  restored. 

• 

Complaint  dismissed 

A  discrimination  complaint  filed  last 
May  by  the  Rochester  (Minn.)  chapter 
of  the  National  Organization  for  Wo¬ 
men  against  the  Rochester  (Minn.) 
Post-Bulletin  for  its  policy  of  identify¬ 
ing  a  married  woman  by  her  husband’s 
name  was  dismissed  by  the  State  De¬ 
partment  of  Human  Rights.  The  news¬ 
paper  was  informed  by  letter  (April 
22)  “that  the  matter  involved  is  beyond 
the  jurisdication  of  the  state  depart¬ 
ment.” 


Records  destroyed 

A  judge  has  ordered  destruction  of 
all  records  in  the  indictment  and  arrest 
of  two  Indianapolis  Star  reporters  who 
were  members  of  a  team  that  wrote  a 
special  series  of  articles  which  w’ere 
critical  of  the  administration  of  former 
prosecutor  Noble  R.  Pearcy.  The  order 
was  made  at  the  request  of  the  re¬ 
porters’  lawyers. 


Drug  prices 


AVRONG!  Prescription  drug  prices  have  risen 
3  percent  in  the  last  seven  years  while  the  prices 
of  all  items  are  up  48  percent. 

Many  writers  and  broadcasters  aren't  aware  of  facts 
like  this.  That's  why  we  at  Eli  Lilly  and  Company 
are  publishing  Hcfl/f/z  Highlights.  These 
are  brief  news  bulletins  about  current  health 
care  issues.  Sources  are  given  for  the  facts  and 
any  commentary  is  clearly  labeled.  These 
information  capsules  deal  with  a  variety  of 
topics,  including  prescription  drugs. 

If  you  aren't  on  our  mailing  list  and 
would  like  to  receive  Health  Highlights, 
please  write  or  call; 


Press  Relations  Department  Mc581 
Eli  Lilly  and  Company 
307  East  McCarty  Street 
Indianapolis,  Indiana  46206 
(317)  261-3570 
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^  i\mfa:..f()MML\\ISTS  TAKE  OVER  SAIGON; 

Hntinlllltl  Strtr-Jillllptin  “°"’®  ^  rescue  fleet  is  picking  up 

rJlUllUlUIU  ^lUl  At^’Ulll^llll  VIETNAMESE  WHO  FLED  IN  BO ATt 


Unconditional  surrender  by  the  Soigon  government 
A  failure  for  American  diplomatic  and  military  palicies 
A  'general  explasian  of  joy'  in  the  streets  of  Hanoi 
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Last  Americans  evacuated 


South  Vietnam  surrenders 


’  £:=5iii !  The  New  American  ^ 

U.S.  Quits  Vietnam 

AFTER  THE  FALL  I'  ®  ^ 


As  they  reported  from  Saigon  through  years  of  war  and  the 
final  siege,  AP’s  Peter  Arnett,  George  Esper  and  Matt  Franjola 
continued  to  report  even  as  the  city  fell. 

The  AP  veterans  spurned  evacuation,  opting  to  get  the  news, 
and  not  themselves,  out. 

From  Hanoi,  DaNang,  and  Hue,  Dan  DeLuce,  AP  Pulitzer 
Prize  winner  on  special  assignment,  continues  to  file  for 
AP  member  newspapers. 

AP  is  where  the  news  is. 
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The  occasion:  the  fifth  anniversary  of  a 
business  combination  that  has  worked. 

In  1 970,  Ottaway  Newspapers  became 
part  of  the  Dow  Jones  family. 

At  that  time,  Ottaway  was  serving  nine 
American  communities,  concentrated 
in  the  Eastern  United  States. 

Today,  Ottaway  consists  of  twelve  daily 
newspapers,  located  coast-to-coast, 
with  total  circulation  of  3 1 8,000,  and 
five  have  Sunday  editions  with  a  total 
circulation  of  197,000. 

But  beyond  a  circulation  growth  of 
1 1  % — far  greater  than  that  of  all  U.S. 
dailies — the  Ottaway  Newspapers  have 
made  significant  progress  in  advertising 
revenues,  with  growth  from  $  1 6.7  mil¬ 
lion  in  1 970  to  $29.7  million  in  1 974. 

What’s  behind  this  growth? 

First,  the  basic  philosophy  of  the 
Ottaway  Newspapers.  Each  is  managed 
and  edited  locally,  with  full  autonomy. 
A  policy  which  recognizes  the  diversity 
of  America,  and  the  need  for  local 
newspapers  to  serve  individual  commu¬ 
nities.  Ottaway  Newspapers  are  edited 
and  written  by  journalists  who  live  and 
work  in  the  communities  they  serve. 


Second,  the  combined  resources  of  Dow 
Jones  &  Company  and  the  Ottaway 
Newspapers.  For  instance,  the  advanced 
technological  know-how  of  Dow  Jones 
is  made  available  to  each  Ottaway 
Newspaper. 

Third,  the  leadership  of  Jim  Ottaway, 
Sr.,  and  his  talented  team.  A  great  jour¬ 
nalist  in  the  American  tradition  of 
hometown  newspapering,  Mr.  Otta¬ 
way ’s  standards  of  integrity,  reliability, 
and  accuracy  arc  reflected  in  each 
Ottaway  Newspaper.  Officers  working 
with  him  at  headquarters  are: 

James  H.  Ottaway,  Jr.,  President 
F.  Philip  Blake,  Vice  President 
Charles  A.  King,  Vice  President 
J.  Allan  Meath,  Vice  President 
Stephen  W.  Ryder,  Vice  President 
John  S.  Goodreds,  Financial 
Vice  President  &  Treasurer 
Thomas  E.  Purcell,  Assistant 
Vice  President 

Robert  S.  Van  Fleet,  Assistant 
Vice  President 

And,  so,  on  the  fifth  anniversary  of  the 
year  in  which  Ottaway  Newspapers 
joined  Dow  Jones  &  Company,  we 
proudly — and  happily — salute  the 
people  and  newspapers  of  Ottaway. 


DOW  JONES  &  COMPANY 

The  Wall  Street  Journal  •  Barron’s  •  The  National  Observer 
Dow  Jones  News  Service  •  The  Ottaway  Newspapers 


Sources:  Oltaway  Newspapers.  Inc.,  internal  records,  circulation  and  sales  revenue.  1970-1974.  ABC  1970-1974. 


Copyriiiht.  Dow  Jones  &  Company.  1975. 
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The  Daily  Star 

The  Daily  Star,  Oneonta,  N.Y. 

Edward  J.  Somers,  Publisher  &  General  Manager 

Francis  A.  Perretta,  Assistant  General  Manager 

The  Pocono  Record 

The  Pocono  Record,  Stroudsburg,  Pa. 

Alan  Gould,  Jr.,  Publisher  and  General  Manager 

John  W.  Del  Santo,  Assistant  General  Manager 

Press'llepublican 

Press-Republican,  Plattsburgh,  N.Y. 

Benjamin  M.  Turnbull,  Publisher  and  General  Manager 

Saturno  Marocco,  Assistant  to  the  Publisher 

The  News-Times,  Danbury,  Conn. 

Richard  A.  Myers,  Publisher 

Forrest  C.  Palmer,  General  Manager 

(Uhr  (UttnpB  ifipralb 

The  Times  Herald-Record,  Middletown,  N.Y. 

R.  John  Van  Kleeck,  Publisher 

Richard  J.  Anthony,  General  Manager 
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TRAVERSE  CITY  RECORD-EAGLE 

Medford  Mall  Jhbune 


The  ITnion-Gazette,  Port  Jervis,  N.Y. 

Robert  S.  Widmer,  Publisher  <Sc  General  Manager 
George  J.  Terwilliger,  Assistant  to  the  Publisher 


The  Standard-Times,  New  Bedford,  Mass. 
Gerald  T.  Tache,  Publisher 
Richard  P.  Barker,  General  Manager 


Cape  Cod  Standard-Times,  Hyannis,  Mass. 
Scott  Himstead.  Publisher 
Orren  B.  Robbins,  General  Manager 


The  Daily  Item,  Sunbury,  Pa. 

Milton  O.  Mcl.ean,  Publisher  &  General  Manager 
Keith  M.  Edinger,  Assistant  General  Manager 


The  Herald,  Sharon,  Pa. 

George  D.  Lanier,  Publisher  and  General  Manager 


Chicago  dailies 
stage  cents-off 
coupon  contests 

Almost  everyone  is  winning  Chica- 
sro's  grocery  supermarket  price  war. 

The  supermarket  uprisiiiR  started, 
coincidentally,  with  cents-ofF  and 
money-winninp  promotion  contests  by 
the  competing  Chicago  Trilmne,  Swi- 
Thnes  and  Chicago  Daily-Xetcs. 

With  illustrated  promotion  ads  ofTer- 
inp:  up  to  $500  in  groceries,  the  Tribune 
called  its  contest  Supermarket  Sweep- 
through. 

What  the  shoppers  had  to  do  was 
mark  a  coupon  with  their  forecast  of 
what  the  total  cents-off  coupons  in  the 
newspaper’s  Food  Guide  would  amount 
to  in  dollars.  Names  and  addresses  were 
required. 

The  amount  marked  if  every  coupon 
appearing  in  the  Guide  was  clipped 
would  represent  total  savings  of  the 
coupons  issued  by  grocery  stores,  man¬ 
ufacturers.  drug  and  discount  stores. 
Tbe  coupons  had  to  be  taken  to  the 
store  by  the  shopper. 

It  afforded  the  first  opportunitv  of 
shoppers  to  test  the  effects  of  widely 
heralded  price  reductions  announced  by 
some  of  the  grocery  chains  late  in 
March.  Action  by  the  stores  appeared 
a  week  later. 

Savings  $5-$8  weekly 

One  store’s  customer  representative 
reported  that  people  expected  bigger 
price  cuts.  The  store  forecast  a  $5  to 
$8  savings  per  week  on  normal  items. 
When  another  store  announced  its  new 
pricing  program,  it  stopped  offering 
in-store  discount  coupons. 

But  the  rust  to  advertise,  even  on 
days  when  food  stores  don’t  normally, 
continued  unabated. 

As  for  the  Tribune’s  $500  in  gro¬ 
ceries  offer,  the  customer  had  to 
“sweep”  through  a  supermarket  (5  min¬ 
utes  was  allowed)  and  “sweep  up”  the 
merchandise.  The  Trib’s  ad  proclaimed  : 
"Sweep  home  with  everything  you  can 


grab  (with  cents-off  coupons)  and  we’ll 
pay  up  to  $500.” 

In  case  no  one  guessed  correctly  on 
their  contest  blank,  the  person  with 
the  closest  estimate  won.  Ties  were  de¬ 
cided  by  a  drawing.  Customers  could 
enter  as  often  as  they  wished,  with 
only  one  entry  per  card  or  letter. 

The  Chicago  Daily  News  leaped  at 
the  opportunity  to  increase  its  food 
.store  advertising  by  announcing  that 
$000  in  gift  certificates  could  be  won 
in  a  Super  Saver  Coupon  Contest. 

Contest  rules  were  virtually  the  same, 
tlie  News  pointing  out  that  no  purchase 
was  necessarj'.  The  Sun-Times  quickly 
rushed  into  the  yawning  lode  with  its 
Coupon  Caper  Contest,  offering  gift 
certificates. 

Coupon  savings  estimates  ranged 
from  $26.15  to  $33.18. 

Some  supermarket  officials  didn’t  re¬ 
gard  what  happened  after  the  cents-off 
promotions  as  a  “war,”  but  as  an  ef¬ 
fort  to  increase  their  sales  volume. 

As  a  bonus  to  the  Trib’s  Superaiarket 
Sweep-through,  a  store  tossed  in  a  re¬ 
frigerator-freezer  to  the  woman  who 
guessed  correctly  what  she  had  saved 
in  clipped  coupons. 


Key  personnel  carry 
paging  receivers 

At  the  Norfolk  (Va.)  Virginian- 
Pilot  and  Ledger-Star,  key  newspaper 
personnel  have  been  furnished  with 
pocket-size  paging  units  for  emergency 
calls. 

Pressroom  foremen,  electricians,  the 
company  nurse  and  data  processing  per¬ 
sonnel  carry  Motorolla  Pageboy  II  pag¬ 
ing  receivers.  The  individual  units  are 
tied  into  a  paging  encoder  at  the  news¬ 
paper’s  switchboard.  Each  unit  is  de¬ 
signed  to  respond  to  its  own  special 
frequency  and  by  this  method  employes 
can  be  reached  individually. 

The  paging  units  will  receive  a  sig¬ 
nal  up  to  15  miles  from  the  transmitter 
and  when  the  signal  tone  is  heard  on 
the  paging  unit,  the  individual  is 
alerted  to  call  the  base  switchboard. 


Report  of  drop 
in  retail  spot 
tv  ads  in  error 

Final  year-end  figures  from  the  Tele¬ 
vision  Bureau  of  Advertising,  which 
now  include  estimated  retail-local  buys, 
show  that  most  retail  chains  remained 
about  the  same. 

Showing  a  significant  loss  in  ex¬ 
penditures  was  the  Greater  Atlantic  & 
Pacific  Tea  Co.,  parent  of  the  A&P 
stores.  This  year  A&P  slashed  its 
budget  in  tv  from  $14.1  million  to  $7.0 
million. 

Other  chains  including  Sears,  J.  C. 
Penney’s,  Woolworth’s  and  MacDon¬ 
alds  remained  about  the  same,  reflecting 
some  increased  rates  and  shifting  mar¬ 
ket  conditions. 

An  earlier  report  in  Editor  &  Pvb- 
LisiiKR  showed  some  significant  drops, 
especially  among  retailers.  TvB  said 
that  those  first  reports  were  only  spot 
tv  buys  for  national  and  regional  ad¬ 
vertisers.  A  second  release  of  figures 
which  includes  network  buys  and  com¬ 
bined  figures  includes  what  is  called 
“retail-local”.  Those  “retail-local”  fig¬ 
ures  based  on  station  estimates  make 
the  difference  for  many  of  the  retailers, 
TvB  said.  (E&P,  April  19) 

Among  those  first  reported  as  falling 
were  F.  W.  Woolworth  and  Sears  Roe¬ 
buck.  Those  figures.  TvB  said,  included 
only  spot  buys  for  Woolworth’s  Kinney 
Shoe  chain  and  Sears’  Allstate  Insur¬ 
ance,  although  neither  was  listed  as 
such.  In  such  instances,  the  first  BAR 
reports  reflected  only  the  buys  of  the 
chains  for  regionalized  spot  buying,  not 
local  buys. 

This  year’s  TvB  second  report  clari¬ 
fied  this  in  a  bottom  page  note  not  con¬ 
tained  in  last  year’s  figures. 

Figures  utilizing  the  local  buy  esti¬ 
mates  now  show  Sears  wdth  a  $66.4 
million  tv  expenditure  with  $24.3  in  the 
so-called  local  buy.  Wards  figures  are 
now  included  with  Mobil  Oil  Co.,  which 
bought  the  Marcor  holding  company. 
Total  figures  for  Ward’s  is  $16.0  mil¬ 
lion  all  bought  on  a  local  basis.  Mean¬ 
while,  Woolworth’s  expenditures  were 
$12.9  million  with  the  majority  in  local 
buys. 

Drops  in  large  national  figures  in¬ 
cluding  leaders  Procter  &  Gamble  and 
General  Foods  remained  the  same  after 
local  was  added  in  to  the  top  100  fig¬ 
ures. 

• 

Block  purchase  planned 

The  Washington  Post  Co.  announced 
plans  to  acquire  up  to  300,000  shares  of 
class  B  common  stock,  primarily 
through  block  purchase  rather  than  in 
the  open  market,  with  no  price  ceiling 
and  time  limit  on  purchases  established. 
Currently  there  are  some  4  million 
shares  of  class  B  stock  outstanding.  The 
class  A  stock  is  owned  by  Mrs.  Kath¬ 
arine  Graham  and  members  of  her  fam¬ 
ily- 


THE 


Delaware  NEWS -JOURNAL  PAPERS 
go  6-ON-6.  Effective  June  2,  we  will  adopt 
the  modern  6-column  format,  with  the  same  page 
standards  as  the  Philadelphia  Bulletin  and  the 
Inquirer.  Advantages  of  the  $3  billion  Delaware 
Market:  No  Retail  Sales  Tax  •  Sunday  Selling 
•  Single  Rate  Plan. 

THE  MORNING  NEWS  •  EVENING  JOURNAL 

WILMINGTON,  DELAWARE 

Telephone  302/654-5351  or  Story  &  Kelly-Smith,  Inc. 
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He  worked  all  day  for  Lederle- 
then  he  worked  all  night  to  help 
save  a  little  girl  s  life. 


It  was  a  cold  Monday  night  in  Tyler,  Texas. 
H.  C.  Rodgers,  a  Lederle  Laboratories 
Medical  Service  Representative  was  relaxing 
after  a  full  day  calling  on  physicians, 
pharmacists  and  hospitals.  The  phone  rang. 
It  was  the  emergency  room  of  a  community 
hospital  70  miles  away.  “\Afe  need  anti-rabies 
serum  for  a  little  girl.  And  we  need  it  fast!” 
Emergency  calls  to  a  Lederle  representative 
are  not  unusual.  Mr.  Rodgers  reply  was 
immediate— “I’ll  bring  it  to  you  personally’.’ 
He  called  the  Lederle  Distribution  Center  and 
arranged  to  meet  a  fellow  Lederle  employee 
30  miles  outside  of  Dallas.  The  coordination 
between  Mr.  Rodgers  and  the  Distribution 
Center  saved  over  60  minutes  when  every 
minute  was  crucial.  He  would  still  have  to 
drive  over  150  miles  to  the  hospital. 

By  12:30  A.M.,  after  a  five-hour  race  with 
death,  Hal  Rodgers  delivered  the  serum. 

Several  hours  later  and  finally  home  again 
he  received  another  call.  “Thanks.  She’s 

out  of  danger!’ 

Lederie  is  on  call  24  hours  a  day. 


l-EDERl-E  LABORATORIES,  A  Division  of 
American  Cyanamid  Q).,  Pearl  River,  New  York  10965 


Advertising  scene 


ABC  clarifies 


Broker  will  franchise 
home  sales  technique 

By  Daniel  L.  Lionel 


“The  mystique  has  gone  out  of  buying 
and  selling  houses,”  according  to  James 
T.  O’Neill  one  of  the  two  principals  of 
GO  DIRECT,  a  two-week-old  Levit- 
town,  N.Y.  brokerage  company.  “Now 
sellers  are  interested  in  just  getting  the 
top  dollar  and  buyers  in  paying  the 
bottom  dollar.  Furthermore,  they  have 
no  compunctions  about  going  to  the 
banks  themselves  and  haggling  for  a 
mortgage,”  he  continued. 

With  that  in  mind,  O’Neill  and  his 
partner,  Lawrence  Johnstone  launched 
their  company  and  tossed  aside  con¬ 
ventional  real  estate  brokerage  prac¬ 
tices  which  O’Neill  notes  “haven’t 
changed  in  the  last  150  years.” 

The  plan  which  is  expected  to  go 
national  soon  on  a  franchised  basis 
involves  charging  a  flat  4%  commis¬ 
sion  instead  of  the  prevailing  6%  or 
7%  and  paying  sales  people  a  flat 
salary  rather  than  the  traditional  50% 
commssion.  GO  DIRECT  is  backing 
its  effort  with  a  six  figure,  multi-media 
ad  budget  via  Impact  Communications, 
a  Manhattan-based  agency. 

“We’re  using  tv  for  institutional  ad¬ 
vertising  to  alert  home  buyers  and  sell¬ 
ers  to  our  concept  and  to  direct  atten¬ 
tion  to  our  newspaper  ads  which  con¬ 
tain  traditional  omnibus  listings  in 
fairly  conspicuous  size.”  To  attract 
listings  the  new  company  circulated  a 
preprinted  insert  via  Pennysavers  in 
the  6  local  areas  currently  served. 

The  appeal  in  the  circular  is  per¬ 
suasive;  “There  is  no  reason  why  you 
should  pay  a  real  estate  commission 
that  is  more  than  4%”  It  points  out 
that  at  6%  commission  the  broker  gets 
a  minimum  of  $2400  for  the  sale  of  a 
$40,000  home.  At  4%  there  is  a  saving 
of  $600.  “If  you  are  a  seller:  why 
price  your  house  out  of  the  market 
because  of  a  high  commission?  If  you 
are  a  buyer:  Why  pay  an  inflated 
price  for  a  new  home,”  the  circular  con¬ 
tinues. 

In  discussing  the  franchise  aspects  of 
the  GO  DIRECT  formula  with  potential 
franchisees  O’Neill  counters  the  argu¬ 
ment  that  brokers,  in  this  market  can 
hardly  make  ends  meet  with  current 
commission  scales  and  high  advertising 
costs  by  pointing  to  the  flaws  in  the 
brokerage  business  as  it  is  now  con¬ 
stituted.  As  franchisees,  their  institu¬ 
tional  advertising  would  be  done  on  a 
cooperative  basis.  Their  sales  people 
would  be  paid  on  the  basis  of  prevail- 

Iing  salaries  in  each  part  of  the  country. 

“Does  GO  DIRECT  require  exclusive 
listings  as  does  the  Multiple  Listing 
system?  “Not  at  all.  We  guarantee  our 
4%  fee  in  writing,”  said  O’Neill.  He 
pointed  out  that  the  Multiple  Listing 


system  as  it  is  constituted  provides  25% 
of  the  sales  commssion  to  the  listing 
broker  regardless  of  which  broker 
eventually  makes  the  sale.  For  this 
reason  the  listing  broker,  in  order  to 
get  the  home  owner’s  signature  on  the 
exclusive  listing  frequently  ‘massages’ 
the  seller’s  ego  by  suggesting  that  the 
asking  price  is  actually  too  low  and  in¬ 
dicating  the  ability  to  sell  the  house  at 
a  higher  figure.  Once  the  exclusive  is 
signed  the  seller  generally  is  forced  to 
drop  the  asking  price  in  accordance  with 
realistic  market  conditions. 

Key  to  the  GO  DIRECT  advertising 
effort  is  the  newspaper  classified.  “If 
you  had  to  count  on  one  medium,  news¬ 
paper  classified,”  said  O’Neill,  “remains 
the  basic  one.”  He  doesn’t  go  along  with 
the  hyperboles  that  characterize  so- 
called  ‘good  copy’  in  the  real  estate  ads. 
A  few  saplings,  he  notes,  frequently 
constitute  a  ‘tree  shaded  lawn’  and 
“Romance  on  a  Hilltop”  frequently 
translates  itself  into  a  barren  hillock. 
He  takes  his  text  from  the  current  ads 
for  throwaway  lighters  “.  .  .  a  pretty 
good  lighter  for  $1.49”. 

“How  does  it  all  add  up?”  he  was 
asked.  “In  the  first  two  weeks,”  he  said, 
“we’ve  sold  seven  houses  and  we’re 
swamped  with  listings.” 

After  a  brief  shakedown,  GO  DI- 
RECT’s  franchising  program  will  be¬ 
gin  aiming  at  establishing  clusters  of 
20-broker  networks  in  Connecticut, 
Florida,  Georgia,  New  Jersey  and  Ver¬ 
mont.  Factors  in  determining  the  loca¬ 
tion  of  clusters  include  density  of  popu¬ 
lation,  turnover  statistics  and  economic 
climate. 

In  the  interim,  the  new  company 
appears  to  be  attracting  business  with 
its  new  approach,  capsuled  in  it’s  class¬ 
ified  ad  signature  “  ’Cause  we  get  less — 
You  get  more!  The  4%  Broker  GO 
DIRECT.” 


Buys  into  UPITN 

John  P.  McGoff,  president  of  Panax 
Corporation,  announced  that  the  Sacra¬ 
mento  Union  Corporation,  which  he 
owns,  has  acquired  a  50%  interest  in 
United  Press  International  Television 
News. 

United  Press  International  and  In¬ 
dependent  Television  News  each  own 
25%  of  UPITN  which  services  over 
100  clients  in  60  countries  with  daily 
tape  and  film  news  stories. 

The  50%  interest  bought  by  the 
Sacramento  Union  Corp.  was  formerly 
owned  by  Paramount  Pictures  Corp. 


rule  on  coupon 
promotions 

In  light  of  the  increase  in  promotion 
of  newspaper  cents-off  coupons,  the 
board  of  directors  of  the  Audit  Bureau 
of  Circulations  has  approved  a  policy 
intended  to  clarify  the  ABC  rule  on 
publicizing  advertiser  coupons. 

The  rule  (Chapter  C,  Article  I,  Sec¬ 
tion  14  of  the  ABC  Bylaws  and  Rules) 
reads  as  follow's: 

“When  a  publication,  as  a  circula¬ 
tion  inducement,  publicizes  a  specific 
coupon  or  coupons  appearing  in  an  ad¬ 
vertiser’s  advertisement  in  advance  of, 
or  on  the  date  of  publication,  and  the 
represented  value  is  more  than  50  per¬ 
cent  of  the  basic  single  copy  price,  all 
copies  of  the  issue  in  which  such  cou¬ 
pons  appear  will  not  qualify  as  paid 
circulation.  .  .  .” 

According  to  ABC,  a  directory  or  in¬ 
dex  to  coupons  in  a  particular  issue  is 
permissible,  as  are  phrases  such  as 
“today’s  money-saving  coupons,”  pro¬ 
vided  that  no  value  is  included  in  the 
publicity. 

There  is  no  prohibition  against  in¬ 
cluding  the  specific  value  of  coupons  in 
post-publishing  promotions,  such  as: 
“Last  week’s  coupons  could  have  saved 
up  to  $ - .” 

ABC  has  said  it  will  review,  promptly 
and  at  no  cost,  any  planned  publicity 
for  conformance  to  the  rules,  upon  re¬ 
quest  by  a  member  publisher. 

• 

Field  Enterprises  to 
acquire  coal  firm 

Field  Enterprises  of  Chicago  plans  to 
acquire  controlling  interest  in  Rapoca 
Energy  Corp.,  a  Cincinnati-based  orga¬ 
nization  that  produces  bituminous  coal 
from  mines  in  Southw'estern  Virginia. 

Control  of  the  company  would  be  ac¬ 
complished  by  acquiring  from  Jay  C. 
Thompson,  Rapoca  president,  his  stock 
at  $10  a  share  and  through  a  $10  a 
share  purchase  offer  to  other  stock¬ 
holders.  Approximately  2.5  million  com¬ 
mon  shares  are  outstanding. 

Field  Enterprises,  publishers  of  the 
Chicago  Daily  News  and  Chicago  Sun- 
Times,  also  publishes  World  Book 
Encyclopedia,  Childcraft  and  has  in¬ 
terests  in  papermaking,  real  estate, 
cosmetics  and  life  health  insurance. 

• 

Six-and-nine  format 

On  July  1,  the  Houston  Chronicle 
will  revise  its  format  from  an  8-column 
editorial/advertising  makeup  to  a  6- 
column  editorial  and  9-column  adver¬ 
tising  makeup. 
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Mary  McGrory  was  aw'arded  the  Pulitzer  Prize  on  May  5th,  1975,  for 
the  superiority  of  her  commentary  and  the  literary  distinction  of  her 
writing  in  1974. 

Miss  McGrory’s  columns,  syndicated  to  70  newspapers,  are  available 
on  a  three  or  four  times  a  week,  basis. 

Those  newspapers  which  subscribe  to  the  New  York  Times  News 
Service  I  Chicago  Daily  Neivs  will  receive  her  column  over  that  wire. 
Other  clients,  not  subscribing  to  the  New  York  Times  News  Service  j 
Chicago  Daily  News,  will  receive  her  dispatches  by  mail,  as  do  about 
forty  subscribers  to  her  columns. 

We  invite  you  to  purchase  the  rights  to  use  Mary  McGrory  columns. 

Please  call  by  phone  collect,  or  write  to  us,  if  you  are  interested  in 
Miss  McGrory’s  columns  for  your  newspaper. 


Harry  E.  Elmlark 


212-35S-7137 
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Newspaper-tv 
team  produces 
special  report 

On  April  13,  1975,  readers  of  the 
Dayton  Daily  Xewit’  Leisure  magazine 
discovered  a  story  entitled  “The 
Squeeze;  Buying  Survival.”  It  covered 
six  pages  excluding  the  cover. 

At  7:30  the  same  evening,  WLWD- 
tv  (tv  2),  which  is  under  different  own¬ 
ership  devoted  an  hour  to  a  docu¬ 
mentary  with  the  same  title.  In  fact,  it 
was  the  same  story,  covered  by  two 
totally  different  approaches,  blending 
the  styles  of  each  media. 

The  idea  of  combining  two  separate 
news  staffs  to  work  on  one  story  was 
germinated  by  Arnold  Rosenfeld,  man¬ 
aging  editor  of  the  Daj’ton  Daily  News. 

An  initial  meeting  was  held  with 
representatives  of  both  staffs.  The 
theme  for  the  effort  was  chosen.  An 
in-depth  study  of  the  recession  and 
how  Dayton  area  families  have  dealt 
with  its  effects  would  be  the  topic.  It 
was  emphasized  that  the  study  would 
be  directed  towards  people. 

Through  advertising,  three  families 
were  picked  to  represent  the  general 
problems  of  the  area.  Chosen  were  a 
young  couple  of  medium  income  with 
no  dependents,  a  middle-income,  mid¬ 
dle-aged  family  with  two  children,  and 
a  retired,  elderly  couple  with  no  de¬ 
pendents. 

The  reporters  literally  lived  these 
people’s  financial  lives  with  them.  They 
accompanied  them  shopping,  went  over 
their  check  books  and  records  with 
them,  picked  apart  where  every  penny 
was  going. 

At  the  same  time  the  stories  were 
being  prepared,  strong  emphasis  was 
being  given  to  the  graphic  appeal  of 
the  presentation. 

In  the  end,  all  graphics  were  totally 
coordinated.  The  final  show  had  the 
look,  but  not  the  content  of  the  news 
presentation.  “If  we  had  simply  dupli¬ 
cated  efforts,  we  would  have  missed  the 
point.  It  had  to  mesh  without  being 
repetitive,”  said  Rosenfeld. 

Ed  Hart,  news  editor  at  tv-2, 
agreed;  “Newspapers  have  one  large 
advantage  over  television;  they’re  per¬ 
manent.  If  people  miss  the  point  the 
first  time,  they  can  go  back  until  they 
understand.  On  the  other  hand,  televi¬ 
sion  news  coverage  has  some  direct  ad¬ 
vantages  over  print.  You  can  experience 
events  as  they  happen.  You  can  vis¬ 
ualize  agony  and  hurt  or  glory  and 
power.  It  can  be  done  in  papers,  but 
not  as  quickly  or  completely.” 

Near  the  end  of  the  project,  all  the 
participants  knew  enough  about  the 
project  to  approach  it  quite  independ¬ 
ently.  Tom  Beres  had  been  named  re¬ 
porter  for  the  tv  documentary,  and 
was  to  end  up  being  the  questioneer 
on  the  completed  show  as  well. 

The  Daily  News  team  worked  to  com¬ 
plete  the  print  presentation.  The  con- 


}X44l 


The  Sabins,  a  middle-income  couple 
with  two  children  are  coping  with 
inflation.  He  works  two  jobs,  and 
she  pinches  pennies  and  sews 
lor  the  tamily.  Still,  they've  been  hit 
by  the  recession.  Hard  . 

In  a  unique  journalistic  experiment, 
the  Sabins  and  two  other  Miami  Valley 
families  have  allowed  the  TV-2  News 
team  headed  by  Ed  Hart,  and 
Daily  News  reporters  Ron  Root 
and  Millie  Bingham,  to  live  their 
financial  lives  with  them.  Their  story 
is  about  the  American  dream, 
and  the  intrusion  of  recession. 

It's  an  important  documentary  no  family 
in  our  area  should  miss. 

Read  their  story  Sunday.  April  13. 
in  The  Daily  News 

Leisure  magazine.  DAYTON 

Then  watch  the  story  vyy|’k»||Y 
Sunday  April  13 

at  7:30  p.m .  on  TV.2.  uiiuidNEw^ 
In-paper  promotion  ad 


cepts  seemed  to  change  even  as  final 
copy  was  being  edited.  Julie  Bowen, 
art  director,  who  had  been  placed  in 
charge  of  the  newspapers’  effort,  said 
this  was  anything  but  intentional.  “We 
didn’t  set  up  enough  ground  rules  at  the 
beginning,”  said  Bowen.  “Consequently, 
separate  efforts  were  hard  to  coor¬ 
dinate.  We  simply  needed  more  com¬ 
munication.” 

Despite  problems,  the  total  presenta¬ 
tion  was  complete  by  the  end  of  March. 
Then  a  major  problem  developed.  The 
television  station  has  sold  advertising 
on  the  show  to  a  local  bank.  The  bank 
had  prepared  a  special  series  of  ads 
for  the  show  which  seemed  to  indicate 
they  had  sponsored  the  entire  project. 
The  bank  now  wanted  to  place  corre¬ 
sponding  ads  in  the  middle  of  the  news¬ 
papers’  presentation.  Managing  editor 
Rosenfeld  balked. 

“I  just  felt  we  couldn’t  allow  the 
implication,”  said  Rosenfeld,  “but  I  un¬ 
derstood  channel  two’s  position,  too. 
CBS  thinks  nothing  at  all  about  pre¬ 
senting  the  moonshot  brought  to  you 
by  Gulf  Oil.  Advertisers  want  tv  place¬ 
ment  that  gives  them  the  best  chance 
of  reaching  their  buyers.  In  newspapers 
it  isn’t  considered  in  the  hard  news 


end.  And  the  show,  essentially  was 
news.” 

When  it  was  all  over,  both  the  news¬ 
paper  and  the  television  team  were 
pleased  with  the  final  result.  In  fact, 
both  were  pleased  enough  to  consider 
doing  it  again. 

“We  learned  enough  to  make  up  for 
a  lot  of  wasted  time  if  it’s  done  again,” 
said  Bowen.  “And  even  though  it  es¬ 
sentially  bore  out  the  purpose,  we  did 
duplicate  too  much  material.  We’ll  just 
have  to  control  it  a  little  more  care¬ 
fully.” 


Newsletter  to  report 
on  Fol  developments 

Beginning  June  16,  a  Washington 
organization  every  two  weeks  will  pub¬ 
lish  an  eight  to  twelve  page  newsletter 
designed  to  keep  the  reader  up  to  date 
on  freedom  of  information  and  privacy 
information  and  developments.  It  w’ill 
be  called  “Access  Reports”,  issued  by 
Plus  Publications,  Inc.,  of  which  Ray 
Henry  is  publisher. 

In  addition,  subscribers  can  order  the 
“Accent  Reports  Reference  File”,  a 
loose-leaf  reference  work  of  Manhattan 
telephone  book  size,  that  will  periodical¬ 
ly  be  kept  up  to  date  on  Fol  and  Pri¬ 
vacy  matters  of  record,  including  per¬ 
tinent  and  significant  law  texts,  regu¬ 
lations  and  judicial  decisions.  Case 
histories  will  be  included  as  well  as 
reference  matter  on  the  Federal  Ad¬ 
visory  Committee  Act,  the  Federal  Pri¬ 
vacy  Act,  and  other  statutes  providing 
access  to  or  confidentiality  of  records. 

The  content  will  include  far  more 
information  than  has  been  even  pro¬ 
posed  by  the  freedom  of  information 
guide  projected  by  the  AP  Managing 
Editors  Association  and  delayed  by  the 
slowness  of  many  government  agencies 
in  drawing  up  their  regulations  under 
the  amendments  to  the  Freedom  of  In¬ 
formation  Act  amendments  passed  by 
Congress  in  November. 

“The  Access  Reports  Reference  File 
contains  all  the  addresses  to  be  used  to 
request  government  information,”  edi¬ 
tor  Diana  Schappi  told  E&P,  “as  well 
as  the  fees  charged,  and  full  details  on 
the  10  days  in  which  an  agency  is  com¬ 
pelled  to  answer  information  requests, 
and  details  on  the  appeals  machinery 
that  may  be  used,  if  an  information  re¬ 
quest  is  denied.” 

Mrs.  Schappi  also  went  into  detail 
regarding  the  newsletter.  “Specifically, 
in  4,000  to  5,000  words,  it  will  provide 
bi-weekly  coverage  of  federal  and  state 
legislative  actions,  pending  legal  cases 
and  judicial  decisions,  regulation 
changes,  proposed  guidelines  and  newly 
established  procedures.  With  the  new 
Privacy  Act  going  into  effect  this  fall, 
with  possible  conflicts  with  the  Fol  act, 
the  newsletter  will  report  on  those  de¬ 
velopments,  also  on  the  proposed  federal 
open  meetings  law.” 

The  price  of  the  newsletter  and  refer¬ 
ence  file  is  $197  a  year;  newsletter  only, 
$97;  reference  file  only,  $140. 
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Here’s  a  compact  inserter  with  so  much  production 
you’ll  call  it  the  “Profit-go-Round” 


(let  a  Sheridan  NP-()24,  the  new  compact  inserter  designed  and 
priced  to  otter  greater  i)i()tits  for  growing  newspapers. 

With  dual  delivery,  the  Sheridan  NP-()24  can  handle  two  inserts  per 
jacket  for  daily  inserting  at  sjjeeds  up  to  42,{)(H)  per  hour.  Faster  than 
ever  possible  before  with  equipment  of  this  size. 

A  simple  lO-minute  changeover  converts  the  equipment  into  a 
Sunday  supplement  inserter  capable  of  handling  five  in.serts  per  jacket 
at  a  throughput  rate  up  to  1(1,()()()  per  hour. 

This  efhcient  (j-Hopper  machine,  newest  in  a  long  line  of  Sheridan 
developments,  is  available  in  three  different  compact  configurations. 
P'or  starters,  it  gives  you  an  economical  way  to  handle  jirofitable  in- 
house  inserting.  For  futures,  it  offers  the  growing  newspapei'  the  oppor¬ 
tunity  for  expansion  into  total  on-line  mailroom  systems. 

For  more  information,  write  Harris  Corporation,  Sheridan  Division, 
P.O.  Box  284,  Easton,  Pennsylvania  18042. 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


DYMO 

GRAPHIC 

SYSTEMS 


...  a  new  name  for  the  leading 
'single  source' supplier  of  photocomposition 
equipment  and  systems  .  .  .  combining  two 
proven  names  in  the  industry: 

PHOTON,  Inc. 
and 

STAR  GRAPHIC  SYSTEMS,  Inc. 


Dymo  .  .  .  now  with  the  broadest  and  strongest  line  in  the  industry  ...  is  committed  to  the 
development  of  better  composition  systems  ...  to  serve  the  needs  of  every  composing  room, 
whatever  its  size  and  budget ...  be  it  a  newspaper,  commercial  or  Inplant  application,  with: 


Keyboards  .  .  .  basic  to  fully  expandable  and 
programmable  models 

Optical  Readers  .  .  .  both  OCR  and  OBR 

Editing  Terminals  .  .  .  basic,  expandable, 
programmable  and  tape  merging 

Phototypesetters . . .  with  capabilities  from  4  to 
256  fonts  .  .  .  one  to  16  sizes,  on-line,  .  .  . 
speeds  to  200  Ipm. 

Copy  Processing  Systems  .  .  .  including  the 
Star/Xylogics  CPS/200,  CPS/500,  and 
CPS/700  series  .  .  .  with  capabilities  of  handl¬ 


ing  complex  commercial  and  newspaper  com¬ 
position,  including  publications,  directories, 
editorial,  classified,  wire  service  and  display. 

Type  Library  .  .  .  now  combining  the  Star  and 
Photon  libraries  .  .  .  over  1200  fonts 

Application  and  Service  . . .  one  of  the  largest 
and  the  most  competent  organizations 
available  .  .  .  providing  on-site  and  factory  ap¬ 
plications  training  .  .  .  on-site  service,  available 
regionally,  and  24-hour  telephone  technical  as¬ 
sistance  and  supply  of  parts  .  .  .  assuring 
prompt,  thorough  back-up. 


Dymo  Graphic  Systems  is  a  member  of  Dymo  Industries,  a  company 
committed  to  the  development,  manufacture  and  marketing  of  advanced, 
graphics  products  and  systems,  worldwide. 


355  Middlesex  Avenue 
Wilmington,  Massachusetts  01887 
Telephone;  (617)  933-7000 


Dymo  Graphic  Systems,  Inc. 


Typeset  in  Dymo  Chelmsford'  and  'Newton'  series. 


Section  report 
exposes  unfair 
hospital  policy 

Two  editors  on  the  Hot  Springs 
(Ark.)  Sentinel-Record  dug  up  a  kind 
of  horror  story,  mostly  after  regular 
hours,  documenting  11  cases  w'here  the 
local  county  hospital  turned  away  in¬ 
digent  obstetrics  patients  from  emer¬ 
gency  rooms  while  they  were  in  labor 
and  sent  them  55  miles  away  to  Little 
Rock. 

They  interviewed  one  mother  who  lost 
the  race  with  time,  delivering  her 
eighth  child  on  the  floorboard  of  the 
family’s  pickup  truck  enroute  to  Little 
Rock;  another  who  ended  up  having  the 
infant  in  the  back  of  the  ambulance; 
one  who,  unable  to  raise  the  required 
$350  deposit,  delivered  the  baby  her¬ 
self,  and  a  woman  who  was  forced  to 
have  an  emergency  Caesarean  in  Little 
Rock. 

Melinda  Gassaway,  associate  editor 
of  the  People’s  section,  and  Mike  Mas- 
terson,  executive  editor,  exposed  the 
stor>'  after  two  months — or  600  hours — 
of  going  through  various  records  and 
interviews.  The  story  originated  when 
Gassaway  was  talking  with  a  nurse  at 
St.  Joseph’s  Hospital,  a  hospital  which 
hasn’t  been  doing  OBs  for  two  years, 
who  told  about  a  woman  brought  in 
bleeding  who  had  delivered  her  own 
baby  in  bed.  “That’s  when  we  started 
looking  into  the  whole  mess  involving 
Ouachita  Memorial  Hospital,”  said 
Masterson. 

Pour  over  records 

Masterson  and  Gassaway  went 
through  ambulance  records,  Public 
Health  records,  records  at  the  Univer¬ 
sity  of  Arkansas  Medical  Center  and 
did  a  lot  of  talking  around  town.  Some 
mothers  had  heard  of  other  mothers 
being  turned  away  because  of  not  hav¬ 
ing  paid  the  advance  hospital  and  doctor 
fees.  A  lot  of  leads  led  to  nothing,  too. 
“More  than  anything,  it  was  hard  dig¬ 
ging,”  said  Masterson.  After  the  story 
came  out,  a  Public  Health  official  was 
accused  by  a  hospital  authority  with 
handing  the  Sentinel-Record  the  story, 
but  the  official  has  said  that  the  report 
came  about  only  through  the  journal¬ 
ists’  efforts. 

E&P  learned  of  the  latest  effort  of 
the  Sentinel-Record,  a  19,000  morning 
daily,  through  Wallace  Ballentine,  gen¬ 
eral  manager,  who  said  he  believes  the 
12-page  public  service  tabloid  report, 
devoid  of  advertising,  is  a  first  for 
Arkansas  newspapers.  The  cost  of  the 
in-depth  investigative  report  was  over 
$2,000,  plus  newsprint  and  technical  ex¬ 
penses.  “Nevertheless,  we  believed  it  to 
be  a  cause  w’ell  worth  the  effort,”  said 
Ballentine. 

Since  publication  Sunday,  April  27, 
of  the  report,  which  also  noted  that  44 
indigent  Garland  County  women  were 


delivered  in  Little  Rock  last  year,  “a 
lot  of  wheels  have  been  turning,”  said 
Masterson.  In  a  story  May  1,  the 
county  judge  is  quoted  as  saying  he’s 
going  to  ask  the  court  to  contemplate 
reducing  the  amount  of  allocations  to 
Ouachita,  a  figure  about  $100,000.  His 
reasoning  was  that  if  the  hospital  is 
not  using  the  charity  money,  it 
shouldn’t  be  getting  as  much. 

May  organize  ad  boycott 

In  a  Sentinel-Record  story  April  30, 
a  board  member  declares  that  there  will 
be  no  more  indigent  OB  women  forced 
to  go  out  of  Hot  Springs.  The  day  after 
the  story  came  out,  said  Masterson,  the 
paper  got  a  phone  call  that  some  of  the 
town’s  doctors  were  plotting  to  organize 
an  advertising  boycott  against  the  news¬ 
paper  for  daring  to  print  the  articles 
aiming  criticism  at  the  medical  profes¬ 
sion  in  Hot  Springs. 

Community  response  to  the  report 
and  editorial  has  “been  overwhelming,” 
the  paper  says,  in  the  form  of  letters  to 
the  editor  and  phone  calls.  Most  say 
the  stories  were  “fair” — that  many 
sides  were  given  a  voice.  A  hospital  ad¬ 
ministrator  had  a  chance  to  deny  in  a 
lengthy  story  that  women  without  the 
necessary  money  are  refused.  Most  citi¬ 
zens  have  expressed  alarm.  The  Arkan¬ 
sas  Community  Organization  for  Re- 


The  Houston  (Tex.)  Chronicle  after 
10  months  of  successful  testing,  is  now 
equipping  apartment  complexes  with  an 
exclusive  device  called  a  “News  Cen¬ 
ter,”  designed  to  serve  the  needs  of 
subscribers  living  in  the  complexes. 

The  News  Centers,  developed  by 
the  Chronicle’s  circulation  department 
under  the  supervision  of  city  circula¬ 
tion  manager  Charles  Harriman  are 
special  boxes  that  hold  a  specified 
number  of  papers — usually  about  30 — 
for  resident  subscribers  in  a  particular 
unit.  Each  subscriber  receives  from  his 
carrier  a  key  to  open  the  box,  thus 
being  assured  of  receiving  his  paper 
free  from  theft,  mix-up  or  weather 
damage. 

At  collection  time,  the  distributor 
communicates  with  his  customers  by 
attaching  one  of  a  variety  of  cards  to 
the  News  Center.  A  collection  envelope 
is  inserted  in  the  paper  at  the  appropri¬ 
ate  time,  and  later  the  distributor  can 
change  the  card  if  necessary  to  advise 
a  subscriber  that  his  payment  is  due. 

Subscribers  pay  by  enclosing  their 
payment  in  the  envelopes  provided  and 
slip  them  into  a  designated  slot  on  the 
News  Center — a  method  that  saves  time 
and  trouble  for  both  the  carriers  and 
the  subscribers. 

Each  News  Center  has  a  card  on  top 
listing  all  subscribers  authorized  to 
receive  the  papers.  Harriman  explains 
that  “we  hope  this  will  discourage 
someone  from  taking  papers  after  they 


form  Now  (ACORN)  is  investigating 
the  problem,  and  last  Sunday,  Master- 
son  said,  at  least  two  sermons  from  local 
church  pulpits  included  comments  on 
the  Sentinel-Record’s  story. 

The  only  unusual  thing  the  reporters 
felt  they  did  in  getting  the  story  was 
using  a  state  representative  to  apply 
some  pressure  to  get  records.  “We  were 
having  difficulty  getting  records  from 
the  Medical  Center  in  Little  Rock.  So 
we  got  a  representative  we  knew  to  be 
sympathetic  with  underprivileged  peo¬ 
ple  to  apply  pressure  on  the  director, 
whose  facilities  received  state  funds,” 
said  Masterson.  That  director  ended  up 
driving  to  Hot  Springs  to  talk  with 
Masterson  and  Gassaway. 

Masterson  will  be  picking  up  an 
award  at  the  Columbia  Graduate 
School  of  Journalism  in  New  York  May 
13  for  “outstanding  editorials  and  arti¬ 
cles  dealing  with  the  fight  against  big¬ 
otry,  intolerance  and  hatred  among 
people.”  May  12,  he  will  be  in  Wash¬ 
ington,  D.C.,  at  the  Kennedy  Center 
for  Performing  Arts  receiving  the  an¬ 
nual  Robert  F.  Kennedy  journalism 
award  for  best  newspaper  coverage 
and  stories  on  problems  of  the  disad¬ 
vantaged.  He  has  been  credited  with  a 
string  of  exposes  since  joining  the 
Sentinel-Record,  part  of  the  WEHCO 
Media  newspaper  gp’oup,  published  by 
Walter  Hussman. 


have  stopped  subscription,  since  the 
others  listed  may  be  friends  or  neigh¬ 
bors.”  Subscribers  are  supposed,  at 
least  theoretically,  to  return  their  keys 
to  the  carriers  after  stopping  delivery. 
But  even  if  this  is  not  done,  the  chances 
are  slim  that  someone  who  moves 
could  use  the  old  key  to  open  another 
News  Center. 

During  the  testing  period  Harriman 
said,  about  80  News  Centers  were 
stationed  near  the  mailboxes  in  various 
apartments,  and  at  first,  residents  com¬ 
plained  about  having  to  walk  out  of 
their  way  for  a  paper  that  once  was 
delivered  to  their  doorsteps.  However, 
as  people  adjusted  to  the  change,  com¬ 
plaints  dwindled.  “In  one  instance,  we 
removed  one  of  the  boxes  from  an 
apartment,”  Harriman  said,  “and  re¬ 
ceived  complaints  from  residents  who 
wanted  it  back.”  For  elderly  or  disabled 
persons  papers  are  still  delivered  to  the 
doorstep. 

• 

Bus  newsracks 

Helge  Holm,  circulation  director  for 
the  Oiclahonian  and  Times,  has  equipped 
all  city  buses  wdth  newsracks  for  the 
Daily  Oklahoman  and  Oklahoma  City 
Times  newspapers.  Bus  sales  averaged 
about  500  newspapers  a  day  in  the  first 
w’eek  of  the  new  service.  The  racks  are 
located  at  the  front  of  the  bus  with  a 
coin  tube. 


News  boxes  installed 
in  apartment  complexes 
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BUY  THE  FINEST 
SOLID-STATE  XENON  LIGHTING 
PLUS  OUR  NEW  SOLID-STATE  DUAL 
RANGE  INTEGRATOR 
AT  A  PRICE' THAT  CANT  BE  MATCHED! 


Super  Xenolume  Lights 
with  all  new  Ascor 
Dual-Range  Integrator 

If  you’ve  always  wanted  Xenon  lighting  but  felt 
it  was  too  expensive,  this  is  the  opportunity 
you’ve  been  waiting  for. 

Super  Xenolume -a  low  cost,  high  quality, 
solid-state  xenon  camera  light.  Includes  6KW 
Super  Xenolume  power  supply  with  push 
button  voltage  regulation  and  either  two  24" 
or  four  12"  lights. 

Fast,  powerful,  full  spectrum  xenon  light  for 
the  finest  color  separations  and  quality  black 
and  white. 

New  Berkey  Ascor  Dual  Range  Integrator— 

Without  doubt,  the  finest  integrator  ever  made 
at  this  remarkable  low  price.  Tremendous 
versatility.  Dual  range  sensitivity.  Accurately 
measures  and  controls  exposure  times  from 
very  low  to  very  high  light  levels  such  as  used 
for  color  separation  masking  to  camera  and 
plate  making  applications. 

The  end  result  is  consistent  exposures— always 
right  on  the  button.  Less  waste¬ 
less  makeovers. 


Berkey 

Ascor 


25-15  50th  Street, 
Woodside,  N.Y.  11377 


*lntrcx3uctory  Price  good  only  May  15-July  15.  1975 

i  Super  Xenolume 

Super  Xenolume 

2  Light  System 

$1495. 

4  Light  System 

$1695. 

Model  1101-71 

Model  1101-70 

Berkey  Ascor  Dual  Range 

Berkey  Ascor  Dual  Range 

Integrator 

399 

Integrator 

399 

Model  1415-30 

$1894. 

Model  1415-30 

$2094. 

Now— yours  for  only 

$1595. 

Now— yours  for  only 

$1795. 

Agency  media 
execs  meet 
with  ad  reps 

Sometimes  what  seems  commonplace, 
isn’t.  Take  for  example  a  routine  cock¬ 
tail  and  lunch  event  held  at  the  Sky 
Club  atop  the  Pan  Am  building  in  New 
York  on  April  24. 

Sponsored  by  Newspaper  Advertising 
Sales  Association,  the  event,  with  only 
a  Newspaper  Advertising  Bureau  pres¬ 
entation  on  the  agenda,  might  seem  un¬ 
exciting  to  some.  However,  the  event 
has  members  of  NASA  jumping  up  and 
down. 

The  reason  is  simple.  It  wasn’t  so 
much  what  was  done,  but  who  was 
there.  And  the  guest  roster,  including 
21  senior  and  executive  vicepresidents 
in  charge  of  media  buying  for  New 
York  ad  agencies  and  top  newspaper 
advertising  executives. 

According  to  Robert  H.  Lambert, 
president  of  Story  &  Kelly-Smith  Inc., 
a  newspaper  representative  firm,  the 
importance  of  the  meeting  wasn’t  what 
was  said  formally,  although  NAB  did 
show  its  dual  screen,  dual  camera  pres¬ 
entation  “The  Outlook  for  Newspa¬ 
pers.” 

“It  was  important  because  of  the 
important  people  in  both  the  newspaper 
and  advertising  agency  business  who 
accounted  for  millions  of  dollars  in 
business,”  he  said. 

Lambert,  who  served  as  general 
chairman  of  the  meeting,  said  the  so¬ 
cial  event  gave  both  groups  a  chance  to 
air  their  differences. 

Among  table  talk  topics  he  heard, 
two  areas  came  to  the  forefront: 

— The  headaches  agency  execs  are  en¬ 
countering  over  the  roll-width  and  page 
format  changes  being  made  by  many 
newspapers  to  conserve  newsprint  and 
produce  a  better  product. 

— And,  the  lack  of  uniformity  among 
advertising  linage  measures  since  many 
newspapers  are  now  producing  their 
own  rather  than  relying  solely  on  Me¬ 
dia  Records.  This,  he  said,  resulted  in 
figures  which  sometimes  don’t  provide 
w'hat  the  agencies  want  or  need. 

Overall  not  much  may  have  been  re¬ 
solved,  but  Lambert  said,  both  sides  got 
a  much  better  idea  of  the  problems 
facing  each  one. 

Among  the  agency  guests  were 
Charles  Buccieri,  vicepresident,  Leber 
Katz  Partners  Inc.;  Robert  E,  Bu¬ 
chanan,  senior  vicepresident,  J.  Walter 
Thompson;  Mark  F.  Byrne,  senior  vice- 
president,  Wm.  Esty; 

Hans  Carstensen  Jr.,  senior  vicepres¬ 
ident,  N.  W.  Ayer;  Jack  Cohen,  vice- 
president,  Doyle,  Dane,  Bernbach ; 
Jules  Fine,  senior  vicepresident,  Ogilvy 
&  Mather;  Sy  Goldis,  senior  vicepres¬ 
ident,  DDB;  Frank  J.  Gromer  Jr.,  sen¬ 
ior  vicepresident,  Foote,  Cone  &  Bel- 
ding; 

Robert  M.  Jenove,  vicepresident,  Al¬ 


bert  Frank  Guenther  Law;  Richard  P. 
Jones,  senior  vicepresident,  JWT;  How¬ 
ard  Lelchuk,  vicepresident,  Ayer;  Rob¬ 
ert  L.  Liddel,  vicepresident,  Compton; 
Polly  B.  Longbort,  vicepresident. 
Young  &  Rubicam;  Robert  B.  MacDon¬ 
ald,  senior  vicepresident,  Needham, 
Harper  &  Steers; 

Harold  Miller,  senior  vicepresident, 
SSC&B;  Joseph  W.  Ostrow,  senior 
vicepresident,  Y&R;  Edward  Papazian, 
vicepresident,  BBD&O;  Richard  A.  R. 
Pinkham,  chairman,  Ted  Bates;  Thomas 
Reddy,  vicepresident,  Esty;  Walter  E. 
Reichel,  senior  vicepresident.  Bates; 
and  Howard  Tobias,  vicepresident, 
Ayer. 

INAE  members  (International  News¬ 
paper  Advertising  Executives  Associa¬ 
tion)  included  Dean  R.  Bartee,  ad  direc¬ 
tor,  San  Jose  Mercury  News;  Kenneth 
T.  Carlson,  ad  director,  Detroit  News; 
Roger  H.  Clapp,  ad  director,  Richmond 
Newspapers;  Richard  W.  Carpenter, 
vicepresident-marketing,  Philadelphia 
Bulletin;  Thomas  K.  Crowe,  general 
manager,  Indianapolis  Star-Netvs;  Jo¬ 
seph  F.  Flanagan,  ad  director,  Mil¬ 
waukee  Journal;  Laurie  T.  Herman, 
vicepresident-marketing,  St.  Petersburg 
Times-Independent ;  H.  R.  Lifvendahl, 
vicepresident,  Chicago  Tribune;  Daniel 

Washington  court 
urged  to  drop  ban 
on  court  photos 

Photography  in  the  courtroom  in  the 
State  of  Washington  has  moved  a  step 
forward  with  the  recommendation  of 
the  Bench-Bar-Press  Committee  to  the 
State  Supreme  Court  that  it  approve 
elimination  of  past  restrictions  on 
cameras  at  judicial  proceedings. 

The  high  court  was  given  an  official 
committee  report  covering  an  experi¬ 
ment  involving  television  and  still  cam¬ 
era  coverage  of  a  Superior  Court  trial 
in  Seattle  which  the  court  had  author¬ 
ized.  It  also  has  a  set  of  guidelines 
drawn  up  by  the  committee  under  which 
future  courtroom  photography  would  be 
undertaken. 

The  committee  recommendation  fol¬ 
lowed  a  look  at  still  photographs  taken 
and  long  and  short  television  versions 
of  the  negligent  homicide  trial.  The 
review  was  staged  by  the  bench-bar- 
press  group  and  also  attended  by  addi¬ 
tional  judges  from  the  State  Supreme 
Court,  State  Court  of  Appeals  and  Sup¬ 
erior  Court,  and  others. 

None  distracted 

The  report  sent  to  the  high  court 
included  a  description  of  the  test  plus 
interviews  with  defense  and  prosecution 
lawyers  jurors  and  witnesses  and  the 
presiding  judge,  Stanley  Soderland,  who 
is  also  presiding  judge  of  the  King 
County  court  system. 

None  said  they  had  been  distracted 
by  the  presence  of  a  tv  and  still  camera, 
operating  from  seats  in  the  spectator 
section  of  the  courtroom. 


J,  Maldonado,  director  of  display  ad¬ 
vertising,  Los  Angeles  Times;  Richard 
C.  Ockerbloom,  ad  director,  Boston 
Globe;  R.  D.  Rittler,  ad  manager,  Pe¬ 
oria  (Ill.)  Journal  Star;  Richard  W. 
Tuller,  ad  director,  San  Diego  Union 
Tribune,  and  James  F.  Urbanski,  busi¬ 
ness  manager,  Tampa  Tribune  Times. 

Attending  as  NASA  members  were 
Clark  Akers,  New  York  manager,  L.A. 
Times;  Robert  D.  Bair,  New  York 
sales  manager,  Mathews,  Shannon  & 
Cullen  Inc.;  Joseph  Buell,  sales  man¬ 
ager,  Million  Market  Newspapers; 
Stuart  Falk,  national  ad  manager. 
New  York  Times;  Lou  W.  Gold,  na¬ 
tional  manager.  New  York  News;  Ed¬ 
ward  Hanrahan,  sales  manager,  Bran¬ 
ham  Co.;  Charles  Healy,  president, 
CWO&O;  Jack  Kent,  president.  Ward 
Griffith;  John  E.  Lang,  president, 
Hearst  Advertising  Service;  E.  T.  Par- 
malee,  president,  Knight- Ridder;  Ted 
W.  Rathbone,  president,  Mathews, 
Shannon  &  Cullen ;  C.  Richard  Splittorf, 
president,  Sawyer-Ferguson-Walker; 
Howard  C.  Story  Jr.,  board  chairman. 
Story  &  Kelly-Smith,  and  Arthur  E. 
Wible,  general  ad  manager,  Chicago 
Tribune. 

NAB’s  president  Jack  Kauffman  and 
vicepresident  of  national  sales  Mac 
Morris  gave  the  bureau’s  presentation. 

The  comments  included  one  from 
Judge  Soderland.  He  said: 

“My  feeling  was  that  all  of  the 
participants  went  about  their  business 
and  almost  completely  ignored  the  pres¬ 
ence  of  news  coverage.” 

The  judge  added  that  he  felt  “in  the 
long  run”  photography  in  the  courtroom 
“will  be  very  good  for  the  court  system. 
It  will  be  helpful  to  let  the  public  see 
what  actually  goes  on  in  a  courtroom. 
The  public  will  be  more  sympathetic 
with  the  courts  and  the  problems  when 
they  understand  them  better.” 

Suggested  guidelines 

The  suggested  guidelines  offered  the 
State  Supreme  Court  would  prohibit 
photography  other  than  by  natural 
light,  limit  coverage  to  one  still  photog¬ 
rapher  and  one  television  cameraman, 
minimize  movement  of  the  photog¬ 
rapher  and  stipulate  that  news  media 
people  not  be  boisterous  or  shabbily 
dressed. 

The  gruidelines,  furthermore,  allow 
the  presiding  judge  full  control  of 
what  goes  on  in  his  courtroom  in  order 
to  assure  the  integrity  of  the  jury 
process  and  to  protect  certain  types  of 
witnesses,  such  as  victims  of  sex  of¬ 
fenses  and  undercover  agents. 

The  committee  urged  that  the  film  of 
the  courtroom  test  be  shown  to  state 
prosecutor  organizations,  the  state  bar 
association  and  to  the  organization  of 
judges  of  the  lower  courts.  For  while 
the  Supreme  Court  can  change  the 
rules,  it  is  the  jurists  of  Superior 
Ck)urt,  Appeals  and  other  courts  who 
must  handle  any  new  liberalization  on 
courtroom  photography,  and  hence  will 
have  influence  on  what  the  high  court 
may  do. 
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Neographics  ad  competition 
make  agencies  ‘think  print’ 

By  George  Wilt 


vertisements  were  published  as  full  or 
fractional  pages  in  26  newspapers  and 
business  publications  throughout  the 
area. 

Copies  of  a  booklet  reprinting  the  top 
ten  entries,  and  permission  to  reprint 
them,  is  available  by  writing  Chuck 
Romm,  at  Brenner,  Romm  and  Karetny, 
1815  Ranstead  Street,  Philadelphia,  Pa. 
19103. 


The  remarkable  power  of  the  print 
medium  to  sell  an  idea,  a  concept,  or 
goods  and  services — has  been  the  theme 
of  a  competitive  project  conducted  an¬ 
nually  for  the  past  several  years  as  a 
part  of  Neographics. 

What’s  Neographics?  It’s  an  annual 
event  focusing  public  attention  and 
giving  recogrnition  to  the  art  and  crafts¬ 
manship  of  the  graphic  communications 
industry  whose  member  firms  in  print¬ 
ing  and  allied  services  are  located  in 
Philadelphia  and  the  34-county  region 
of  eastern  Pennsylvania,  southern  New 
Jersey  and  Delaware.  In  1974,  the 
graphic  arts  industry  in  the  region 
accounted  for  nearly  $2-billion. 


H  has  cnonnous  impact. 

H  acts  your  message  across, 
ibid  It  produces  results. 


NEOGRAPHICS  WINNER— Pro-print  adver¬ 
tisement  created  by  Elkman  Advertising  Com¬ 
pany,  Inc.,  Bala  Cynvryd,  Pa.  took  First  Prize 
in  Neographics  competition  among  Delaware 
Valley  ad  agencies. 


An  important  feature  of  the  Neo¬ 
graphics  is  an  advertising  competition 
conducted  with  the  express  purpose  of 
focusing  attention  on  the  effectiveness 
of  print  as  a  sales  medium. 

Advertising  agencies  in  the  area  are 
invited  to  participate  in  the  competition 
by  submitting  specially-created  adver¬ 
tisements  on  the  “superiority  of  print’’ 
theme,  competing  for  gold  and  silver 
medals  and  a  best-of-show  award. 

Some  46  advertisements  were  submit¬ 
ted.  Collectively  they  demonstrated  to 
the  highest  degree,  the  creativity,  imag¬ 
ination  and  professionalism  available 
among  agencies  in  the  area.  A  panel  of 
judges  selected  ten  finalists,  and  from 
these  were  selected  the  first,  second  and 
third  place  winners. 

Finalists  were  placed  on  public  ex¬ 
hibition,  together  with  the  graphic  arts 
competition  winners.  The  top  three  ad- 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)Times  Roman,  leaded! 

And  get  the  whole  thing  on  2'k  legal  size  pages. 

Forty  years  ago,  our  Publishers  Libel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there's  only  one  exclusion 
left:  Commercial  printing  for  third  parties.  And  you  can  have  that,  too, 
for  a  small  extra  premium. 

That’s  what  experience  will  do  for  you.  That's  why  IVi  pages  of  10 
point  leaded  Times  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Here  are  the  facts  of  life,  about  libel  suits,  as  we've  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies: 

Iln  any  given  month  or  year,  it's  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it's  bound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won't  want  to  miss  the  opportunity  to  get 
even  for  your  bad  taste  in  comics. 

These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It's  an  ideal  setup  for  economical 
coverage:  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You'll  probably  only  need  it  once  or  twice, 
but  it’s  curtains  if  you're  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we'll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 

!■■■ ■■■■■■■■■■■■■! 

■  Publishers  Libel,  Department  B-5  ■ 

B  Employers  Reinsurance  Corporation  * 

■  21  West  10th  Street  ■ 

■  Kansas  City,  Missouri  64105  * 

■  Please  tell  me  more  about  your  Publishers  Libel  coverage.  m 

I  NAMK  I 

■  I  I  n.K  ■ 

_  PUBLICATION  _  „  - 

■  ADDRFSS  * 

I  C  ITY.  STATR.  ZIP  I 

I  TFLFPHONK  I 
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31oHouslon75 


CHxepIs  1o  Proven  Syslenns 


New  Orieans,  ANPA  ’73:  We  presented  bold 
concepts  for  newspaper  production  systems  of 
the  future.  The  future  was  less  than  a  year  away. 

Atlantic  City,  ANPA  ’74:  We  had  a  lot  more  than 
concepts.  We  had  real  systems.  And  installations. 

The  Solar  3330  computer  was  introduced.  Type 
was  set  at  1000  Ipm  on  the  SunSetters.  And 
again- we  made  promises  for  the  future:  com¬ 
plete  editorial  systems,  wire  service,  OCR  and 
business  accounting  package.  At  ANPA  74, 
in  fact,  we  had  rrore  ideas  than  we  had  in 
New  Orleans. 

Houston,  ANPA  ’75:  We  will  demonstrate  the 
most  complete  on-line  newspaper  production 
and  business  accounting  system  ever  shown  at 
ANPA.  You'll  see:  on-line  editorial,  on-line  classi¬ 
fied,  on-line  wire,  on-line  OCR  and  on-line  output 
to  1000  plus  Ipm  CRT  typesetters.  All  this,  plus  a 
complete  business  accounting  system. 

Proven  systems  on-line  at  Houston.  And— of  course 
-a  few  new  concepts  for  the  future. 

)vV-Booth  1230 June  15-19th 


Sun  Graphic  Systems  Group 

SunCom  Systems  Division 

Division  of  Sun  Chemical  Corp. 

8  Capitol  Street,  Nashua, 

New  Hampshire  03060, 603-883-331 1 


Sean  O’Gara,  city  editor,  Cicero, 
Borj'vvn,  Stickney-Forest  View  Life 
Newspapers,  Berwyn,  Ill. — to  editor, 
succeeding  Frank  Dillctt,  who  is  re¬ 
tiring. 


James  Schmitt,  classified  advertis¬ 
ing  director,  Hamilton  (Ohio)  Journal- 
Neu-s — to  advertising  director.  He  suc¬ 
ceeds  Tom  Kennedy,  now  vdcepresident 
of  sales  of  Van-De  Publishing  Co., 
Huntington,  Beach,  Calif.  Richard 
Mathauer,  zone  manager,  Journal- 
News — takes  over  Schmitt’s  former  re¬ 
sponsibilities.  Robert  Walker,  assist¬ 
ant  managing  editor — to  managing  edi¬ 
tor  to  succeed  Jim  Blount,  now  execu¬ 
tive  editor.  John  Reynolds — to  direc¬ 
tor  of  finance  and  controller. 


Stanley  N.  Sherman,  business  man¬ 
ager,  Royal  Oak  (Mich.)  Daily  Trib- 
line — elected  a  director  of  the  Na¬ 
tional  Bank  of  Royal  Oak. 


John  B.  Hammett,  labor  relations 
and  personnel  director  for  the  Cleve¬ 
land  Plain  Dealer — named  industrial 
relations  director,  San  Jose  (Calif.) 
Meratry  and  Neivs. 


TAKE  THAT — Jack  Anderson  displays  some  of  his  karate  prowess  at  a  Washington, 
D.C.  press  conference  (May  I)  announcing  the  formation  of  the  World  Blackbelt  League. 
Anderson  is  a  member  of  the  league  board  of  directors.  The  WBL  will  tentatively  have 
teams  in  14  North  American  cities  when  it  starts  in  1976. 


William  G.  Peeples,  state  editor,  William  Wundram,  assistant  retail 
Greenville  (S.C.)  News-Piedmont  —  manager,  Detroit  Free  Press — named 
given  additional  responsibilities  as  as-  national  advertising  manager  to  suc- 
sistant  managing  editor  in  charge  of  ceed  William  O’Flaherty,  now  in  the 
news  content.  Gary  W.  Boley,  copy  Los  Angeles  office  of  Knight-Ridder 

desk  chief — also  named  managing  edi-  Newspaper  Sales,  Inc. 
tor  in  charge  of  weekend  editions  and  *  ♦  * 

new  technology  methods.  Karl  Hill,  Gerald  Newton,  state  public  affairs 
staff  writer — to  assistant  city  editor.  executive  in  California — named  manag- 

*  *  *  ing  editor.  Sierra  Star,  Oakhurst, 

Frederick  M.  Winship,  UPI  senior  Calif.  Cathy  Sore.n.sen — to  assistant 
editor — named  assistant  managing  edi-  editor, 
tor  of  the  service.  • 

American  committee 
of  IPI  elects  Block 

The  .American  Committee  of  the  In¬ 
ternational  Press  Institute  recently 
re-elected  William  Block,  Pittsburgh 
(Fa.)  Post-Gazette,  chairman.  .Also  re¬ 
elected  were  Creed  Black,  Philadelphia 
Diqnirer,  vicechairman,  and  Hugh  B. 
Patter.son,  Arkansas  (Little  Rock) 
Gazette,  secretary-treasurer. 

Block  reported  that  the  national  com¬ 
mittee  in  Greece  had  been  reactivated 
and  new  committees  have  been  organ¬ 
ized  in  Iceland  and  Spain.  It  is  expected 
the  IPI  board  will  announce  at  the 
General  .Assembly  in  Zurich,  May  12, 
13  a  succe.s.sor  to  Ernest  Meyer,  retir¬ 
ing  managing  director.  The  1976  as- 
semblv'  is  scheduled  for  Philadelphia 
May  9-12. 

Two  new  members  were  elected  to  the 
Iward  of  the  American  Committee: 
Howard  H.  Hays  Jr.,  Rii'erside  (Cal.) 
Press-Fnter])rise,  and  Richard  Salant, 
CBS  News.  Five  other  board  members 
were  reelected  for  three-year  terms. 
They  are  E.  Bartlett  Barnes,  Bristol 
(Conn.)  Press;  Emmett  Dedmon,  Chi¬ 
cago  Sun-Times  and  Daily  News;  Mark 
Ethridge  Jr.,  Akron  Beacon  Journal; 
Richard  Wald,  NBC  News;  and  Thomas 
Winship,  Boston  Globe. 
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Guy  Rondeau,  assistant  chief  of  the 
Montreal  bureau  of  the  Canadian  Press 
— named  chief  of  bureau.  He  succeeds 
William  Stewart,  now  general  execu¬ 
tive  with  special  responsibilities  for 
liaison  with  Quebec  members  of  the 
news  service.  D’Arcy  O’Donnell,  as¬ 
sistant  chief  of  Montreal  bureau — 
given  additional  position  of  bureau 
manager.  Peter  Buckley,  the  Press’ 
chief  correspondent  in  Washington — to 
assistant  chief  of  bureau  at  Montreal, 
effective  May  1. 


Paul  Meloun,  most  recently  promo¬ 
tion  and  ad  director  of  the  Gadsden 
(.Ala.)  Times — joined  staff  of  Frost  & 
Fro.st  Advertising,  Gadsden. 


Max  B.  Vanzi,  UPI  manager  for 
Southeast  Asia — named  Texas  state 
editor  and  Dallas  bureau  manager. 


IN  NEW  HANDS — Hagadone  Newspapers  of  Coeur  d'Alene,  Idaho,  acquired  the  Haver¬ 
hill  (Mass.)  Gazette  on  April  18.  With  the  addition  of  the  Gazette,  the  group  now  operates 
a  total  of  24  publications  in  16  cities  in  12  states.  Front  row,  left,  Wallace  G.  (Wally) 
Donaldson,  new  publisher  of  the  Gazette,  and  Duane  B.  Hagadone,  president  of  Hagadone 
Newspapers.  Back  row,  from  left,  Irving  E.  Rogers,  former  treasurer  of  the  Haverhill  Gazette 
Co.;  Kimball  Davis,  retiring  publisher;  and  John  H.  Costello,  former  president  of  the  Haver¬ 
hill  Gazette  Co. 


Jim  McCullct,  turf  editor  for  the 
Neiv  York  Daily  News — retired. 

*  «  « 

Hunt  Clark,  circulation  manager, 
Salem  (Ore.)  Oregon  Statesman — re¬ 
tired.  Rodney  Miles,  circulation  man¬ 
ager,  Salem  Capital  Journal,  promoted 
to  circulation  director  of  both  papers. 

*  *  « 

Jo-Ann  Albers,  environment  re¬ 

porter,  Cincinnati  Enquirer,  and  na¬ 
tional  president  of  Women  in  Communi¬ 
cations,  Inc. — named  Enquirer  Action 
Line  columnist. 

*  ♦  * 

Wilbur  Jaehn,  advertising  sales 

manager,  Spokane  (Wash.)  Spokesman- 
Review  and  Daily  Chronicle — to  adver¬ 
tising  director. 

*  *  if 

Charles  Henyon,  general  automo¬ 
tive  advertising  manager,  the  TVas/i- 
ington  Post — to  national  advertising 
manager,  the  San  Francisco  Newspa¬ 
per  Printing  Company. 

*  *  * 

J.  Woodrow  Beard,  advertising  sales 
manager,  Des  Moines  Register  and 
Tri  Imne — reti  red. 


Fisher  succeeds  Balfour 


Harriet  Pike  Epstein,  account  ex¬ 
ecutive  with  Townsend  Communications 
Bureau — named  managing  editor  of  the 
Long  Island  Business  Review. 

♦  *  * 

Jim  Pierson,  former  retail  advertis¬ 
ing  manager.  Rocky  Motintain  News — 
named  business  manager,  Denver 
Catholic  Register. 

#  «  # 

Clarence  Wiseman,  publisher  and 
editor,  Orangeville  (Ont.)  Banner — to 
publisher  and  general  manager  of  the 
Prince  Albert  (Sask.)  Herald.  He  suc¬ 
ceeds  John  Friesen,  now  publisher  and 
general  manager  of  the  Sudbury  (Ont.) 
Star. 

• 

Providence  editor 
buys  R.I.  daily 

The  Pawtuxet  (R.I.)  Valley  Daily 
Times  of  West  Warwick  has  been  pur¬ 
chased  by  PVT  Corporation,  headed  by 
Theodore  Holmberg,  assistant  executive 
editor  of  the  Providence  Journal  and 
Evening  Bulletin. 

The  newspaper  and  its  assets  were 
purchased  from  the  Pawtuxet  Valley 
Times,  Inc.  for  an  undisclosed  amount 
of  cash.  Founded  in  1892,  the  Times 
has  been  family-owned  since  its  pur¬ 
chase  in  1906  by  the  late  Irving  P.  Hud¬ 
son.  His  daughter,  Mrs.  Dorothy  Ha¬ 
vens  of  West  Warwick,  is  president  of 
Pawtuxet  Valley  Times,  Inc. 

Holmberg  will  leave  the  Journal  and 
Bulletin  to  join  the  Pawtuxet  Valley 
Times  as  its  editor  and  publisher.  He 
is  the  majority  shareholder  of  PVT 
Corporation.  He  would  not  identify  by 
name  the  other  shareholders. 


William  W'inter,  AP  correspondent, 
Jackson,  Miss. — to  chief  of  bureau, 
Louisville,  Ky.  Robert  Shaw,  AP  cor¬ 
respondent  in  Memphis,  Tenn.,  suc¬ 
ceeds  Winter  at  Jackson.  Winter  suc¬ 
ceeds  Christopher  Kincade,  who  re¬ 
signed. 

*  *  * 

Brian  Wells,  senior  editor,  National 
Enquirer — to  executive  editor. 

Davis  to  executive 
editor  of  Bulletin 

B.  Dale  Davis,  a  Philadelphia  Bulle¬ 
tin  managing  editor  for  the  past  tw’o 
years,  was  named  executive  editor  by 
William  L.  McLean,  -Ird.,  the  recently 
elected  editor  and  publisher  of  the 
Bulletin. 

Davis  succeeds  George  R.  Packard, 
who  resigned  to  devote  his  time  to 
writing  and  to  pursue  other  opportuni¬ 
ties,  dealing  with  U.S.  foreign  policy  ' 
and  freedom  of  the  press  issues.  | 

Philip  Evans,  who  shared  the  man-  i 
aging  editor  responsibilities  with  Da¬ 
vis,  will  continue  in  that  position,  Mc¬ 
Lean  said. 


Gordon  Fisher  has  succeeded  St. 
Clair  Balfour  as  president  of  Southam 
Press  Ltd.,  Toronto.  Southam  publishes 
13  daily  newspapers  and  has  completed 
an  agreement  to  purchase  a  14th  daily, 
the  Sault  Ste.  Marie  Star  from  18 
members  of  the  Curran  family.  R.  L. 
Curran,  president  and  publisher,  who 
has  been  in  ill  health,  is  retiring.  W.  R. 
Dane,  publisher  of  Owen  Sound  (Ont.) 
Sun-Times  will  succeed  Curran  as  pub¬ 
lisher.  Paul  Wilson,  director  of  adver¬ 
tising,  for  Vancouver  Province,  will  be 
publisher  of  the  Sun-Times. 


Here  are  3  good  reasons 
why  you  need 

WORCESTER 

Vy/orcester  County  consistently  has 
the  lowest  unemployment  rate  of 
any  city  in  Massachusetts 

Total  Effective  Buying  Income  in 
Worcester  County  is  over  $2.6 
BILLION. 


Confidential  Handling 

Newspaper 
Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 
19  Years  Nation-Wide  Personal  Sorvieo 


•  The  Worcester  Telegram  &  The 
Evening  Gazette  cover  70%  of  the 
200.000  households  in  Worcester 
County,  every  day. 

Always  add  the  Worcester  Telegram  and 
The  Evening  Gazette  Most  advertisers  do 


WORCESTER  TELEGRAM  &  GAZETTE 

Daily  over  150,000;  Sunday  over  105,000 
Represented  by  CWO  &  0 
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man  hours,  floor  space 
and  investment  dol  ars 
with  the  new  napp 


NEWS^PRINTER  II 

NAPP's  News* Printer  II  will  expose  two 
photopolymer  plates  at  one  time,  making  it 
possible  to  handle  60-70  SINGLE  plates  per 
hour  or  30-35  DOUBLE  plates.  You  can  do 
this  with  just  ONE  lamp,  too,  and  eliminate 
lamp  life  problems  that  plague  systems  which 
require  TWO  UV  light  sources,  one  of  which 
may  be  fresh  and  the 

other  on  its  "last  ^  1^ 

legs."  No  water-  |l 

cooling  problems  or  '  | 

and  its  UV  metering 
system  automatically 
monitors  light 
intensity. 


photopolymer  plate  system 


TWIN* STAR  WASHOUT  UNIT 

This  Twin* Star  Unit  is  capable  of  washing  four 
SINGLES  or  two  DOUBLE  plates  at  one  time.  For 
.030  Direct  printing,  that  means  40-45  single 
plates  per  hour  or  20-25  double  plates.  For  .040 
Pattern  plates,  it  means  30-35  single  plates  per 
hour  or  1 5-20  doubles  -  saving  manpower  and 
\  speeding  up  the 

washout  process. 


TWIN* STAR  DRYING  UNIT 

Like  its  companions  in  NAPP's  Twin*  Star  System, 
this  unit  will  handle  either  SINGLES  or  DOUBLE 
plates.  This  provides  you  with  an  hourly  production 
capability  of  25-30  singles  or  1 2-1 6  double  plates 
for  .030  direct  printing  and  20-25  single  or  10-15 
double  plates  per  hour  for  .040  Pattern  plates. 


For  more  information  about  this  or  other  NAPP  Systems, 
call  or  write  Dyke  Kramer,  Sales  Administrator, 
or  your  NAPP  representative. 


SYSTEMS  (USA)  INC.  P.O.  Box  246,  San  Marcos.  CA  92069  •  (714)  744-4387 


Editor  &  Publisher's 


CONFERENCE  PLANNING  ISSUE 

for  the  47th 

ANPA  Research  Institute 
Preduction  Management  Cnnference 

June  15-19, 1975,  Astrohall— Houston,  Texas 

"The  conference  program  will  offer  both  a  microscopic  and  telescopic  look 
at  the  newspaper  of  today  and  tomorrow.  As  always,  the  in-depth  workshop 
sessions  will  be  included,  and  this  year  we  offer  a  new  addition:  Environmental 
Control  and  Compliance.  The  highly-acclaimed  Editorial- Newsroom 
Symposium  IV,  which  gives  forward-thinking  editors  an  opportunity  to  meet 
and  candidly  discuss  the  new  electronic  editing  systems,  will  also  be  back 
once  again." 

Peter  P.  Romano,  Director  Production  Department, 

ANPA/RI 


This  second  ANPA/RI  "Conference  Planning  Issue"  is  designed  specifically  by  EDITOR  &  PUBLISHER  for 
the  many  newspaper  executives  and  production  managers  who  will  attend  the  June  1975  Conference  in 
Houston,  Texas.  Since  last  year  greater  strides  have  been  made  in  the  development  and  installation  of 
front-end  systems  and  at  the  Astrohall,  attendees  will  be  able  to  view  the  latest  hardware/software  front- 
end  systems  as  well  as  systems  for  full  page  layout.  Executives  can,  prior  to  June  with  this  "Conference 
Planning  Issue,"  prepare  daily  exhibit  and  conference  schedules.  Executives  will  have  the  opportunity  this 
year  to  view  sub  systems  that  may  portend  the  final  closing  of  the  loop  for  the  "Total  Systems  Approach" 
in  the  production  of  the  daily  newspaper. 


ANPA/RI  SCHEDULE  OF 

CONFERENCE  SESSIONS 

June  16  Monday  morning  9:30 

OPENING  SESSION — DIMENSIONS 

June  18  Wednesday  morning  9:00  to  12:30 

EDITORIAL-NEWSROOM  SYMPOSIUM  IV 

June  17  Tuesday  morning  9:30 

DIRECTIONS 

June  19  Thursday  morning  9:30 

DESTINATIONS 

June  18  Wednesday  morning  9:00  to  10:30  and  10:45  to  12:30 

FIVE  CONCURRENT  WORKSHOP  SESSIONS 
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The  Goss  Newsliner  Mark  VI 


the  largest 


to^ 

the  smallest 


The  Goss  Community  with  S/C  Folder 


GOSS  PRESSES 


SPEED 

(papers  per  hour) 


CUT-OFF 


WIDTH 

(broad  sheet 
pages) 


CAPACITY 

(broad  sheet 
pages) 


TYPICAL  APPLICATIONS 


GOSS  COMMUNITY 

(web  offset) 


14,000 


22-3/4" 


Weeklies,  small  dailies 


GOSS  S/C  PRESS 

(web  offset) 


18,500 


22-3/4" 
or  63  cm 


Weeklies,  small  dailies 


GOSS  SUBURBAN 

(web  offset) 


25,000 


22-3/4" 


Weeklies,  dailies 


45,000  straight 
22,500  collect 


GOSS  URBANITE 

(web  offset) 


22-3/4' 


Large  weeklies,  dailies 


GOSS 

COSMO-OFFSET 

(web  offset) 


50,000  Straight 
25,000  collect 


22-3/4" 


Medium-size  dailies 


70,000  straight 
32,500  collect 


GOSS  METROLINER 

(web  offset) 


21-1/2", 
22",  22-3/4" 
or  23-9/16" 


80 

144 


From  medium-size  to 
largest  dailies 


70,000  straight 
32,500  collect 


GOSS  HEADLINER 
MARK  V 

(letterpress) 


22-3/4" 
or  23-9/16" 


80 

144 


Large  dailies 


GOSS  NEWSLINER 
MARK  VI 

(letterpress) 


60,000  straight 
30,000  collect 


21-1/2" 


80 

144 


Large  dailies 


Maximum  capacity  may  require  optional  equipment  or  reduced  speed  operation  on  some  models. 


Goss  presses  are  built  by  a  company  If  jf  fjgg  helping  you  print  with  pride  and  profit, 

with  more  experience  in  building  anvthina  to  do  with  further  information  on  Goss 

newspaper  presses  and  web-  oroHuction  of  newsoaopr<;  newspaper  products,  write  to 
offset  presses  of  all  kinds  than  proouciion  OT  newspapers,  Graphic  Systems, 

anyone  else  in  the  industry.  And  eyeryining  to  00  Rockwell  International,  3100  S. 

backed  by  a  90-year-old  tradition  of  with  Goss.  Central  Ave.,  Chicago,  Illinois  60650. 


Rockwell  International 


Illlitiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiniiiiniiiiinitiniiiiiiiiiiii'iiiiiiiiiiiiiiiliiiii'iiiiiiiii'iniiiiiiiiiiiil 


The  exhibit  floor  plan  of  Astrohall,  fol¬ 
lows  the  exhibitor  listings. 

Exhibit  Hours 

Sunday  June  15  ...  11  A.M.  to  6:30 
P.M. 

Monday  June  16  ...  12  noon  to  6:30 
P.M. 

Tuesday  June  17  ...  12  noon  to  6:30 
P.M. 

Wednesday  June  18  ...  12  noon  to  6:30 
P.M. 


iiiiiiiiiiiiiiiiiiiiiniininiiiiiiiniiiiiiiiniii'iMiiiiuiiiniiiiiiiiniiiiiiiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiMmi 


ACME  VISIBLE  RECORDS 

Booth  1364 

Exhibiting:  Flexoline  system  for  subscriber 
name  and  address:  Orda-Flo  to  transport  copy 
in  classified  department;  Centrac  for  copy  and 
ad  insertion  paste-up. 

ADVANCED  KEYBOARDING 
SYSTEMS 

Booth  1297 

First  Showing;  Newsroom  training  in  equip¬ 
ment  application:  Keyboard  training  for  OCR: 
Pre-coding  training  for  OCR;  Keyboard  train¬ 
ing  for  VDT. 

Exhibiting:  Training  programs  for  composing 


room  in  following  areas:  format  programming, 
cold-typo  mark-up,  paste  make-up,  keyboard 
training  and  retraining,  equipment  applica¬ 
tions;  Classified  room  training  in  areas:  equip¬ 
ment  applications,  ad  forms  design,  keyboard 
training  for  OCR  and  VDT,  format  program¬ 
ming  display  ads. 

AGFA-GEVAERT 

Booth  718 

First  Showing:  RPS-Mark  IV  camera;  Rapidstat 
Mark  I,  daylight  camera;  Copy-proof  unit; 
Rapidoprint  stabilization  processors;  Rapld- 
lith  plate  maker. 

Exhibiting;  Complete  line  of  photo/mechanical 
films  for  newspaper  production:  Economical 
line  and  half-tone  films  tailored  to  the  require¬ 
ments  of  the  industry — offset  or  letterpress, 
Suitable  for  either  conventional  Lith  processing 
or  high  temperature/rapid  access  processing; 
0-7 1  m,  .005  acetate  film,  mat  finish  for  pencil 
opaquing:  0-71,  .005  acetate  resolution  for 
easy  stripping;  0-70,  .0025  acetate,  thin  base 
for  lateral  reversal  (letterpress);  0-7 Ip,  .004 
polyester  base  for  maximum  stability;  Demon¬ 
stration  of  systems  for  color  reproduction. 
Complete  system  from  color  correction  mask 
to  color  proof — for  either  direct  screen,  In¬ 
direct  screen  or  by  scanner. 

APPLIED  LEARNING 

Booth  1368 

First  Showing:  Malt  Audio  Visual  Instructional 
Service  (MAVIS)  Malt  skills  analysis  for  key¬ 
board  operator  training  service  In  casette 
fo  rm. 

Exhibiting:  In-plant  skills,  building  programs 
for:  OCR.  CRT  and  VDT  systems,  video  dis¬ 
play  ad  layout  systems,  upgrading  perform¬ 
ance  In  the  composing  room,  editorial  per¬ 
sonnel,  classified  advertising  phone  rooms,  re¬ 
training  lino  and  floor  people  to  the  standard 
keyboard,  supervisors  and  managers. 

APPLIED  SCIENCE 

Booth  614 

First  Showing:  Web  break  monitoring  system. 

THE  ASSOCIATED  PRESS 

Booth  1084 

Exhibiting:  DataStream  wire  service;  Laser- 
photo  units. 

AUTOLOGIC 

Booth  1210 

First  Showing:  APS-73-18:  APS-73-I7-CLC; 
APS-73-2I-ITTS:  APS-73-22-IGTS:  APS-5-57. 

Exhibiting:  APS-4-I00:  APS-4-57  w/Logo-Scan- 
ner. 

AUTOMIX  KEYBOARDS 

Booth  856 

AZOPLATE 

Booth  998 

FIRST  SHOWING:  Azoplate  N-lOO  anodized 
presensitized  negative-working  subtractive 
plates  guaranteed  for  lOOM  plus  impressions; 
Enco  plate  corrector  electronic  device. 


Since  1968  the  MALT  SKILLS  ANALYSIS  METHOD  has  meant 
reduced  cost  and  improved  performance  in  the  composing 
rooms  of  large  and  small  newspapers  from  coast-to-coast. 

Our  unique  in-plant  keyboard  training  technique  has  enabled 
type  to  be  set  twice  as  accurately,  far  more  quickly  and  with 
less  effort  in  all  kinds  of  systems. 

Linotype  operators,  machinists  and  others  with  traditional  skills 
rendered  obsolete  by  changing  technology  have  been  made 
productive  again  in  five  short  weeks,  saving  months  of  cost  and 
anxiety  and  accelerating  acceptance  of  new  processes. 

Today  these  money  saving,  product  improving  services  are 
more  important  than  ever.  Now  APPLIED  LEARNING  CORP. 
helps  make  OCR,  CRT  or  VDT  ''front  end"  systems  more 
effective;  and  helps  newspapers  get  much  more  out  of 
high-powered,  high-priced  VDT  display  ad  layout  systems. 

Visit  with  US  at  Booth  #1368  in  Houston 
and  meet  MAVIS,  the  all-new  Malt 
Audio  Visual  Instructional  Service; 

Your  Malt  Instructor  in  a  casette! 

For  information  before  the  ANPA/Rt  conference,  call  or  write: 

□[A1001D011112] 

0EI101I10II1INII1] 

□□□□lUEllllIl 

Box  686,  King  of  Prussia,  Pa.  19406 

(215)  688-6866 
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Exhibiting;  NAPS  negative-acting  overlay  color 
proofing  system;  N-50  presensitized  neg¬ 
ative-working  subtractive  plates  with  two  print¬ 
ing  sldes-guaranteed  for  SOM  plus  Impressions; 
N-200  anodized  presensitized  negative-working 
subtractive  plates-guaranteed  for  200M  plus 
Impressions;  Encomatic  automatic  plate  pro¬ 
cessor  for  Enco  negative-working  subtractive 
plates. 

BALDWIN-GEGENHEIMER 

Booth  709 

First  Showing:  Newspaper  Counter  Stackers; 
Fountain  solution  filter. 

Exhibiting:  Web  break  detection  and  protec¬ 
tion  systems;  Fountain  solution  controls. 

BASF  WYANDOTTE 


CAPROCK  DEVELOPMENTS 

Booth  1380 

First  Showing:  Warner  MDS  Process;  new 
screens  for  applications  Including-POSI 
electronic  scanners,  roll-film  cameras,  roto¬ 
gravure  processes,  and  PMT  diffusion  transfer. 

CHEMCO  PHOTOPRODUCTS 

Booth  1220 

First  Showing:  Powerdot  TR  Diffusion  transfer 
papers;  Chemco  T-65  Table  top  processor. 

Exhibiting;  Newspaper  II  paging  camera  with 
image  reverser;  Spartan  III  Roll  film  camera: 
Powermallc  Rapid  Access  Film;  Powermatic 
Rapid  Access  Chemistry;  RespI  Pollcrom  con¬ 
tact  screens. 


CITY  LITHOPLATE 

Booth  1396 

First  Showing;  D-25  Anodized  Newspaper 
plate:  D-50  Anodized  plate;  D-lOO  Anodized 
plate:  D-150  Anodized  plate;  Brush  grain 
plates;  Ball  grain  plates  Complete  line  of 
wipe-on  chemicals. 

COMBINED  SERVICE 

Booth  1312 

COMPOSITION  SYSTEMS 

Booth  1048 

First  Showing:  CSI-102  on/line  video  display 
terminals  Collector  for  high  speed  wire 


Booth  948 

BEACH  MFG. 

Booth  806 

Exhibiting:  No-move  saddle;  Model  4560.0 
Offset  automatic  crimper;  Lighter  paste-up 
table;  Magnetic  saddle. 


BERKEY  TECHNICAL 

Booth  1346 

Exhibiting:  Ascorlux  pulsed  Xenon-Xenolume 
Xenon  and  ascorlume  quartz  iodine  graphic 
camera  light  systems;  Addalux  high  Intensity 
graphic  printing  lights;  Berkey  Ascor  vacuum 
printers;  Berkey  Ascor  precision  register  sys¬ 
tems;  Graphic  master  enlarger  systems  Dif¬ 
fusion,  camera  and  duplicating;  Berkey  Ascor 
densitometers;  Berkey  Ascor  light  integrators; 
fine  scope;  Floor  stand  and  Dylux  filter  as¬ 
sembly  for  the  24"  x  28"  vacuum  printer. 

BROOKS  &  PERKINS 

Booth  1356 

First  Showing:  Magplate  Mechanical  news¬ 
paper  saddle:  Plate  preparation  equipment/ 
system. 


B.H.  BUNN 

Booth  1414 

BURGESS  NEWSPAPER 
PRODUCTS— 3M 

Booth  1446 

Exhibiting:  Pyrofax  News  '30';  Burgess  half¬ 
tone  and  line  film. 


CAMEX 

Booth  1340 

First  Showing:  Camex-135  composition  and 
makeup  system. 

CANON  USA 

Booth  605 

First  Showing:  Canon  NP-1824  plain  paper 
copier  (18"  x  24")  on  1:1  basis  without 
modification,  for  newspaper  proofing  applica¬ 
tion. 


Here's  your  answer  to  mailroom 
bottlenecks,  the  Muller-Martini  2^ 
Inserting  System.  It  provides  total 
automation  from  press  to  loading 
dock.  At  60,000/ hr.,  the  system  con¬ 
veys,  inserts,  addresses,  ties  or 
shrink  wraps  and  delivers  papers  in 
neatly  jogged,  compensated  stacks 
of  set  or  programmed  count.  Top 
sheets  can  be  printed  on  line  and  ap¬ 
plied  automatically.  The  220  System 
saves  you  hundreds  of  hours  in  off¬ 
line  handling  costs,  and  also  gives 
you  the  benefit  of  a  later  deadline  or 
earlier  street  sale. 

Engineered  on  the  space-saving 
building  block  principle,  the  Muller- 
Martini  220  System  offers  unprece¬ 
dented  flexibiiity  to  meet  individual 
production  and  layout  requirements. 
In-line  design  allows  for  step-by-step 
expansion,  with  optimum  utiiization  of 
manpower  and  minimal  investment. 
Overhead  material  handling  clears 


your  aisles  and  improves  workflow. 
With  more  and  more  newspapers 
turning  to  daily  inserts,  the  only  effi¬ 
cient  way  to  handle  the  enormous 
press  output  is  an  automated  in-line 
system.  You  also  gain  the  capability 
of  running  highly  effective  and  profit¬ 
able  insert  advertising  throughout  the 
week.  Topping  and  off-line  pre-stuff¬ 
ing  are  eliminated.  "Special-interest” 
preprints  can  be  inserted  into  any 
advance  section  coming  directly  off 
the  press  (e.g.,  airlins  insert  into 
travel  section).  Moreover,  you  can 
produce  several  zoned  insert  pack¬ 
ages  simultaneously. 

Millions  of  newspapers  are  now  being 
inserted  with  this  productive  system. 
Investigate  press-speed  mailroom 
automation,  and  its  amazing  revenue 
potential — you  can  sec  the  Muller- 
Martini  220  System  in  operation  any 
day  of  the  week — right  now.  Call  or 
write  today. 


MULLER-MARTINI  CORR 

AO  HABRO  DRIVt,  HAUPPAUCE,  NEW  YORK  11787/516  •  582-4343 

■ 
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services  (Data  Stream,  Data  News):  EDUSET- 
VDT  software. 

Exhibiting:  Production  control  system-24/32. 


COMPUGRAPHIC 

Booth  1020 

First  Showing:  Unified  Composing  System  on/ 
line  newspaper  composition  system  incorporat¬ 
ing  UniScan  (new  high  speed  OCR  reader), 
with  Unified  Composer  (copy  processing/ 
file  management  sta'ion)  with  output  to  range 
to  high  speed  phototypesetter  New  Compu- 
Wrlter  88,  a  direct-input  "all  purpose"  photo¬ 
typesetter. 

Exhibiting:  Complete  composition  systems  with 
input  options,  various  phototypesetting  ac¬ 
cessories;  Continuous  operation  of  photo¬ 
typesetters  (18). 


Dahlgren  Di-Litho  dampener 


DUREX  INDUSTRIES 

Booth  13S2 


DUROLITH  S.O.  LITHO 

Booth  724 


DYMO  GRAPHIC  SYSTEMS 

Booth  1148 

Exhibiting:  Star/Xylogics  Copy  Processing 
Systems-On/Line  CPS-200,  CPS-500  with  VDTs 
and  Mark  II  phototypesetter,  CPS-730  with 
VDTs,  GDIs  (Graphic  Display  Terminal), 
Super  Alpha  (OCR),  output  from  CompStar 
2008  and  Mark  III  simultaneously;  Complete 
line  of  Pacesetter,  Compstar  phototypesetters- 
Keyboards  and  VDTs. 


COMPUSCAN 

Booth  1110 

First  Showing;  Multi-tube  editorial  and  clas¬ 
sified  Scan-Disc  system;  Eight-tube  (VDT) 
Editorial  System  with  additional  application  in 
wire  service  area. 

Exhibiting:  CompuScan  Model  170  illustra¬ 
ting  hand  print  scanning;  Alpha  scanners- 
standard  and  high-speed  models. 

COMPUTYPE 

Booth  NA 

CRABTREE-VICKERS 

Booth  1510 

Exhibiting:  Web  offset  newspaper  press  equip¬ 
ment;  Letter  press  newspaper  equipment; 
Reelstands  with  flying  pasters:  newspaper  con¬ 
veyors:  Sheet  fed  offset  presses;  Press  in¬ 
stallation  services. 

DAHLGREN 

Booth  1302 

Exhibiting:  Dahlgren  Di-Litho  System  including 
saddles,  dampener,  and  related  equipment: 
Samples  of  Di-Litho  printing  with  one  letter- 
press  unit  converted  to  Di-Litho  running  live 
at  show. 

DATATYPE 


Exhibiting:  OCR-Page  reader  Model  DFR- 
500/VDT/P.T.  punch/P.T.  reader. 


DATUM 

Booth  1197 


DIGITAL  EQUIPMENT 

Booth  1010 

First  Showing:  New  VDT  terminal;  ACE  (Ac¬ 
counting,  Classified,  Editorial)  mini-system 
for  smaller  newspapers:  DIAL-remote  entry 
Input  system;  Version  III  Software  for  Type¬ 
set  Tl. 

Exhibiting:  DECset-8C00  system;  DECwire-8000 
system;  Typeset-ll  system. 

DOW  CHEMICAL 

Booth  1402 

First  Showing:  Latest  developments  in  Dead¬ 
line  "30"  for  direct  plate  printing. 

Exhibiting:  Complete  line  of  Dowetch  Dead¬ 
line  PRC  magnesium  engraving  plate  systems. 


DUOSTAT 

Booth  613 


DUPONT 


DYNA-FLEX 

Booth  1120 

EASTMAN  KODAK 

Booth  1264 

Exhibiting;  Alternatives  from  Kodak — Area  I, 
Copy  preparation;  PMT  materials,  Kodak 
PMT-Reversal  paper  kind  2100;  Area  2, 
Phototypese’ting  materials:  Equipment  line, 
Kodak  Readymatic  420,  Versamat  film  proces¬ 
sor  Model  411,  Kodak  Ektamatic  processor 
Model  214,  RC  phototypesetting  papers,  films 
and  stabilization  processing;  Area  3,  Color: 
Kodak  fast,  simple  inexpensive  way  to  news¬ 
paper  color;  Area  4,  Camera/negative;  Live 
process  of  Kodak  Readamatic  420,  Kodalith 
film  processor  324,  MP  line  film,  Kodallne 
reproduction  film.  New  Kodagraph  Transtar 
material  TN4,  page  negative  concept  dem¬ 
onstrations. 

ECRM 

Booth  1074 

First  Showing:  Complete  copy  processing  sys¬ 
tem  Including  text  editing  system,  wire  service 
storage  and  retrieval  system,  slave  OCR  scan¬ 
ner.  Electronic  process  camera  for  screened 
positive  prints,  screened  negatives,  unit  also 
handles  line  copy;  High-speed  wire  service. 
Model  9100,  storage  and  retrieval  system; 
Slave  character  reader:  Terminal  system  for 
copy  input  and  text  editing  functions. 

Exhibiting;  ECRM  OCR  scanner  systems. 


EDITOR  &  PUBLISHER 

Booth  1305 

ELECTRONIC  DESIGN  & 
SERVICES 

Booth  742 

First  Showing:  Stacker  programmer — low  cost 
bundle  storage  keyboard. 

Exhibiting:  Newspaper  sensor  for  inserts; 
Counter/Kicker  program  keyboard;  Production 
Totalizer-24  press  unit. 

ENCYCLOPAEDIA 
BRITANNICA 

Booth  1613 
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Booth  737  Booth  1064 

William  Ginsberg  Associates  ENGINEERS 

DESIGNERS  •  CONSULTANTS 

A  complete  service  to  the 
newspaper  industry  for  over  50  years 

•  Long  range  planning  •  Departmental  studies 

•  New  buildings  •  Process  equipment  studies 

•  Alterations  and  additions  •  Materials  handling  layouts 

331  MADISON  AVENUE,  NEW  YORK,  N.  Y.  10017  •  212-687-6693 
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The  Compugraphic  Unified  Composing  System 

superior  performance  at  a  super-low  price 


It’s  faster,  more  powerful  and  able  to  do 
more  things  in  a  single  run  than  any  other 
copy  processing  and  composing  system  in 
its  price  range. 

The  Compugraphic  Unified  Composing 
System.  A  complete  newspaper  composition 
system  that  handles  all  of  your  production 
requirements  in  the  simplest,  most  accurate 
and  most  cost-effective  way. 

High  speed  OCR  input,  full  editing  and 
markup  control,  automatic  H&J,  file  man¬ 
agement,  automated  production  routines, 
and  high  speed  phototypesetting.  All  of  the 
features  you  need  ...  all  unified  in  a  single 
low-cost  system. 

Typewritten  copy  is  processed  through 
an  on-line  production  system,  then  typeset 
into  classified  ads,  display  ads,  news  copy, 
wire  service  —  in  less  time  and  with  far  less 
effort  than  you  ever  thought  possible. 


The  Unified  Composing  System  offers  a 
number  of  special  features  you’d  expect  to 
find  only  in  higher  priced  equipment.  Like 
automatic  start,  skip  and  kill  for  classified 
ads,  automatic  sort/merge  into  a  300,000 
character  disc  storage,  a  working  memory 
of  up  to  128  lines  at  the  display  terminal  for 
editing  and  correcting  (or  you  can  edit  typed 
copy  prior  to  scanning),  format  memory, 
plus  quality  output  from  a  new  high  speed 
all-purpose  phototypesetter.  And  it’s  fully 
compatible  with  a  range  of  Compugraphic 
phototypesetters  including  all  existing  tape- 
driven  models. 

It’s  no  wonder  we  call  it  a  super  system. 
But  its  most  astonishing  feature  is  a  super- 
low  price. 

For  complete  details  on  the  Unified  Com¬ 
posing  System,  contact  the  Compugraphic 
Daily  Newspaper  Division  Sales  Represen¬ 
tative  in  your  area. 


compugraphic 


80  Industriiil  Way,  Wilmington,  Massachusetts  01887  /  (617)  944-6555 


SALES  AND  SERVICE  OFFICES:  •  A  TLANTIC:  1901  North  Moore  Street,  Rosslyn,  Virginia  22209,  (703)  525-1678  •  NEW  YORK  METRO; 
2  Pennsylvania  Plaza,  New  York,  New  York  10001,  (212)  736-4444  •  SOUTHERN:  2527  Lantrac  Court,  Decatur,  Georgia  30032,  (404)  981-9500 

•  CENTRAL:  3166  Des  Plaines  Ave.,  Des  Plaines,  Illinois  60018,  (312)  298-5140  •  MID-AMERICA:  Fourth  and  State  Ave.,  2  Gateway  Center, 
Kansas  City,  Kansas  66101,  (913)  371-8200*  SOt/r/ZCENr/i/lL;  Carillon  Plaza  East,  13601  Preston  Road,  Dallas,  Texas  75240,  (214)661-8940 

•  PACIFIC:  2908  Oregon  Court,  Building  G,  Torrance,  California 90503,  (213)  llO-SliO*  NORTHWEST:  Centennial  Building,  25  102nd  Ave., 
N.E.,  Bellevue,  Washington  98004,  (206)  454-9798. 

See  the  “Super  System”  at  ANPA/RI,  June  15-19,  Houston,  Tex.,  Booth  1020 


First  Showing:  1975  Edition  of  Encyclopaedia 
Britannica. 

Exhibiting:  The  Britannica  Junior  and  other 
related  products. 

ENVIRO  AIR  CLEANING 
&  SOUND  SYSTEMS 

Booth  1603 

Exhibiting:  Sound  enclosures:  Air  cleaning 
systems. 

EOCOM 

Booth  960 

Exhibiting:  LASERITE  100  full  size  newspaper 
plate  exposure  system. 

FLUOROGRAPHIC  SERVJCES 

Booth  1372 

GAF 

Booth  1 609 

GENERAL  PHOTO  PRODUCTS 


Booth  623 

Exhibiting:  Exposure  computers:  light  inte¬ 
grators:  point  light  source  and  filter  changer: 
reflection  densitometers:  transmission  densi¬ 
tometers:  combo  densitometers:  xenon  lights. 

GRAPHIC  PRODUCTS 

Booth  883 

First  Showing:  Model  212  OCR-Local  bureau 
teleprinter  system:  Model  TT-200  Automatic 
typewriter  test  system  (portable)  for  OCR 
input  copy  quality  control. 

Exhibiting:  Model  210  OCR  News  wire  tele¬ 
printers. 


Graphic  Products  Model  TT-200  tester 


Booth  1601 

HURLETRON  ALTAIR 

Booth  1370 

IBM 

Booth  712 

ICONICS  CONTROL 

Booth  1620 

Exhibiting:  Iconomatic  plate  processor:  filing 
system:  magnetic  packing  gauge:  tilting  strip¬ 
ping  table:  BVL  1617  plate  exposure  unit: 
Iconoroll  54"  film  dispenser:  TPRP  20  x  24 
proof  printer. 

IDAB  OF  AMERICA 

Booth  742 

First  Showing:  Underkrafter-50/min.  kraft  un¬ 
derwrapper:  Newspaper  Stacker  Model  440, 
high  speed,  compensating  stacker. 

Exhibiting:  Newsveyor — newspaper  stream 
conveyor. 


Booth  612 

W.  R.  GRACE 

Booth  702 

GRAPHIC  ARTS  MFG. 


is  input  training 
necessary? 

Our  experience  with  VDT  and 
OCR  as  a  means  of  accurate 
input  is  well  worth  investigation. 

During  the  past  seven  years  Ad¬ 
vanced  Keyboarding  Systems  has 
conducted  training  programs  rang¬ 
ing  from  current  inhouse  systems 
to  conversion  from  one  production 
system  to  more  sophisticated 
computer  based  endeavors. 

Our  professional  training  can  en¬ 
able  you  to  get  the  most  out  of 

iyour  new  system  as  soon  os  pos¬ 
sible.  We  specialize  in  training 
E  rather  than  orientation.  For  ad¬ 
ditional  information  and  refer¬ 
ence  write  or  call 

Scott  Leonard, 

Executive  Vice  President 

Advanced  Keyboarding  Systems 

Division  of  Advanced  Computer  Techniques  Corp. 

437  Madison  Avenue 
New  York,  N.Y.  10022 
212.421-4308 
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GEORGE  R.  HALL 

Booth  1097 


HAMILTON 

COMMUNICATONS 

Booth  895 


HARRIS 

Booth  1030 

First  Showing:  Harris  2500/20  Editorial  input 
system:  Harris  7400  CRT  Typesetter. 

Exhibiting:  Harris  2500/50  Editorial  Input  sys¬ 
tem:  Harris  2200  Video  layout  system:  Harris 
4000  Phototypesetter. 

HENDRIX  ELECTRONICS 

Booth  1056 

First  Showing:  Hendrix  6400  Text  Publish¬ 
ing  System  for  small  newspapers:  Hendrix  2300 
Wire  Wizard — a  mini-system  for  automatic 
monitoring  of  news  wires  and  storage  (Topic 
Flagger) :  OCR  scanner. 

Exhibiting:  Hendrix  3400  Text  Publishing  sys¬ 
tem:  Hendrix  6500  Text  Publishing  System. 

HERCULES 

Booth  1330 

First  Showing:  Merigraph  Photorelief  plate  sys¬ 
tem  Model  Type-50:  Plate  system  Model  Type- 
100  including  New  Wash-Out  Unit:  Plate  sys¬ 
tem  Model  Type-300  In-Line  Automatic. 

Exhibiting:  Merigraph  Photorelief  plate  sys¬ 
tem;  Type  200  Developing  Unit:  Type  250 
Exposure  Unit;  Merigraph  Saddle  Lock-up 
System. 

PHILLIP  A.  HUNT  CHEMICAL 


ILLUMINATION  INDUSTRIES 

Booth  607 

IMAGE  SYSTEMS 

Booth  1298 

First  Showing:  ANCIRS  (automated  news  clip¬ 
ping  indexing  retrieval  system). 

Exhibiting:  OU^STICON  computer:  35mm 
Planetary  camera;  CARD  (compact  automatic 
retrieval  display). 

IMLAC 

Booth  884 

INLAND  NEWSPAPER 
MACHINERY 

Booth  622 

Exhibiting:  Exclusive  distributor  for  Compu- 
graphic  factory  reconditioned  phototypeset¬ 
ters:  reconditioning  services  available  used 
web  newspaper  presses. 

INLAND  PRINTER 

Booth  NA 

IPEC 

Booth  625 

Exhibiting:  Graphic  Arts  Equipment,  web  press 
specialists. 

ITEK  GRAPHIC  PRODUCTS 

Booth  1174 

First  Showing:  Itek  Camera  Processor  Model 
440;  Itek  Camera  Processor  Model  480. 

Exhibiting:  Itek  Positive  printmaker  Model 
I  I  17. 
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The  Uthomatkl 


We  took  a  great  offset  press  . . .  the  Litho- 
matic  .  .  .  and  supercharged  it  for  pure 
action. 


Compacted  it  so  it  takes  less  floor  space 


Reduced  web  width  to  a  range  between 
55  and  62  inches. 


And  offer  a  choice  of  four  cutoffs: 21-1/2' 
.. .  22-3/64”(560  mm.) . . . 22-3/4'.'..  23-9/1 6 


The  result  is  the  Lithomatic  I,  a  70,000 
pph  press  ideally  suited  to  today's  metro¬ 
politan  newspaper. 


V  wwwwvwwmw' 


•  Unmatched  color  flexibility  with  the 
use  of  color  cylinders  or  color  coup¬ 
les  ..  .  no  need  to  add  extra  units 
just  to  gain  more  color  capacity. 


\\m\\\\\\m\m\\u\  \ 
wwwmwMwm ' 
I  mvwwwwmwmw 

^n\\\\vvvv\\\ttvwviwv 


•  Patented  Wood-Hoe  Ink  Pump  Sys¬ 
tem  with  automatic  controls  ...  no 
need  for  ink  fountains. 


•  Exclusive  Jet  Air  Water  Motion 


•  Continuous  bearer-to-bearer  design 

The  Lithomatic  I.  From  bed-plate  up 
the  rugged,  no-frills,  completely  depend¬ 
able  offset  press  the  modern  paper  de¬ 
mands.  Exceptional  performance.  Excep¬ 
tional  value. 


We  have  complete  specs  to  give  you  all 
the  details. 


And  paint  if  you'd  like  racing  stripes, 


ifitwereacar  || 
we‘d  give  it  racing  stripes 

WOOD- HOE  .IJiTTi-i  II 


Division  of  Wood  Industries,  Inc. 

333  Cedar  Avenue,  Middlesex,  N.J  08846 
201-469-6600 


K  &  F  MANUFACTURING 

Booth  1624 

First  Showing:  Cylinder  mounted  plate  lock-up 
system. 

Exhibiting:  Saddles  for  direct  printing  plates; 
Automatic  trim,  punch,  bend  equipment;  Man¬ 
ual  trim,  punch,  bend  equipment. 

KING  PRESS 

Booth  1326 

First  Showing:  Folder  Mounted  Drive. 

Exhibiting:  Two  unit  News  King  press  with 
KJ6  folder  and  40"  roll  stands — printing  units 
all  pneumatic  controlled,  all  plate  and  blanket 
cylinders  equipped  with  bearers — printing  units 
have  own  wash-up  system.  Press  will  operate 
using  dry  web. 

KORTHE  ENGINEERING 

Booth  709 

LASER  GRAPHIC  SYSTEMS 

Booth  874 

First  Showing:  Laser  Graph. 

LEKTRO  MIDWEST 

Booth  1410 

LINCOLN  ST.  LOUIS 

Booth  863 


Exhibiting:  Ink  dispensing  systems;  Ink  transfer 
pumps;  Automatic  lube  systems;  Airline  ac¬ 
cessories;  Materials  dispensing  systems. 

LOGETRONICS 

Booth  864 

First  Showing:  LO-24  AQ  Film  processor. 

Exhibiting:  LO-24  BQ  Film,  processor;  PC- 1 8 
Photocomp  processor:  RAP-20  Film  processor; 
Model  432  Camera;  Model  500  Camera. 

LOGICON-INTERCOMP 

Booth  1274 

First  Showing:  The  Editorial  Workstation — a 
work  environment  along  with  sufficient  on/line 
electronics  to  allow  an  editor  to  work  on  mul¬ 
tiple  stories  simultaneously,  editing,  merging 
and  deleting  copy. 

Exhibiting:  A  completely  operational  Logi- 
graphic  system  with  12-16  VDTs;  on/line  wire 
services  (I  high  speed- 1  low  speed),  type¬ 
setter  and  OCR  scanner  on/line. 

MACBETH 

Booth  1394 

Exhibiting:  PCM-II;  TD  504;  TD  501;  TD  502 
LB;  TD  500:  RD  517;  V-135  TR  527;  PLT  510: 
PLT  516. 

MASTER  SALES  &  SERVICE 

Booth  1402 

First  Showing;  Model  1 132  Double  truck  rotary 


BEACH  HAS  REPLACED  OVER 
5,000  COMPETITIVE  SADDLES  .  ,  . 

AND  IS  REPLACING 


MORE  EVERYDAY! 

Here  are  a  few  reasons  why 

•  Rib  Construction 

•  Lock-Esy  System 

•  Pin  Registration 

j  •  5  Year  Warranty 

•  30  Day  Free  Trial 


Beach  Saddles  Are 
Used  On  These  Systems 

•  Cottrell 

•  Dahlgran 

•  Dupont 

•  Dynaflex 

•  Letterflex 

•  Merigraph 

•  NAPP 

•  Nyloprint 

•  Richardson 


BUY  THE  BEST  FIRST 
Send  For  Catalog 


No.  I  Supplier  of 
Saddles  &  Related  Equipment 


BtflCH  IHflOUfflCIURIIlG  CORE 


6880C  Oran  Circle 
Buena  Park.  Ca.  90621 
Tel;  213-921-7787  /  Telex:  655-307 


washout  for  Merigraph,  Dycril,  NAPP,  Rich- 
Poly,  Dyna-Flex  plates  Model  2435  Flat  cold 
light  exposure  for  2  pages  up  for  Dycril, 
NAPP,  Rich-Poly,  Dyna-Fex  plates;  Model  2228 
HS  Flat  washout  for  single  page  for  Dycril, 
NAPP,  Rich-Poly,  Dyna-Flex  plates  Post  cure 
and  post  expose  unit  for  NAPP,  Dycril.  Rich- 
Poly.  Dyna-Flex  plates. 


MERGENTHALER  LINOTYPE 

Booth  830 

First  Showing;  System  5-production  system 
(editorial,  classified,  ty.pesetting)  and  copy  fit 
sub-system  using  LInotron  303  for  output; 
Linotron  606  (digital)  phototypesetter. 

Exhibiting;  Linocomp  low-cost  phototypesetter; 
VIP  phototypesetter;  Linotron  303  phototype¬ 
setter:  Linotron  505  phototypesetter;  VIP 
comet  phototypesetter;  NJ/lOO  keyboard; 
NJ/200  keyboard;  Micomp  VJ/18  keyboard: 
CorRecTerm  M/200:  OCR/lOO  optical  scan¬ 
ner;  VIP  line  printers. 


MGD  GRAPHIC  SYSTEMS 

Booth  810 

Exhibiting;  Mini-Newspaper  (8  page  tabloid), 
"The  Goss  Daily  News"  dally  newspaper  to 
be  produced  in  newspaper  plant  system  en¬ 
vironment  using  front-end  system  with  Image 
III  and  Image  V  video  display  terminals 
coupled  to  Metro-text  processing  and  storage 
center:  also  showing  Metro-reader  (OCR) 
and  Metro-set  phototypesetter  in  the  system 
approach  with  paper  printed  on  a  three-unit 
Goss  Community  press  featuring  new  stacked 
unit  for  full  and  spot  color;  newspaper  will 
bo  carried  on  Goss-Ferag  conveyors  to  mail- 
room  area  where  paper  will  be  stacked  by 
Goss-Ferag  stacker  and  processed  through 
Nolan-Jampol  bundling  and  handling  equip¬ 
ment;  Amal  reel-stand  will  also  be  on  display: 
press  drives  by  Fincor  to  be  shown. 


MIDWEST  PUBLISHERS 
SUPPLY 

Booth  1418 

First  Showing:  New  Light  Tables:  New  Page 
Assembly  Tables. 

Exhibiting:  Complete  line  of  Paste-up  and 
page  assembly  tables  with  related  equipment. 
Paste-up  supplies  and  related  items. 


THE  BRIGHT  NEW  IDEA  IN  COLO  TYPE  TABLES 


CONTACT 

BRIDGEPORT 
ENGRAVERS  supply  co. 


30  GRAND  ST.,  BRIDGEPORT,  CONN.  06602 

BOSTON  •  NEW  YORK  •  CHICAGO  •  TAMPA 
CLEVELAND  •  CINCINNATI  •  ATLANTA 
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WITH  THE  OPTRONICS  PAGITRON,  ELECTRONIC  PAGINATION  OF  TEXT  AND  GRAPHICS  IS  NOW  A  REALITY. 

The  system  is  designed  in  a  modular,  building-block  fashion  permitting  expansion  in  the  field  at  any  later  date,  for  maximum 
cost  effectiveness  in  small  and  large  printing  operations. 

THE  BASIC  PAGITRON  ELECTRONIC  COMPOSING  SYSTEM  .  . . 

•  Scans,  digitizes  and  stores  any  typeset  copy  of  alphanumerics  regardless  of  characters  or  language,  type  or  size,  and  any 
pictorial  information  from  continuous-tone  photographs  to  art  work. 

•  Permits  cropping  and  sizing  of  pictures  with  operator-selectable  halftone  screening  for  letterpress  and  offset  plates. 

•  Performs  page  composition  using  a  large  screen  display  and  pen,  with  both  text  and  graphics  shown  the  way  they  will 
appear  on  the  page,  eliminating  guesswork  and  errors. 

•  Eliminates  the  need  for  silver  halide  paper,  screens,  camera  reduction,  paste-up  materials  and  other  costly  supplies. 

•  Generates  operator-selectable  rules,  lines,  benday  screens,  masks  and  special  effects. 

•  Provides  a  low-cost,  hard-copy  proof  of  the  full  page  in  its  final  form. 

•  Permits  high  speed  facsimile  transmission  of  full  pages  to  remote  stations. 

•  Produces  a  plate-ready  film,  or  plate  if  interfaced  to  a  commercially  available  laser  plate-making  device,  in  formats  up  to 
17"  X  22"  (43  X  55  cm)  in  the  negative  or  positive  mode,  right-reading  or  mirror  image. 

THE  EXPANDED  PAGITRON  PRE-PRESS  SYSTEM  . .  . 

•  Directly  stores  type  from  wire  service  received  in  justified  TTS-coded  format. 

•  Stores  up  to  250  fonts  of  type  on  line,  for  electronic  typesetting. 

•  Permits  interfacing  to  existing  tape  preparation  devices  for  a  completely  automated  pre-press  system. 

•  Pays  for  itself  in  months  by  saving  on  equipment,  supplies,  space,  manpower,  time  and  operating  expenses. 

For  newspapers,  magazines,  catalogues,  textbooks,  brochures,  business  forms,  display  advertising,  telephone  directories, 
encyclopedic  works,  and  many  other  applications. 


T.M.  By  Optronics  International,  Inc., 
a  leader  in  applying  technology 
to  the  graphic  arts  industry. 


MEET  THE  PAGITRON  AT  BOOTH  #1716,  ANPA/RI  EXHIBITION,  HOUSTON,  TEXAS,  JUNE  15-19,  1975 

OPTRONICS  INTERNATIONAL,  IIMC.  •  7  Stuart  Road  •  Chelmsford,  Massachusetts  01824,  U.S. A 


Telephone:  (617)  256-4511  •  Telex  94-7443 


MOHR  ENTERPRISES 

Boofh  1376 

First  Showing:  Copy  Cutter  II. 

Exhibiting:  Mohrdry  stabilization  paper  dryer; 
Mohrflow  chemical  circulator;  Mohrchem 
chemicals  and  cleaners. 

MONA  INDUSTRIES 

Soof/i  756 

First  Showing:  Chemcut  conveyorized,  tem¬ 
perature-controlled  photopolymer  curing  oven 
shown  In  conjunction  with  Chemcut  photo¬ 
polymer  washout  unit;  Washout  Defoamers 
and  cleaners. 

Exhibiting:  Magnesium  etchant  additives  and 


auxiliary  chemicals. 

MONOMELT 

Boofh  1290 

Exhibiting:  Magnetic  Saddles;  ANPA/RI  Torq- 
Lock  saddles  and  associated  equipment. 

MUIRHEAD 

Booth  750 

MULLER-MARTINI 

Boofh  1440 

First  Showing:  Model  227  Inserting  machine 
with  hopper  feeder:  Model  270  Press-speed 


compensating  counter  stacking  line. 

N.  &  L  ENTERPRISES 

Booth  1390 

NAPP  SYSTEMS  (USA) 

Booth  1184 

First  Showing:  NEWS-STAR  II  photopolymer 
plate  processing  system  including  printer, 
washout  unit  and  dryer;  Satellite  Processor: 
Super-H  Pattern  plate;  News  Printer  II  ex¬ 
posure  unit. 

Exhibiting:  Superstar  high-speed  processor. 

NATIONAL  BUNDLE 
TYER-SAXMAYER 

Booth  729 

First  Showing:  Saxmayer  Fold-R-Wrappor- 
single  copy  packaging  system;  Saxmayer  CTC 
bundle  accumulating  conveyor. 

Exhibiting:  Model  S-2400  automatic  bundling 
unit;  Model  SRB  semi-automatic  tying  ma¬ 
chine;  Model  S-l  100  semi-automatic  tying 
machine. 

NATIONAL  MACHINE 

Booth  1384 

Exhibiting:  National  Super  A-340  automatic 
offset  plate  processor;  National  Super  A-250 
automatic  offset  plate  processor;  Nation  al 
Econo-26  offset  plate  processor. 

NEW  ENGLAND 
NEWSPAPER  SUPPLY 

Booth  956 

NEWSPAPER  ELECTRONICS 

Booth  1614 

NEWSPAPER  EQUIPMENT  CO. 

Booth  1284 

NEWSPAPER  PRODUCTION 

Booth  601 

NOLAN-JAMPOL 

Booth  1418 

NUARC 

Booth  1170 

First  Showing:  Process  Camera  Model-SST 
2024C:  N-IOOO  Mercury  vapor  platemaker; 
Pro-Print  system  for  making  diffusion  transfer 
positives,  negatives,  plates;  Flip/Flop  plate- 
maker  Model  VIP  26. 

Exhibiting:  Process  camera  Model  SST  2024 
SB;  Flip/Top  platemaker  Model  FT  40  UPNS; 
Light  Table  Model  VLT  42F. 

C  K  OPTICAL 

Booth  1622 


WHYare  over  200 
Newspapers  using 

theVANDERCOOK" 

POSI-PROOFER  ? 


Are  they 
buying  Price 
or  Value? 


For  small  volume  users  pulling  less  than  50  page  proofs  per  day  — 
an  inexpensive,  modified  desk-top  office  copier  could  be  your  best 
value:  however,  if  you  pull  50  or  more  full  page  (18  x  26  )  proofs  per 
day  — the  automatic  Vandercook  Posi-Proofer  unit  provides  real 
economy  in  labor-savings,  reduced  maintenance  and  material  costs. 

You  can  pull  a  full  newspaper  page  proof  in  less  than  30  seconds. 
The  Posi-Proofer  is  the  only  page  proofer  engineered  to  meet  the 
rigorous  demands  of  daily  newspaper  production  requirements. 

That's  why  over  200  of  the  country  s  leading  newspapers  have 
chosen  the  Vandercook  Posi-Proofer  to  meet  their  proofing  needs. 


Call  or  send  for  samples  and  details  today! 

VANDERSONS  CORPORATION 

7101  N.  Capitol  Drive.  Chicago.  Illinois  60645  •  (312)  674-3706 
VANDERCOOK® 

Standard  Proof  Presses  •  Posi-Proofer'^  •  Cosmocolor  •  Graphic  Arts  Supplies 


See  a  Demonstration  at  AN  PA  Booth  No.  1606 


Exhibiting:  SQU-7  newspaper  width  compress¬ 
ing  lens. 

EDITOR  ac  PUBLISHER  for  May  10,  1975 


52 


OPTRONICS  INTERNATIONAL 

Booth  1514 

First  Showing:  Pagitron,  electronic  composi¬ 
tion  system. 

PAKO 

Booth  1426 

Exhibiting:  Pako  film  processors  —  Pakono- 
lith  processor  for  lith  and  RC  paper  based 
material;  Pakoquick  processor  for  rapid  access 
and  phototypesetting  (daylight  operation); 
Pakolith  for  high  capacity  lith  and  RC  paper 
based  material;  Pakorol  GT  12  table  top  for 
phototypesetting  film  and  paper — plus  related 
controls  and  accessories. 

PDQ  PLASTICS 

Booth  869 

Exhibiting:  Super  D,  40  x  48  HOPE  plastic 
pallet. 

PERIPHERAL  GRAPHICS 

Booth  NA 

PHILLIPS  &  JACOBS 

Booth  1164 

PORTAGE 

Booth  1090 

Exhibiting:  Trimkieen;  Artwaxer. 

PRINTING  IMPRESSIONS 

Booth  881 

PUBLISHERS  AUXILIARY 

Booth  871 

PUBLISHERS  FOR 
CONVENTIONS 

Booth  879 

Exhibiting:  National  conventioneer. 


You  save  two  ways  with 

IjOGIGRAPHIC 

Choose  a  LOGIGRAPHIC  computer-controlled  typesetting/edit¬ 
ing  system,  and  we  can  show  dramatic  production  cost 
reductions. 

But  that's  only  half  the  story.  LOGIGRAPHIC  is  designed  to 
your  exact  requirements,  yet  it  is  fully  compatible  with  almost 
every  standard  input  and  output  device. 

•  If  you  are  installing  an  electronic  set-up  “from  scratch,” 
this  compatibility  means  very  significant  savings  over  systems 
that  demand  specially  made  components  or  costly 
adaptations. 

•  If  you  already  have  a  partial  system.  LOGIGRAPHIC  com¬ 
patibility  means  that  your  present  investment  retains  its  full 
value  and  usefulness. 

•  If  you  expand  at  some  future  date,  your  initial  investment 
remains  fully  effective.  LOGIGRAPHIC  grows  as  your  busi¬ 
ness  grows. 


RAYTHEON-GRAPHIC 

SYSTEMS 

Booth  964 

Exhibiting:  Rayccmp-lOO  Ad  make-up  ter¬ 
minal;  CAM-Composition  and  Make-up  fer- 


REMEX 

Booth  NA 

REVERE  COPPER  &  BRASS 

Booth  1320 

ROCHESTER  INSTITUTE 
of  TECHNOLOGY 


These  capital  considerations  are  just  a  few  of  the  reasons  both 
large  and  small  publishers  and  printers  are  choosing 
LOGIGRAPHIC.  Get  the  facts  — 
write  or  call  for  complete  information. 


COT 


LOGICON-INTERCOMP 

24225  Gamier  Street,  Torrance,  California  90505 

213  /  325-6060 


I 

I 

I 

«. 


Other  Offices:  Cambridge,  MA:  Chicago,  ILL:  Cleveland,  OH,  Houston,  TEX:  / 
New  York,  NY,  Washington,  DC  i 


□  Please  send  me  your  LOGIGRAPHIC  System  brochure, 

NAME - -  TITLE- 

FIRM - - 


ADDRESS- 
CITY— — 


STATE- 


Booth  887 
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Exhibiting:  Pamphlets,  brochures,  and  catalogs 
about  educational  programs  and  research 
products;  School  of  Printing  and  Graphic 
Arts  Research  Center  RIT. 

ROYAL  ZENITH 

Booth  899 

RYCOLINE  SOLVENT 
&  CHEMICAL 

Booth  1530 

SEYBOLD  PUBLICATIONS 

Booth  604 

Exhibiting:  The  Seybold  Report,  a  report  on 
typesetting  and  text  editing  technology. 

SHAFFSTALL 

Booth  889 

First  Showing:  Computerless  Classified  Ad 
System. 

Exhibiting:  Shaffstall  MDS  systems:  TR-6  Paper 
tape  reader:  BRPE  Punch  silencer;  Tape  Eze-I  I 
and  Tape  Eze-22. 

SPERRY  UNIVAC 

Booth  715 

Exhibiting:  Visual  display  terminals;  6-Uniscope 

1 00s. 


STEPPER  ASSOCIATES 

Booth  1520 

First  Showing:  Stepper-Pak  Bundle  Bagg  Sys¬ 
tem  that  collates,  folds,  weather  wraps,  ties 
and  bundle-baggs  a  route's  worth  of  papers 
for  home  delivery. 

SUN  GRAPHIC  SYSTEMS 

Booth  1230 

First  Showing:  SunT-ext — new  editorial  and 
classified  VDT  systems  to  be  shown  in  opera¬ 
tional  mode;  New  Display  ad  terminal  and 
SunEdit  1300  systems. 

Exhibiting:  SunEdit  300  total  system — SunText. 
SunAudit  typesetters;  SunAudit  business  pack¬ 
age  including  payroll,  billing,  circulation,  AR, 
AP  and  general  ledger;  SunSetters — photo¬ 
typesetting,  CRT — 60  pica  and  100  pica  mod¬ 
els. 

SYSTEM  DEVELOPMENT 

Booth  984 

TAFT  CONTRACTING 

Booth  627 

Exhibiting:  Distributors  of  Dynapure,  ink  mist 
filtration  systems. 

TAL-STAR  COMPUTER 
SYSTEMS 


Booth  730 

First  Showing:  Editorial  System  T-4000. 
Exhibiting:  Production  system  T-IOOO;  Page 
Make-up  system  T-2000. 

TASOPE 

Booth  1178 

TEKTRONIX 

Booth  619 

First  Showing:  First  demonstration  of  the  4014 
Computer  Graphic  Terminal  and  related  hard¬ 
ware,  concepts  for  pagination  and  display  ad 
composition,  will  demonstrate  using  local 
memory  coupled  to  a  Nova  mini-computer  and 
Tektronix  30"  x  40"  accoustic  graphic  tablet; 

he  4014  terminal  will  also  be  shown  in  inter¬ 
active  text  block  movement  and  assignment; 
Hardware  to  be  shown;  4014-1  computer 
graphic  terminal,  4954  Graphic  Tablet,  4631 
Hard  copy  unit,  4923  Digital  tape  memory. 

TELERAM 

COMMUNICATIONS 

Booth  1617 

Exhibiting:  P-1800  portable/bureau  terminal. 

TEPCO 

Booth  875 

Exhibiting:  Electrostatic  Precipitators  for  con- 


Collate . . . 


Subsidize  Efficiency! 


Fold,  wrap  &  tie 


Bundle-Bagg  for 
bulk  delivery 


Its  the  Revolutionary  Stepper-Pak  Bundle-Bagg  System 


Bring  new  time-saving  speed  and 
efficiency  to  home  delivery 

Newspapers  are  now  paying  c  arriers  for 
inefficicMit  handling  of  sc'parate  supple¬ 
ments  or  preprints!  And  yet  automatic- 
packaging  is  significantly  more  efficicml 
and  economic  al  than  hand  operations. 

Nc'arly  SO'T  of  carrier's  time  is  in  the 
preparation  of  newspapers  for  final  deliv¬ 
ery  to  the  subscriber.  Publishers  are  paying 
more,  purportedly  to  offset  the  additional 
time  the  carrier  spends  when  handling 
two-or  more  part  papers. 


Now,  with  Stepper-Pak  newspaper 
packaging  equipment,  there's  NO  ADDI¬ 
TIONAL  TIME  DELAY  because  it's  1.5  to  20 
times  faster  than  hand  methcxls.  Wastc'd 
time  and  cost  of  carrier  insertion  are 
eliminated. 

Instead  of  wire- wrapped  bundles  use 
reuseable  Bundle-Baggs.  You  give  your 
carriers  a  complete  route's  worth  of 
folded,  wrapped  and  tied,  ready- 
to-throw  newspapers. 

You  gain  time,  save  money  and  re¬ 
duce  labor. 


Best  of  all  .  .  .  there  IS  a  practical  way 
for  publishers  to  subsidize  carrier  effi¬ 
ciency  and  make  money  doing  it.  Call 
Stepper  Sales  Department  texlay  and  find 
out  how. 


P.O.  Box  103  /  Olathe,  KS  66061  /  913  782-2580 


Come  to  the  shows!  At  the  ANPAIRI  Conference  well  be  in  booth  1520. 


At  the  ICMA  show  in  Philadelphia  see  us  at  booth  5.  See  Stepper  equipment  in  action! 
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trol  of  ink  mist;  Cyclo-Air-Cyclone  separator  VISTA  INFORMATION 

used  in  conjunction  with  electrostatic  precipi¬ 
tator  to  eliminate  paper  dust.  Booth  NA 


Booth  848 

First  Showing:  LITHOLASER;  Copley  Punch 
Coater. 


TINGUE  BROWN 


VISUAL  GRAPHICS 


Booth  1538 


Booth  615 


WOOD  FLONG 


JERVIS  B.  WEBB 


Booth  1397 


Booth  609-610 


Booth  867 


First  Showing:  Offset  plates:  Caprock  screens: 
Berkey  Technical  line;  Polka  Dot  line:  Dayco 


First  Showing:  Towveyors;  Slat  Conveyors; 
Mailroom  Conveyors;  Automation  equipment 
Driverless  vehicles. 


UNITED  PRESS 
INTERNATIONAL 


Exhibiting:  Super  Flongs;  Photo  Poly  Flongs; 
Photo  products:  Photo  paper  trimmer;  Border 
tape;  Dure*  Rollers. 


Booth  1316 


WESTERN  LITHO  PLATE 


First  Showing:  Will  demonstrate  experimental 
version  of  a  Demand  Type  News  service. 

Exhibiting:  High-speed  DataNews  wire  service 
on/line  mode  to  a  computer  and  to  high¬ 
speed  hard  copy  printer;  Exclusive  Abstract 
wire  with  hard  copy  menu  for  use  by  Data¬ 
News  subscribers;  New  Unifax  II  Electrostatic 
picture  unit  on/line;  UPl  Bureau  operation 
on/llne  with  connection  via  High-speed  Data 
Circuit  and  VDT  terminals  to  UPl  nationwide 
IS&R  network. 


VANDERSONS 


Booth  1606 


VARISYSTEMS 


Booth  743 


VARN 


The 

most 

advanced  ^  < 
web  offset 
press  available 
in  our  opinion. 


Booth  611 


VERSATEC 


VIDEO  GRAPHICS 


Booth  701 


First  Showing:  Video  Key  1  keyboard/terminal: 
Video  Key  III  counting-non-counting  key¬ 
board/terminal;  Chemlast  III  Recirculator. 

Exhibiting:  Video  Key  II  non-counting  key¬ 
board/editing  terminal;  Video  Key  Dual  Disc; 
Chemlast  II  Recirculator. 


The  Crabtree  Crusader  Mark  II  is  designed  for  perfect  register  ^  ^ 
and  complete  control  at  60,000  cph,  to  produce  newspapers, 
magazines,  flyers,  etc.  of  top  printed  quality. 

Speed:  Maximum  recommended  speed  is  60,000  cph.  But  John 
Coleman,  Vice  President  -  Production  for  Inland  Publishing  Co.,  Mis¬ 
sissauga,  says  “We  have  run  our  5-unit  Crabtree  Crusader  at  67,000 
cph.”  Inland  uses  the  Crusader  to  print  its  10  weekly  newspapers, 
various  educational  and  ethnic  newspapers,  flyers  and  many  other 
publications. 

Versatility:  Press  layout  is  adaptable  to  specific  requirements.  Each 
Crusader  Standard  Perfecting  Unit  can  be  converted  to  a  3-colour 
unit  by  addition.  There  are  also  split  satellite  units  and  4-colour 
satellite  units  available. 

Ease  of  operation  and  maintenance:  •  Spacious  layout  for  unob¬ 
structed  access  to  all  controls  and  mechanisms.  •  Wash-up  devices 
are  built  in.  •  Fully  automatic  reel  stand  with  sensitive  tension  control 
and  infeed  rollers.  FOR  MORE  INFORMATION  ON  THE  CRUSADER  SEE 
_  US  AT  THE  ANPA  SHOW  IN  HOUSTON  OR  CONTACT; 


CRABTREE-VICKERS 

120  Charlotte  Place,  Englewood  Cliffs,  N.J.  07632 
Telephone:  (201)  568-5980,  Telex:  135475 
123  Eglinton  Avenue  East,  Toronto,  Ontario  M4P  1J2 
Telephone:  (416)  483-1103,  Telex:  217696 


Jervis  B.  Webb  driverless  vehicle 
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ASTROHALL  EXHIBIT 
FLOOR  PLAN 

General  Registration  on  Sunday,  June 
15-Monday,  June  16-Tuesday,  June  17- 
IVednesday,  June  18  at  the  North  Lobby 
Entrance  of  the  Astrohall,  8  A.M.  to 
f):30  P.M. 

Exhibits  Only  Registration  on  Sunday, 
June  15-Monday,  June  16-Tuesday, 
June  17-\Vednesday,  June  18  at  the 
North  Lobby  Entrance  of  the  Astrohall, 
8  A.M.  to  6:30  P.M. 
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FOOD 


WOOD  INDUSTRIES 

Booth  920 

First  Showing:  Lithomatic  II  Offset  press,  rated 
speed  at  70,000  papers  per  hour  incorporat¬ 
ing  continuous  bearer-to-bearer  design,  jet 
air  water  motion,  Hoe  ink  pump  with  selector 
switch  control;  press  takes  a  web  width  of 
55"  to  60". 

Exhibiting:  Description  of  News  Colormatic 
Six  now  being  installed  at  New  York  News; 
also  descriptions  of  automation  via  PPC 
operator  control,  press  environmental  systems 
and  fast  expose-develop  platemaking  system. 


X-RITE 

Booth  620 

First  Showing:  X-Rite  Prospector  totally  au¬ 
tomatic  silver  recovery  unit  Model  I  10. 

Exhibiting:  Models  30  and  100  X-Rlte  silver 
recovery  units. 

3-M  BURGESS  NEWSPAPER 
PRODUCTS 

Booth  1446 

First  Showing:  Varlmorphic  lens.  0  to  8 
percent  (anamorphic)  shrink. 


Michel  Laurent 

Michel  Laurent,  1972  Pulitzer  Prize 
photographer,  was  killed  April  28,  cov¬ 
ering  one  of  the  last  battles  in  South 
Vietnam. 

Laurent  .shared  the  Pulitzer  with 
Hor.st  Faas  for  their  Bangladesh  photos 
of  soldiers  executing  turncoats  after  the 
India-Pakistan  war.  They  both  were 
working  for  As.sociated  Press  at  the 
time.  Laurent  joined  the  Gamma  Photo 
Agency  in  September,  197.3,  and  went 
to  the  Middle  Ea.st  to  cover  fighting  on 
lioth  Egyptian  and  Syrian  fronts. 

The  29-year-old  French  photographer 
was  hit  during  action  between  South 
Vietnamese  militiamen  and  Communist 
troops  and  died  on  the  spot.  Gamma 
said.  His  body  was  identified  May  3  by 
the  F'rench  ambassador  who  found 
Laurent  buried  at  the  scene  of  his 
death,  1.5  miles  from  Saigon.  Another 
French  reporter,  Christian  Hoche  of 
Lc  Figaro,  was  wounded  and  after  be¬ 
ing  cared  for  in  a  North  Vietnamese 
field  hospital  returned  to  Saigon  May  4. 

The  Laurent-Haas  photo  essay, 
“Death  in  Dacca”,  not  only  won  the 
Pulitzer,  but  also  the  W^orld  Press 
Photo  contest  and  a  citation  from  the 
George  Polk  Memorial  Awards  of  the 
Overseas  Press  Club. 

The  young  photographer  is  survived 
by  his  widow  and  their  seven-month-old 
daughter. 


Deaths 

Harry  Larkin,  fi8,  retired  managing 
editor  and  general  manager,  Montreal 
(lazette;  April  29. 

«  «  ♦ 

David  Skntnkr,  79,  former  W'ashing- 
ton  bureau  chief  for  Hearst  Newspa¬ 
pers;  April  22. 

*  *  * 

P^RNKST  Dui’I'y,  88,  news  chief  and 
acting  director  of  public  relations  for 
General  Dwight  Eisenhower  during 
VV'orld  War  II;  April  26.  He  was  also 
ship  news  and  feature  editor  of  the 
Sew  York  Herald. 


Army  adds  radio 
to  media  buys 

Using  a  limited  $600,000  budget,  the 
U.S.  Army  will  go  on  the  radio  in  a 
13-week  campaign  in  15  cities  to  recruit 
soldiers.  This  campaign  is  the  first 
broadcast  campaign  in  four  years  that 
the  .Army  has  actually  paid  for  rather 
than  request  free  ads. 

Using  musical  jingles,  the  spots  are 
intended  to  supplement  other  types  of 
recruitment  advertising  the  Army  now 
uses.  In  1971,  the  Army  budgeted  $10.6 
million  in  advertising. 

N.  W.  Ayer  is  the  agency. 

• 

Challenge  grant  to  Ohio 
School  of  Journalism 

The  Frank  E.  Gannett  Newspaper 
Foundation  announced  a  $50,000  chal¬ 
lenge  grant  to  the  Ohio  University 
School  of  Journalism. 

The  grant  would  be  used  to  purchase 
new  electronic  equipment  for  newspa¬ 
per  production,  to  be  used  in  training 
journalism  students.  The  challenge 
grant  payment  is  conditional  on  the 
School  of  Journalism  obtaining  other 
contributions  to  meet  a  campaign  goal 
of  at  least  $170,000  for  equipment  pur¬ 
chases. 

Last  September,  the  School  of  Jour¬ 
nalism  moved  into  the  former  plant  of 
the  Athens  Messenger,  now  in  new 
quarters.  John  R.  Wilhelm,  dean  of  the 
university’s  College  of  Communication, 
said  the  school  has  put  more  than 
$750,000  into  purchasing  the  building 
and  remodeling  it  for  teaching  and  for 
producing  laboratory  publications. 


News  links  restored 

International  communications  with 
Saigon  were  reopened  May  7  for  the 
first  time  since  the  Communist  take¬ 
over  exactly  one  week  earlier.  Whether 
there  was  any  censorship  was  not  clear. 
According  to  Reuters,  there  were  about 
120  reporters  from  13  countries  in  the 
South  Vietnamese  capital.  American  re¬ 
porters  in  Saigon  include  representa¬ 
tives  of  the  Associated  Press  and  United 
Press  International. 


Automated  News  Clipping  Indexing  Retrieval  System 


(PRONOUNCED  ANSWERS) 


YOU  HAVE 

the  questions 


ANCIRS  HAS 
THE  ANSWERS 


ANCIRS  offers  several  advantages  over  other  systems: 

•  FAST  ACCESS  —  3  seconds  or  less 

•  FULL  TEXT  —  not  abstracts 

•  ON  DEMAND  paper  copy  of  full  text 

•  MULTI-LANGUAGE  information  retrieval 

•  SIMPLIFIED  data  preparation  and  indexing 

•  CONTROL  of  up  to  256  terminals  by  one 
mini-computer 


image  systems,  inc. 

11244  Playa  Court.  Culver  City.  California  (213)  390-3378 
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Newspaper  management  will  evaluate 
new  equipment  and  supplies  at  the 
ANPA/Rr  Conference,  June  15-19, 
in  Houston,  Texas .... 
and  in  the  pages  of 

EDITOR  &  PUBLISHER 

nnpn/Ri 

CONFERENCE  ISSUES 

JUNE  14  JUNE  21 


June  14  E&P,  which  will  be  distributed  at  the  Confer¬ 
ence,  includes  advance  information  about  equipment  on 
exhibit,  special  features  on  new  products,  machinery, 
methods,  systems  and  techniques. 

The  June  21  issue  will  be  full  of  ANPA/RI  news:  Cover¬ 
age  of  sessions,  texts  of  speeches,  reports  of  the  latest 
production  developments  unveiled  at  the  Conference. 

E&P’s  solid  readership  by  decision-makers  in  newspaper 
management  and  production  makes  these  two  issues 
the  advertising  opportunity  of  the  year  for  manufac¬ 
turers  of  all  kinds  of  newspaper  machinery,  equipment 
systems  and  supplies. 


Advertising  Deadlines: 

JUNE  15 — Reservations,  June  2;  copy,  June  5. 
JUNE  22 — Reservations,  June  9;  copy,  June  12. 


’American  Newspaper  Publishers  Association  Research  Institute 


EDITOR  &  PUBLISHER  •  850  Third  Avenue,  New  York,  N.  Y.  10022 

Telephone  212-752-7050 


Retired  news  executive 
wants  more  news  stories 


Ily  Boh  Farqiihar 
MaiiapitiK  Editor 
Cliarlotir  (N.C.)  News 

Forpct  the  pinimiokry  and  pro  back  to 
providing  the  news,  Mr.  Bip  City  News¬ 
paperman. 

That’s  the  advice  of  Ralph  Sewell,  6fi, 
a  veteran  Oklahoma  City  newsman  who 
for  the  first  time  in  his  life  is  on  the 
outside  looking  in. 

The  larger  dailies  need  to  take  a  close 
look  at  the  non-metro  dailies,  many  of 
whom  are  providing  the  reader  with  the 
kind  of  news  he  can’t  get  anywhere  else, 
Sewell  says. 

1  asked  Sewell,  who  sjient  10  years  in 
the  newspaper  business,  virtually  all  of 
it  with  the  Dnilit  Oklahoman  and  the 
Oklahoma  Cit}/  Times,  how  newspapers 
have  changed  over  those  years. 

“They've  changed  a  helluva  lot.’’  said 
Sewell,  who  retired  on  November  1, 
1073,  after  18  years  as  assistant  man¬ 
aging  editor  of  the  two  metro  dailies. 
“Mainly,  there’s  a  lot  less  news. 

“We  used  to  have  a  lot  more  attrac¬ 
tive  cafeteria  .selection:  People  could 
say,  T’m  not  too  interested  in  this 
crime  story,  1  think  I’ll  go  to  this.’  Now 
we  rationalize  and  go  to  bridge  columns 
and  this  .sort  of  thing. 

“If  you  have  an  unlimited  newshole, 
that’s  great.  Rut  if  you  have  to  leave 
out  the  local  girls’  basketball  game,  I 
(piestion  the  judgment  of  it.’’ 

We  come  crashing  down  on  the  big 
local  story  l)etter  than  ever  before, 
Sewell  says,  and  we  have  scored  well 
with  the  ombudsman  approach,  wdiich 
identifies  with  the  reader. 

“You  can’t  just  hit  the  top  of  the 
news  and  say  to  hell  with  the  little 
things  l)ecause  when  people  write  in  to 
you  it’s  the  little  things  they’re  talking 
about.’’ 

In  a  nut.shell,  though,  here’s  what  the 
lOG.")  national  i)resident  of  Sigma  Delta 
Chi  and  a  man  long  respected  in  the 
professions  says: 

— We  have  over-reacted  to  television 
and  as  a  result  have  in  many  cases  be¬ 
come  .suj)erficial. 

— We  have  begun  to  write  more  and 
more  about  less  and  loss,  limiting  the 
amount  of  material  of  interest  to  read¬ 
ers.  We  should  increa.se  the  story  count. 

— We  need  to  narrow  the  gap  between 
the  time  the  news  is  written  and  the 
time  the  newspaper  is  put  on  the  porch. 

— We  should  stop  worrying  alx)ut  the 
30  per  cent  of  the  people  we  might  lal)el 
as  “transient’’  in  our  cities  and  con¬ 
centrate  on  the  70  per  cent  who  are  in¬ 
terested  in  local  news. 

— Investigative  reporting?  Definitely. 
Innuendo,  repetitive  stories  designed  to 
get  the  public’s  attention  when  there 
isn’t  anything  solid  to  write  about?  No. 

If  you’re  i-eady,  let’s  examine  his 
thoughts  in  detail: 


Q.  How  do  you  think  newspapers 
have  change<l  over  the  years? 

A.  They’ve  changed  a  helluva  lot. 
Mainly,  there’s  a  lot  less  news.  Here, 
though,  you  have  to  separate  the  metro 
papers  from  the  non-metro  papers. 

In  metro  papers,  we’ve  begun  to  rely’ 
a  lot  more  on  gimmickry.  Part  of  this 
relates  to  the  space  problem,  the  larger 
tyi)e  faces  we’ve  adopted  and  the  ration¬ 
alizing  that  this  is  improvement.  I’m 
not  sure  it  is. 

As  some  of  us  have  gotten  older  we’ve 
tended  to  rationalize  the  fact  that  we 
don’t  see  as  well  as  we  u.sed  to,  for  ex¬ 
ample.  Rut  really,  the  young  readers 
that  have  come  along  can  read  small 
type  just  as  well  as  we  did. 

Q.  What  about  the  non-metros? 

A.  The  reverse  is  happening  there. 
Most  of  these  in  Oklahoma  are  p.m.’s, 
and  their  circulation  is  either  stable  or 
growing.  It’s  probably  the  same  in 
North  Carolina  and  in  a  lot  of  places. 

Q.  Why’  is  that? 

A.  If  you  analyze  the  content  you’ll 
find  there  is  a  lot  more  news  in  them 
about  their  communities  than  in  the 
metro  papers  about  their  cities.  The 
smaller  papers  are  really  covering  their 
communities. 

Q.  In  the  metro  cities,  some  feel  tv  is 
giving  people  about  as  much  news  as 
they’  want  and  that  newspapers  have  to 
do  other  things  to  co.mpete. 

A.  I’ve  heard  a  lot  of  people  I  respect 
in  the  business  argue  this,  but  I  just 
don’t  think  it’s  so.  Except  for  the  news 
specials,  tv  and  radio  do  a  very’  super¬ 
ficial  job. 

Q.  Joe  Relden  of  Belden  and  Associ¬ 
ates  in  Dallas  says  newspapers  should 
quit  stressing  immediacy  because  tv  can 
do  l)etter,  that  we  need  to  do  more  in- 
depth  reporting.  Is  he  right? 

A.  I  think  he’s  right  in  say'ing  we 
need  to  go  further  in-depth,  but  I  don’t 
think  we  should  sacrifice  immediacy  to 
do  it.  We  should  just  do  a  better  job. 

Examine  the  non-metros.  They’re 
zeroing  in  on  their  own  problems  and 
providing  news  that  tv  and  radio  basi¬ 
cally  don’t  touch.  What  they  cover  is 
filling  a  need;  it’s  something  the  reader 
feels  he  has  to  have. 

This  is  why  the  non-metros  are  gain¬ 
ing  circulation  and  a  lot  of  large  papers 
— l)articularly’  afternoon  metros — are 
fighting  like  hell  to  hold  their  ow’n.  In 
fact,  if  y’ou  consider  population  growth, 
most  metros  are  losing  circulation. 

Q.  You  mentioned  gimmicks;  w’hat, 
for  example? 

A.  Well,  like  saying  to  the  reader, 
“This  is  world  news,”  which  only  states 
the  obvious  and  takes  up  precious  space. 
I’m  talking  about  fancy  titles  and  big 


Ralph  Sewell  who  will  be  67  years 
old  in  October  has  been  a  newspaper¬ 
man  for  40  years — all  but  a  few  months 
of  them  with  the  Daily  Oklahoman  and 
the  Oklahoma  City  Times. 

Sewell,  elected  national  president  of 
Sigma  Delta  Chi  in  1965,  retired  from 
the  newspapers  last  year  after  18  years 
as  their  assistant  managing  editor. 

.\lways  a  man  on  the  go,  Sewell  has 
marked  his  retirement  by  getting  his 
law  degree  (last  August)  from  Okla¬ 
homa  City  University,  teaching  jour¬ 
nalism  (currently  three  courses)  at  the 
University  of  Oklahoma  and  running 
the  Oklahoma  Election  Service  which 
tabulates  election  night  results  in  that 
state. 

After  his  wife  Amy,  two  daughters 
and  a  son,  journalism  has  always  been 
Ralph  Sewell’s  first  love. 


art  heads.  Meanwhile,  you’ve  eliminated 
a  comic  strip,  and  when  you  drop  a 
strip  you’ve  alienated  a  certain  group 
of  readers. 

White  space  is  another  thing.  I  don’t 
object  to  use  of  white  space,  hut  it 
needs  to  l>e  to  get  the  reader  into  a  story 
and  that  story  needs  to  be  one  the  read¬ 
er  can  look  at  and  say,  “Well,  that  story 
was  helpful  to  me.” 

It’s  much  more  important  to  have  a 
good  headline  that  says  something  than 
it  is  to  shout,  “This  is  world  news.” 

Too,  some  newspapers  have  so  many 
departments  that  their  newshole  shrinks 
to  nothing.  You  know  what  I  mean — 
the  old  problem  of  feeling  you  need  to 
fill  with  something  while  the  other  guy 
is  hurting  for  room. 

The  newshole  problem  is  very  real, 
but  we’ve  compounded  it  by  writing 
more  and  more  about  less  and  less.  We 
run  half-a-dozen  stories  on  the  front 
page  and  limit  the  reader  interest. 
We’re  more  windy  about  it — we’re  add¬ 
ing  words  but  we  haven’t  added  infor¬ 
mation. 

Q.  People  are  saying  we  no  longer 
are  an  age  of  readers,  that  we  watch  tv, 
that  many  of  us  are  only  gist  readers. 
Since  leaving  the  newspaper  business, 
have  you  found  this  to  be  true? 

A.  No.  In  fact,  I’ve  been  surprised  at 
how  much  law  students,  for  example, 
read.  Maylx?  they’re  exceptional,  but 
they  talk  a  lot  about  what’s  in  the  news. 

Q.  Is  it  usually  legal-type  news 
they’re  talking  about? 

A.  They  talk  about  some  things  that 
eventually  may  be  legal  problems,  sure, 
out  they  talk  about  a  lot  of  other  things'* 
too.  It  goes  back  to  what  I  said  before: 
We’re  not  printing  enough  news,  not 
giving  people  enough  variety. 

We  used  to  have  a  lot  more  attractive 
cafeteria  selection.  People  could  say, 
‘I’m  not  too  interested  in  this  crime 
story,  I  think  I’ll  go  on  to  this.’  Now  we 
rationalize  and  go  to  bridge  colunms 
and  this  sort  of  thing. 

The  only  surveys  I’ve  ever  seen  on 
bridge  columns  indicate  three  per  cent 
or  so  of  the  readers  read  them.  Who 
are  we  printing  them  for,  anyway? 

(Continued  on  page  64) 
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1975 


1974 


1974 


1975 

March 

linage 

The  following  linage  tabulations  have 
been  compiled  by  Media  Records,  Inc., 
for  the  exclusive  publication  of  Editor 
&  Publisher.  They  may  not  be  reprinted 
or  published  in  any  form  without  the 
explicit  permission  from  Media  Rec¬ 
ords,  Inc.  NOTE;  Newspapers  marked 
with  code  below  include  advertising  in 
Parade  or  Family  Weekly,  approximate 
linage  as  follows: 

•Parade— 58,594 
fFamily  Weekly— 59,168 

1975  1974 

AKRON,  OHIO 

Beacon  Journal-e  . .  2,524  887  2,629,240 
•Beacon  Journal-5  .  1,354,325  1,551,643 


Grand  Total  ....  3,879,212  4,180,883 
NOTE:  Part-run  advertising  —  Beacon 
Journal-e  this  year  2,524,887  includes 
113,056  lines;  last  year  2,629,240  in¬ 
cludes  7,600  lines. 

Beacon  Journal-5 — this  year  1,354  325 
includes  81,032  lines,  last  year  1,551,- 
643  includes  143,672  lines. 

ATLANTA,  GA. 

Constitution-m  ..  .  3,079,257  3,910,193 

Journal-e .  3,367,824  4,202,255 

Journal  & 

Constitution-S  ..  1,866,492  2,341,680 


Grand  Total  .  ..  8,313,573  10,454,128 
NOTE:  Part-run  advertising — Journal-e 
this  year  3,367,824  includes  206,574 
lines;  last  year  4,202,255  includes  242,- 
492  lines. 

BALTIMORE,  MD. 

•News  American-S  .  799,875  909,433 

News  American-e  .  1,281,576  1.378,483 

Sun-m  .  1,419,223  1,632,282 

Sun-e  .  1,824,862  2,162,294 

Sun-5  .  1,905,996  2,100,783 


Grand  Total  ....  7,231,532  8,183,275 
NOTE:  Part-run  advertising  News 
American-S  this  year  799,875  includes 
84,408  lines;  last  year  909,433  includes 
86,983  lines. 

News  American-e  this  year  1,281,576 
includes  9,024  lines- 
Sun-m  this  year  1,419,223  includes 
15,840  lines. 

Sun-e  this  year  1,824,862  includes 
15,840  lines. 

BATON  ROUGE.  LA. 

Advocate  (see  note)  2,578,093  2,596,023 
•Advocate-S  .  1,063,617  1,023,741 


Grand  Total  ..  3,641,710  3,619,764 
NOTE:  Advocate-m  and  State  Times-e 
sold  in  combination;  linage  of  one 
edition,  Advocate-m  is  shown. 

BERGEN  COUNTY.  N.J. 


Record-e  .  2,198,667  2,630,571 

tRecord-S  .  1,215,677  1,262,693 

Grand  Total  ....  3,414,344  3,893,264 


NOTE:  Record-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising — Record-e 
this  year  2,198,667  Includes  243,347 
lines;  last  year  2,630,571  includes  245,- 
140  lines. 

Record-S  this  year  1,215,677  includes 
266,464  lines;  last  year  1,262,693  in¬ 
cludes  235,792  lines. 

BINGHAMTON,  N.Y. 

Press-e  .  1,576,568  1,592,323 

•Press-S  .  623,909  677,187 


Grand  Total  ....  2,200,477  2,269,510 

BOSTON,  MASS. 

Herald  American-d  1,063,834  1,113,446 
Herald  Advertiser-S  1,016,588  1,218,091 

Globe-e  .  1,598,709  1,686,871 

Globe-m  .  1,855,291  2,085,017 

•Globe-S  .  2,104,701  2,639,394 


Grand  Total  ..  7,639,123  8,742,819 

NOTE;  Globe-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising  —  Herald 
Advertiser-S  this  year  1,016,588  in¬ 
cludes  319,336  lines;  last  year  1,218,- 
091  includes  364,340  lines. 

Globe-S  this  year  2,104,701  includes 
354,480  lines. 


BRADENTON.  FLA. 

Herald-e  .  926,294  — 

(Herald-S  .  573,876  — 


Grand  Total  ....  1,500,170  — 

NOTE;  Not  measured  by  Media  Rec¬ 
ords,  Inc.  in  1974. 

BUFFALO.  N.Y. 

Courier  Express-m  732,937  902,568 

•Courier  Express-S  1,209,778  1,399,491 
News-e  .  2,803,103  3,166,707 


Grand  Total  .  4,745,818  5,468,766 

NOTE:  Part-run  advertising  Courier  Ex¬ 
press-m  this  year  732.937  Includes  13.- 
409  lines;  last  year  902,568  includes 
544  lines. 

Courier  Express-S  this  year  1,209,778 
includes  10,200  lines;  last  year  1,399,- 
491  includes  13,368  lines. 

News-e  this  year  2,803,103  includes 
137,088  lines;  last  year  3,166,707  in¬ 
cludes  127,296  lines. 

CAMDEN.  N.J. 

Courier  Post-e  ....  2,385,633  2,832,171 

CHARLOTTE.  N.C. 

News-e  .  1,470,314  2.004,006 

Observer-m  .  2,008,811  2,444,641 

•Observer-S  .  968,600  1,210,744 


Grand  Total  ..  4,447,725  5,659,391 
NOTE:  Part-run  advertising — Observer- 
m  this  year  2,008,811  includes  11,920 
lines;  last  year  2,444,641  includes  6,- 
120  lines. 

CHICAGO.  ILL. 

Tribune-m  .  4,955,671  5,310,851 

Tribune-S  .  2,816,312  3,206,561 

News-e  .  1,985,525  2,024,804 

Sun-Times-m  .  2,858,110  3,001,697 

•Sun-Times-S  .  1,555,664  1,902,898. 

Today-e  . .  —  1,034,173 


Grand  Total  .  .  .14,171,282  16,480,984 
NOTE:  Part-run  advertising — Tribune-m 
this  year  4,955,671  includes  1,845,325 
lines;  last  year  5,310,851  includes  I,- 
915,781  lines. 

Tribune-S  this  year  2,816,312  includes 
763,540  lines;  last  year  3,206,561  in¬ 
cludes  648,575  lines. 


1975  1974 

News-e  this  year  1,985,525  includes 
284,441  lines;  last  year  2,024,804  in¬ 
cludes  205,369  lines. 

Sun  Times-m  this  year  2,858,110  in¬ 
cludes  207,833  lines;  last  year  3,001,697 
includes  186,649  lines. 

Sun  Times-S  this  year  1,555.664  in¬ 
cludes  505,555  lines;  last  year  1,902,- 
898  includes  589,319  lines. 

Today-e  last  year  1,034,173  includes 
216,471  lines. 

Chicago  figures  taken  from  Neustadt 
Report  for  1974;  Measured  by  Media 
Records  Inc.  in  1975.  Today-e  ceased 
publication  Sept.  13.  1974. 


CINCINNATI.  OHIO 

Enquirer-m  .  2,634,106  2,929,834 

Enquirer-S  .  1,782  725  1,971,064 

Posf-e  .  2,183,569  2,403,919 


Grand  Total  .  .  6,600,400  7,304,817 

NOTE:  Part-run  advertising — Post-e  this 
year  2,183,569  includes  20,640  lines. 


CLEVELAND,  OHIO 

Plain  Dealer-m  ...  2,808,805  3,034,650 

Plain  Dealer-S .  1,794,324  2,138,828 

Press-e  .  2,299,779  2,700,074 


Grand  Total  . .  6,902,908  7,873,552 
NOTE:  Part-run  advertising  —  Plain 
Dealer-m  this  year  2,808,805  includes 
202,313  lines;  last  year  3,034,650  in¬ 
cludes  144,839  lines. 

Plain  Dealer-S  this  year  1,794,324  in¬ 
cludes  57,448  lines;  last  year  2,138,828 
includes  75,977  lines- 
Press-e  this  year  2,299,779  includes 
254,336  lines;  last  year  2,700,074  in¬ 
cludes  463,190  lines. 


COLUMBUS,  GA. 

Enqulrer-m  .  1,026,728 

Ledger-e  .  952,201 

•Ledger  Enquirer-S  532,159 


Grand  Total  .,  2,511,088  — 

NOTE:  Part-run  advertising  —  Ledger- 
Enquirer-S  this  year  532,159  includes 
1 1 ,920  lines. 

NOTE:  Not  measured  by  Media  Rec¬ 
ords,  Inc.  in  1974. 


1975 

COLUMBUS.  OHIO 

Dispatch-e  .  2,691,790  3,086,816 

Dispatch-S  .  1,861,465  2,288,307 

Citizen  Journal-m  1,071,471  1,195,957 


Grand  Total  ,  ,  ..  5,624,726  6.571.080 
NOTE:  Part-run  advertising — Dispatch- 
e  this  year  2,691,790  includes  58,790 
lines. 

DALLAS,  TEXAS 

News-m  .  3,613,636  4.052,392 

News-S  .  1,423,504  1,705,241 

Times  Herald-e  ...  3,166,442  3,633,402 
•Times  Herald-S  1,646,723  1,868,037 


Grand  Total  ....  9,850,305  11,259,072 
NOTE:  Part-run  advertising  —  News-m 
this  year  3,613,636  includes  94,354 
lines;  last  year  4.052,392  includes  167,- 
083  lines. 

News-S  this  year  1,423,504  includes 
11,664  lines;  last  year  1,705,241  in¬ 
cludes  6.008  lines. 

Times  Herald-e  this  year  3,166,442 
includes  159,109  lines;  last  year  3,633,- 
402  lines  includes  144,561  lines. 
Times  Herald-S  this  year  1,646,723 
includes  112.780  lines;  last  year  I,- 
868,037  includes  48,160  lines. 

DAYTON.  OHIO 

Journal-Herald-m  .  2,106,860  2.355,041 

News-e  .  2,191,578  2,485,256 

•News-S  , .  990,299  1,167,856 


Grand  Total  ....  5,288,737  6  008,153 
NOTE:  Part-run  advertising — Journal- 
Herald-m  this  year  2,106,860  includes 
134,298  lines. 

News-e  this  year  2,191,578  includes 

146,236  lines;  last  year  2,485,256  in¬ 

cludes  38,779  lines. 

DENVER.  COLO. 

Rocky  Mt.  News-m  3,037,465  3,526.825 
•Rocky  Mt.  News-S  813,806  922,203 

Post-e  .  3,085,146  3,652,329 

Post-S  . .  1,752,416  2,145,100 


Grand  Total  ....  8.688,833  10,246,457 
NOTE;  Part-run  advertising — Post-e  this 
year  3,085,146  Includes  113,979  lines; 
last  year  3,652,239  includes  119,042 
lines. 


DETROIT.  MICH. 


Free  Press-m  .  1,776,837  1,928,915 

•Free  Press-S  .  1,029,112  1,145,943 

News-e  .  2,901,624  2,794,971 

News-S  .  1.788,521  1,914,886 


Grand  Total  ....  7,496,094  7,784  715 


NOTE:  Part-run  advertising  —  Free 
Press-m  this  year  1,776,837  includes 
175,165  lines;  last  year  1,928,915  in¬ 
cludes  134,827  lines. 

Free  Press-S  this  year  1,029,112  in¬ 
cludes  241,382  lines;  last  year  1,145,- 
943  includes  266,149  lines. 

News-e  this  year  2,901,624  includes 
528,481  lines;  last  year  2,794,971  in¬ 
cludes  227,295  lines. 

News-S  this  year  1,788,521  Includes 
267,176  lines;  last  year  1,914,886  in¬ 
cludes  239,523  lines. 

ERIE,  PA. 

Times  (see  note)  ..  1,354,450  1,478,860 
•Times  News-S  ...  730,445  935,267 


Grand  Total  ....  2,084,895  2,414,127 

NOTE:  News-m  and  Times-e  sold  in 
combination;  Linage  of  one  edition, 
Times-e  is  shown. 

FORT  LAUDERDALE.  FLA. 

News-e  .  3,626,239  4,099,821 

•News-S  .  1,743,574  l,9’5.030 

News-sat .  1,294,280  1,697,901 


Grand  Total  ....  6,664,093  7,792,752 
NOTE:  News-e  published  5  days  a 
week  only. 

NOTE:  Part-run  advertising  —  News-e 
this  year  3,626,239  includes  186,033 
lines;  last  year  4,099,821  includes 
103,499  lines. 

FORT  WAYNE,  IND. 

Journal  Gazette-m  1,366,390  1,494,900 
•Journal  Gazette-S  667,943  781,148 

News  Sentinel-e  ..  1,866,684  2,028,107 


Grand  Total  ....  3.901,017  4,304,155 

FRESNO.  CALIF. 

Bee-e  .  2,097,718  — 

Bee-S  .  848,968  — 


Grand  Total  ..  .  2,946,686  — 

NOTE.  Figures  for  March  1974  not 
available. 

{Continued  on  page  62) 


Ad  Expenditure  Trends 
March  1975 


A  summary  of  nowspapor  advertising  compiled  by  EDITOR 
&  Pl'RI.ISHEIt  from  Media  Records — 64  Cities  Report 

Change 


Classifications 

197.'> 

(000) 

Omitted 

1974 

(000) 

Omitted 

Dollar 

(000) 

Omitted 

7c 

Retail 

March . 

First  Three  Months 

.$107,265 

529,140 

$186,942 

494,729 

-f- 10,32.3 
+.34,411 

-h  5.5 
+  7.0 

Department  Stores 
(Included  in  Retail) 

:^Iarch . 

First  Thi’ee  Months 

51,524 

135,329 

49,914 

129,593 

+  1,610 
+  5,736 

+  3.2 
+  4.4 

Ceneral 

March  . 

First  Three  Months 

50,299 

133,964 

48,489 

127,674 

+  1,810 
+  6,290 

+  3.7 
+  4.9 

Automotive 

^larch . 

First  Three  Months 

8,063 

24,050 

11,633 

28,317 

—  3,570 

—  4,267 

—.30.7 

—15.1 

Financial 

March . 

First  Three  Months 

10,750 

.33,378 

11,441 

.33,816 

—  691 

—  4.38 

—  6.0 
—  1.3 

Classified 

March . 

First  Three  Months 

86,440 

238,060 

91,74.3 

244,730 

—  5,303 

—  6,670 

—  5.8 

—  2.7 

Total  -Vdvertising 

March . 

First  Three  Months 

,  352,817 

958,592 

.350,248 

929,266 

+  2,569 
+29,326 

+  0.7 
+  3.2 
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I?75  1974 

HARTFORD,  CONN. 

Courant-m  .  2,537.024  2,409,403 

•Courant-S  .  I,4<‘?,738  1,870,239 

Times-e  .  931,153  1,158,121 

tTimes-S  .  347,569  561,872 

Grand  Total  ...  5,514,484  4,199,635 
NOTE:  Part-run  advertiilng — Courant- 
S  this  year  1,698,738  includes  335,664 
lines;  last  year  1,870,239  includes  290,- 
096  lines. 

Times-S  this  year  347,569  includes 

90,240  lines;  last  year  541,872  in¬ 

cludes  94,144  lines. 

HONOLULU.  HAWAII 

Advertiser-m  .  2,590,933  2,415,907 

Star  Bulletin-e  ....  2,424,572  2,700,165 
*Star  Bulletin  S 

Advertiser-S  ....  1,278,772  1,368,833 

Grand  Total  ..  4,494,277  6,684,905 
HOUSTON.  TEXAS 

Chronicle-e  .  4,243,831  4,416,113 

Chronicle-S  .  2,214  853  2,504,786 

Post-m  .  3,727,743  4,182,000 

•Posts  .  1,528,365  1,741,774 

Grand  Total  .  .  .11,716,812  13,044,473 
NOTE:  Part-run  advertising — Chronicle- 
e  this  year  4,243,831  Includes  381,933 
lines;  last  year  4,616,113  includes  453,- 
798  lines. 

Chronicle-S  this  year  2,216,853  in¬ 
cludes  188,768  lines;  last  year  2,504,- 
786  includes  165,944  lines. 

Post-m  this  year  3,727,763  includes 

322.938  lines;  last  year  4,182,000  in¬ 
cludes  351,41 1  lines. 

Post-S  this  year  1,528,365  includes 
123,832  lines;  last  year  1,741,774  in¬ 
cludes  1 15,343  lines 

JACKSONVILLE.  FLA. 

Times  Union-m  . .  2,573,753  2,933,755 
Times  Union-S  ....  1,055,220  1,253,332 
Journal-e  .  1,531,473  1,821,058 

Grand  Total  ..  5,160,446  6,008,145 
NOTE:  Part-run  advertising  —  Times 
Union-m  this  year  2,573,753  Includes 

303.939  lines. 

Times  Union-S  this  year  1,055,220  in¬ 
cludes  34,934  lines. 

Journal-e  this  year  1,531,473  Includes 
15,400  lines. 

KANSAS  CITY.  MO. 

Times-m  .  2,272,405  2,501,758 

Star  e  .  1,341,454  1,581,059 

Star-S  .  1,344,613  1,514,862 

Grand  Total  .  4,978,474  5.597,679 

NOTE:  Part-run  advertising — Star-e  this 
year  1,361,456  includes  133,120  lines; 
last  year  1.581,059  includes  127,825 
lines. 

LEXINGTON.  KY. 

Herald-m  .  1,547,577  — 

Leader-e  .  1,391,058  — 

•Herald  Leader-S  .  856,199  — 

Grand  Total  .  ..  3,794,834  — 

NOTE:  Not  measured  by  Media  Rec¬ 
ords,  Inc.  in  1974. 

LITTLE  ROCK,  ARK. 

Arkansas  Gaiette-m  1,440,841  1,572,532 

•Arkansas  Ga:ette-S  638,158  819,681 

Arkansas 

Democrat-e  .  940,817  756,839 

fArkansas 

Democrat-S  .  554,437  404,930 

Grand  Total  ..  3,574,253  3,553,982 

LONG  ISLAND.  N.Y. 

Newsday-e  .  2,940,921  3,012,346 

Newsday-S  .  885,265  834,562 

Grand  Total  ..  3,826,186  3,846,908 

NOTE:  Part-run  advertising — Newsday- 
e  this  year  2,940.921  Includes  784,739 
lines;  last  year  3,012,346  Includes 
522,039  lines. 

Newsday-S  this  year  885,265  includes 
288,095  lines;  last  year  834,562  in¬ 
cludes  175,720  lines. 

LOS  ANGELES.  CALIF. 

Times-m  .  5,715,758  6.259,119 

Times-S  .  3,543,428  4,276,150 

Herald  Examlner-e  812,404  840,861 

Herald  E»aminer-S  266,958  437,009 

Grand  Total  .  .  .10.338.548  11,813.139 
NOTE:  Part-run  advertising — Times-m 
this  year  5.715,758  includes  1,492,120 
lines;  last  year  6,259.119  includes 
1,586.964  lines. 

Times-S  this  year  3,543,428  Includes 
1,222,046  lines;  last  year  4,276,150  in¬ 
cludes  1.490,1^  lines. 

MACON,  GA. 


Telegraph-m  .  965,583  1,125,360 

News-e  . .  1,059,053  1,192,764 

•Telegraph  S 

News-S  .  479,617  631,899 

Grand  Total  ....  2,504,253  2,950,023 


NOTE:  Part-run  advertising  —  Tele- 


1975  1974 

graph-m  this  year  965,583  includes  8,- 
482  lines;  last  year  1,125,360  includes 
10,123  lines. 

News-e  this  year  1,059,053  Includes 
8,420  lines;  last  year  1,192,764  in¬ 
cludes  10.266  lines. 

Telegraph  &  News-S  this  year  479,- 
617  includes  11,125  lines;  last  year 
631,899  includes  27,394  lines. 

NOTE:  Telegraph-m  4  News-e  has  a 
combined  Saturday  edition;  Linage 
Is  only  shown  for  the  News-e. 

MANCHESTER.  N.H. 

Union  Leader-d  ...  1,269.298  1,211,661 
fNew  Hampshire 

News-S .  505,230  608,738 

Grand  Total  ....  1,774,528  1,820,399 

MIAMI.  FLA. 

Herald-m  .  4,364.851  5,701,233 

Herald-S  .  2,525,228  3,531,648 

News-e  .  1,951,659  2,701,970 

Grand  Total  ..  8.841.738  11,934,851 
NOTE:  Part-run  advertising— Herald- 
.  m  this  year  4,364  851  includes  152,072 
lines;  last  year  5,701,233  includes  210,- 
330  lines. 

Herald-S  this  year  2,525,228  includes 
111,415  lines;  last  year  3.531,648  in¬ 
cludes  168,813  lines. 

News-e  this  year  1,951,659  Includes 
52,920  lines;  last  year  2,701,970  in¬ 
cludes  52.920  lines. 

NOTE:  Herald-m  4  S  and  News-e 
changed  from  eight  column  (2,520 
lines  per  page)  to  six  column  (1,890 
lines  per  page)  effective  Mar.  3, 
1975. 

MILWAUKEE.  WIS. 

Sentinel-m  . 1,423.101  1,704,275 

Journal-e  .  3,140,657  3.686,772 

Journal-S  .  2,226,429  2,467,832 

Grand  Total  .  6,790,187  7.858,879 

NOTE:  Part-run  advertising — Sentlnel- 
m  this  year  1,423,101  Includes  11,920 
lines;  last  year  1,704,275  includes 
14.980  lines. 

Journal-e  this  year  3,140,657  Includes 
224,442  lines;  last  year  3,686,772  in¬ 
cludes  317.928  lines. 

Journal-S  this  year  2,226,429  includes 
205,552  lines;  last  year  2.467,832  in¬ 
cludes  232,776  lines. 

NASHVILLE.  TENN. 

Banner-e  .  2,050,033  2,398,420 

Tennessean-m  ....  2,051,964  2,460,622 
Tennessean-S  . 1,031,380  1,148,367 

Grand  Total  ....  5,133,377  6,007,40? 
NOTE:  Part-run  advertising— Banner-e 
this  year  2,050,033  Includes  44,728 
lines. 

Tennessean-m  this  year  2,051,964  in¬ 
cludes  44.728  lines. 

Tennessean-S  this  year  1.031,380  In¬ 
cludes  92,256  lines. 

NEW  HAVEN,  CONN. 

Journal  Courier-m.  1,351,247  — 

Register-e  .  1,844,063  — 

•Register-S  .  1,435,559  — 

Grand  Total  ...  4,630,869  — 

NOTE:  Part-run  advertising— Reg'ster- 
S  this  year  1,435,559  includes  92,283 
lines.  Figures  not  available  for 
March  1974. 

NEW  ORLEANS,  LA. 

Times  PIcayune-m  3,438,454  3,529,360 
Times  Picayune-S  .  1,535  886  1,745,111 
States  &  Item-e  ...  2,142,134  2,283,401 

Grand  Total  ..  7,116,474  7,557,872 

NOTE:  Part-run  advertising  —  Times 
PIcayune-S  this  year  1,535,886  In¬ 
cludes  89,708  lines;  last  year  1,745,- 
III  includes  82,376  lines. 

States  S  Item-e  this  year  2,142.134 
includes  56,791  lines;  last  year  2,283,- 
401  includes  17,054  lines. 

Times  Picayune-m  this  year  3,438,454 
includes  49,348  lines. 

NEW  YORK.  N.Y. 

Times-m  .  2,683,917  2,916,461 

Times-S  .  3,373.540  4,106,352 

News-m  .  1,804  329  2,211,155 

News-S  .  2,139,741  2,303,463 

Post-e  .  1.049,690  1,121,093 

Grand  Total  .  .  .11,051,217  12,658,524 

NOTE:  Part-run  advertising  —  Times-S 
this  year  3,373,540  includes  426,348 
lines;  last  year  4,106.352  includes  400,- 
364  lines. 

News-m  this  year  1,804,329  Includes 
604,339  lines;  last  year  2,211,155  in¬ 
cludes  857,507  lines. 

News-S  this  year  2.139,741  Includes 
1,211,109  lines;  last  year  2,303,463  in¬ 
cludes  1,325,911  lines. 

NOTE:  News-m  not  published  Mar.  3, 
4  and  5.  1975  due  to  strike  conditions. 
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ORLANDO,  FLA. 

Sentinel  Star-d  .  .  3.087.570  3,778,203 

•Sentinel  Star-S  .  1,388.219  1,977,993 

Grand  Total  ....  4,475,789  5,756,196 

NOTE:  Part-run  advertising — Sentlnel- 
Star-d  this  year  3,087,570  Includes 
448,777  lines;  last  year  3,778,203  in¬ 
cludes  564,883  lines. 

Sentinel  Star-S  this  year  1,388,219  in¬ 
cludes  165,843  lines;  last  year  1,977,- 
993  includes  190,961  lines. 

PHILADELPHIA.  PA. 

Bulletin-e  .  2,489,732  2,728,700 

•Bulletin-S  .  1,248,927  1,448,718 

Inquirer-m  .  1,558,286  2,015,779 

Inquirer-S  .  2,145,737  2.597,622 

News-e  .  860,611  1,004,263 

Grand  Total  .  .  8,303,293  9,795,082 
NOTE:  Part-run  advertising — Bulletin-e 
this  year  2,469,732  includes  718  221 
lines;  last  year  2,728,700  includes 
852.346  lines. 

Bulletin-S  this  year  1,248,927  Includes 
407,842  lines;  last  year  1,448,718  in¬ 
cludes  465,984  lines. 

InquIrer-m  this  year  1.558,286  includes 
110,667  lines;  last  year  2,015,779  in¬ 
cludes  295,172  lines. 

Inquirer-S  this  year  2,145.737  includes 
474,109  lines;  last  year  2,597,622  in¬ 
cludes  621,217  lines. 

News-e  this  year  860.611  Includes  32,- 
896  lines;  last  year  1,004,263  Includes 
17,696  lines. 

PITTSBURGH,  PA. 

Post  Gaiette  S 

Sun  Telegraph-m  793,287  936,832 

Press-e  .  1,770.083  2,208.182 

•Press-S  .  1,755,555  1,621,955 

Grand  Total  ..  4,318,925  4,766,969 

NOTE.  Part-run  advertising  —  Press-e 
this  year  1,770,083  Includes  81,839 
lines;  last  year  2,208,182  includes  119,- 
434  lines, 

Press-S  this  year  1,755,555  Includes 
12,320  lines. 

Post  Gazette  &  Sun  Telegraph-m  this 
year  793,287  includes  11,920  lines. 

PROVIDENCE.  R.l. 

Bulletin-e  . .  1,785,092  1,969,247 

Journal-m  .  1,274,073  1,455,883 

Journal-S  .  1,404,152  1,598,003 

Grand  Total  ...  4,463,317  5,023,138 

NOTE:  Part-run  advertising — Bulletin-e 
this  year  1,785,092  includes  132,770 
lines;  last  year  1,969,247  Includes  144,- 
266  lines. 

Journal-S  this  year  1,404,152  Includes 
21,360  lines. 

NOTE:  Bulletin-e  and  Journal-m  has 
combined  Saturday  edition;  Linage 
is  only  shown  for  the  Bulletin-e. 

ROCHESTER.  N.Y. 

Democrat  & 

Chronicle-m  ....  1,713,342  1,800,512 
Democrat  & 

Chronicle-S  .  1,103,913  1,335,845 

Times  Union-e  ....  1,937,082  2,035,734 

Grand  Total  .  4,754,337  5,172,091 
NOTE:  Part-run  advertising — Democrat 
&  Chronicle-m  this  year  1,713,342  in¬ 
cludes  60,940  lines. 

Democrat  &  Chronicle-S  this  year  I,- 
103,913  Includes  11,920  I'nes;  last 
year  1,335,845  Includes  36,439  lines. 
Times  Union-e  this  year  1,937,082  in¬ 
cludes  72,480  lines. 

SACRAMENTO.  CALIF. 

Bee-e  .  2,781,997  2,8f4,680 

•Bee-S  .  957,007  1,153,341 

Union-m  .  1,744,998  1,887,251 

t Union-S  .  323,839  354,845 

Grand  Total  .  5,807,841  6,260,117 

NOTE:  Part-run  advertising — Bee-e  this 
year  2,781,997  includes  ^29,672  lines; 
last  year  2,864,680  includes  6,120 
lines 

Bee-S  this  year  957,007  Includes  18,- 
280  lines. 

Union-m  this  year  1,744,998  includes 
152,640  lines. 

ST.  PETERSBURG.  FLA. 

Independent-e  .  .  2,436,658  2,687,666 

Times-m  .  3,800,458  4,476,026 

•Times-S  .  1,819,898  2,300,718 

Grand  Total  ...  8,057,014  9,464,410 

NOTE:  Part-run  advertising — Times-m 
this  year  3,800,458  includes  716,203 
lines;  last  year  4,476,026  includes  I,- 
030,390  lines, 

TImes-S  this  year  1,819.898  Includes 
275,127  lines;  last  year  2,300,718  in¬ 
cludes  365,176  lines. 

Independent-e  this  year  2,436,658  in¬ 
cludes  18,920  lines;  last  year  2,687,666 
includes  11,400  lines. 

EDITOR  &  PUB 
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SAN  ANTONIO,  TEXAS 

Express-m  .  1,951,132  2,150,794 

(Express  News-S  ..  1,041,667  1,234,698 
Express  News-sat.  .  483  009  557,528 

News-e  .  1,851,608  1,883,331 

Liqht-e  .  2,310,069  2,500,555 

*Light-S  .  1,243  259  1,314,289 

Light-sat .  346,074  395,207 

Grand  Total  ...  9,226,818  10,036,402 
NOTE:  Express-m.  News-e  and  Light-e 
— all  published  5  days  a  week  only. 

SAN  DIEGO.  CALIF. 

Union-m  .  2,546  252  2.922,382 

•Union-S  .  1,292,730  1,586,529 

Trlbune-e  .  2,909,941  3,410,968 

Grand  Total  ....  6,748,923  7.919.879 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  1,903,384  1,937,639 

Examlner-e  .  1,914,477  1,927,916 

Examiner  & 

Chronicle-S  .  1,185,067  1,265,178 

Grand  Total  ....  5,002,928  5,130,733 

SAN  JOSE,  CALIF. 

Mercury-m  .  3,977,500  4,126  607 

News-e  .  3,894,124  4,118,482 

•Mercury-News-S  ..  1,414,030  1,685,333 

Grand  Total  ....  9,285,654  9.930,422 
NOTE:  Part-run  advertising — Mercury- 
m  this  year  3,977.500  includes  194,777 
lines;  last  year  4,126,607  Includes 
189,361  lines. 

News-e  this  year  3,894,124  Includes 
194,675  lines;  last  year  4,118,482  in¬ 
cludes  189,275  lines. 

SHREVEPORT,  LA. 

Journal-e  .  1,410,844  1,364,761 

Times-m  .  2,027,752  1,907,147 

Times-S  .  914,070  933,813 

Grand  Total  ....  4,352,666  4,205,721 

SYRACUSE.  N.Y. 

Herald  Journal-e  ..  1,765,926  1,773,640 
•Herald 

American-S  .  969,562  1,025,083 

Post  Standard-m  ..  1,011.378  1,002,669 

Grand  Total  ....  3,746,860  3,801,397 
NOTE:  Part-run  advertising  —  Herald 
Journal-e  this  year  1,765,920  includes 
3,894  lines;  last  year  1,773,640  in¬ 
cludes  6,337  lines. 

Herald  AmerIcan-S  this  year  969,562 
includes  9,646  lines;  last  year  1,025,- 
088  includes  11,914  lines. 

Post  Standard-m  this  year  1,011,378 
includes  9,793  lines;  last  year,  1,002,- 
669  includes  15,342  lines. 

TALLAHASSEE.  FLA. 

Democrat-e  .  1,381,466  1.695.459 

*Democrat-S  .  558,750  683,099 

Grand  Total  ..  1,940,216  2  378,558 
NOTE:  Part-run  advertising — Democrat- 
e  this  year  1,381,466  includes  11,920 
lines. 

TAMPA.  FLA. 

Tribune-m  .  3,296,577  3,746  944 

Tribune-S  .  1,274,628  1,581  038 

Times-e  .  1,982,352  2,545,288 

Grand  Total  ...  6,553,557  7,873,270 
NOTE:  Part-run  advertising — TrIbune-m 
this  year  3,296.577  includes  285,883 
lines;  last  year  3,746,944  includes 
168  689  lines. 

NOTE:  Figures  for  March  1974  supplied 
by  the  publisher  with  the  exception 
of  General  and  Automotive  which 
was  measured  by  Media  Records,  Inc. 

TRENTON,  N.J. 

Times-e  .  1,178,734  1,223,948 

•Times  Adverti$er-S  1,026.289  1,089.668 
Trentonian-m  .  1,121,539  l,339|978 

Grand  Total  ....  3,326,562  3,653,594 
NOTE:  Times-e  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Times  Ad¬ 
vertiser-S  this  year  1,026,289  includes 
11,920  lines;  last  year  1,089,668  in¬ 
cludes  15.409  lines. 

NOTE:  Times-e  S  Times  Advertlser-S 
changed  from  nine  column  (2,772 
lines  per  page)  to  six  column  (1,848 
lines  per  page)  effective  Sept.  10, 
1974. 

WASHINGTON.  D.C. 


Post-m  .  4,459,042  4,954,216 

•Post-S  .  2,223,340  2,448,890 

Star-News-e  .  2,105,881  2,337,102 

fStar-News-S  .  808,804  1.060.881 

Grand  Total  ....  9,597,067  10,801,089 


NOTE:  Part-run  advertising  —  Post-m 
this  year  4,459,042  includes  126,496 
lines. 
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Post-S  this  year  2,273,340  includes 
171,240  lines. 

Star-News-e  this  year  2,105,881  in¬ 
cludes  148,920  lines. 

Star-News-S  this  year  808,804  includes 
133,898  lines;  last  year  1,080,881  in¬ 
cludes  15,415  lines. 

WEST  PALM  BEACH.  FLA. 

Post-m  .  2,488,038  2,882,999 

Times-e  .  2,072,487  2,391,034 

Post  Times-S  .  ..  1,157,043  1,515,838 


Grand  Total  ....  5,715,588  8,789.871 
NOTE:  Part-run  advertising  —  Post-m 
this  year  2,488,038  includes  84,378 
lines;  last  year  2,882,999  includes  42,- 
037  lines. 

Times-e  this  year  2,072,487  includes 
81,803  lines;  last  year  2,391,034  in¬ 
cludes  57,552  lines. 

NOTE:  Post-m  and  Times-e  has  a  com¬ 
bined  Saturday  edition;  linage  is 
only  shown  for  the  Post-m. 

WHITE  PLAINS.  N.Y. 

Reporter 

Dispatch-e  .  1,818,385  1,811,283 

NOTE:  Part-run  advertising — Reporter 
Dispatch-e  this  year  1,818,385  includes 
191,934  lines. 

MARCH  1975 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 

ABERDEEN.  S.D. 

American  News-e  .  813,410  884,410 

American  News-S  .  349,048  338,912 


Grand  Total  ....  982.458  987.322 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

ALBANY.  N.Y. 

Times-Union-m  _  1,898,408  1,810,821 

Knickerbocker 

News-e  .  1,374,739  1,410,889 

Times-Union-S  .  918,234  1,044,854 


Grand  Total  ....  3,987,379  4,088,154 

BANGOR.  MAINE 

News-m  .  1,157,304  1,108,882 

BOULDER.  COLO. 

Camera-e  . .  1,387,141  1,544,283 

Camera-S  .  497,210  548,959 


Grand  Total  ....  1,884.351  2,091,222 
NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

BURLINGTON,  VT. 

Free  Press-m  .  1,343,020  1,459,184 

CHILLICOTHE,  OHIO 

Gaiette-e  .  1,092,532  978,882 

NOTE:  Includes  inserts  211,904  lines  in 
1975;  197,458  lines  in  1974. 

DAVENPORT,  IOWA 

Times- 

Democrat-e4m  ..  2,498.790  2,835,374 
Times-Democrat-S  .  728,842  721,378 


Grand  Total  ....  3,225,432  3,358,752 

DES  MOINES.  IOWA 

Register-m  .  894,884  825,150 

Tribune-m  . .  1,115,280  1,141,598 

Register-S  .  877.794  1,082,342 


Grand  Total  ....  2,887,938  3,029,090 
NOTE:  Part-run  advertising — Register-S 
includes  this  year  123,304  lines;  last 
year  143.537  lines. 

DULUTH.  MINN. 

News-Tribune-m  818,788  878,003 

Herald-e  .  784,042  880,748 

News-Tribune-S  ...  849,124  759,395 


Grand  Total  ....  2,249,954  2.498.148 
NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

EDMONTON.  ALTA. 

Journal-e  .  3,839,898  3,589,789 

FORT  COLLINS.  COLO. 
Coloradoan-eS  ....  1,288,124  1,348,780 
NOTE:  Includes  inserts — 105,952  lines  in 
1975;  38,980  lines  in  1974. 

FREMONT,  NEB. 

Tribune-e  .  780  848  717,318 

NOTE:  Includes  inserts — 115,584  lines  in 
1975;  55.384  lines  in  1974. 

GARY,  IND. 

Tribune-e  .  1,899.395  1,857,835 

Tribune-S  .  890,799  849,981 


Grand  Total  ..  2,590,194  2,507,798 

NOTE:  Does  not  include  Parade  or 
Family  Weekly. 


GRAND  FORKS.  N.D. 

Herald-e  .  727,180  892,148 

Herald-S  .  440,034  387,584 

Grand  Total  ....  1,187,194  1,059,730 
NOTE:  Does  not  include  Parade  or 
Family  Weekly. 

GREENVILLE.  S.C. 

News-mS  .  2,209,130  2,484,830 

Piedmont-e  .  1,480,010  1,830,884 


Grand  Total  ....  3,889,140  4,095,294 
IOWA  CITY,  IOWA 
Press-Citiien-e  ..  893.704  1,087,934 

Note:  Includes  inserts— 138  040  lines  in 
1975;  184.220  lines  in  1974. 

LETHBRIDGE.  ALTA. 

Herald-e  .  1,183,808  973,781 

LINCOLN.  NEB. 

Journal-Star-dSS  ..  1,787,888  1,991,934 
NOTE:  Includes  inserts — 180,804  lines  in 
1975;  155,838  lines  in  1974. 

LONG  BEACH.  CALIF. 


Independent-m 

2,072  389 

2,188,382 

Press-Teleqram-e  . 

.  2,359,129 

2,488,258 

Ind.-Press-Tel.-S  .. 

701,439 

838,802 

Grand  Total  ... 

.  5,132,957 

5,489,240 

LOUISVILLE.  KY. 

Courier^ 

Journal-m  . 

.  2  178  837 

2,308,929 

Tlmes-e  . 

.  2,510,382 

2,758,539 

Courier  Journal 
&  TImes-S  _ 

. .  1,421,854 

1,717,517 

Grand  Total  .. 

. .  8,110,873 

8,780  985 

NOlb:  ROP  Display  Linage 

published 

on  8-column  basis,  but  converted  to 
8-column  basis  above.  Classified 
published  and  reported  above  on  10- 
column  basis. 

MADISON.  WIS. 

Capital  Times-e  ..  1,895,238  1.997,891 
State  Journal-m  ..  1,924,097  2.047  703 
State  Journal-S  ...  723,788  882.803 


Grand  Total  ....  4,543,119  4,908,197 

MEMPHIS,  TENN. 

Commercial 

Appeal-m  .  2,355,570  2,849,854 

Press-Scimitar-e  ...  1,891,878  2,085,188 
Commercial 

Appeal-S  .  1,195,124  1,420,790 


Grand  Total  ....  5  242.370  8,335,812 
NOTE:  Part-run  advertising  —  Press- 
Scimitar-e  this  year  includes  113,554 
lines;  last  year  includes  101,444  lines. 

MERIDEN,  CONN. 


Record-m  .  948,358  1,004,528 

Journal-e  .  903,888  987,904 

Grand  Total  ....  1,850,228  1,972,432 


1975 

OGDEN,  UTAH 

Standard- 

Examiner-e  .  1,339,408  1,389,102 

Standa'd- 

Examiner-S .  589,354  887,830 


Grand  Total  ..  1,928,782  2,038,732 
NOTE:  Family  Weekly  included  Sunday 
55,454  lines  in  1975;  78,470  lines  in 
1974. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  ....  2,387,458  2,485,178 

Times-e  .  2,080,985  2,189,835 

Oklahoman-S  ....  1,037,888  1,180,818 


Grand  Total  .  5,488,289  5,815,831 

NOTE:  Part-run  linage — Oklahoman-m 
includes  489,848  lines  in  1975;  555,115 
lines  in  1974. 

Times-e  this  year  432,211  lines;  last 
year  418,478  lines. 

OMAHA,  NEB. 

World- 

Herald-m,e,S  ...  3,095,820  3,470,800 

ORANGE  COUNTY,  CALIF. 

Santa  Ana 

Register-d,S  ..  4,848,835  5,337,983 

NOTE:  All  Day  Newspapers — sold  in 
combination  (mSe);  Parade  linage 
not  included  above- 

OTTAWA.  ONT. 

LeDroit-e  .  1,915,240  1,839,848 

PASADENA.  CALIF. 

Star-News-m  . .  1,190  772  1,133,738 

Star-News-S  .  328,289  328,950 


Grand  Total  ....  1,519,041  1,480,888 

NOTE:  Does  not  include  Parade  and 
Family  Weekly  linage. 

PASSAIC.  N.J. 

Herald-News-e  .  .  1,348,828  1,588,143 

Measured  by  George  Neustadt,  Inc. 

PATERSON.  N.J. 

Morning  News/ 

News-me  .  1,070,012  1,211,809 

Measured  by  George  Neustadt.  Inc. 

PORTLAND.  MAINE 

Press-Herald-m  ...  1,012,777  993,142 

Express-e  .  989,424  951,158 

Telegram-S  571,477  597.844 


Grand  Total  ..  2,553,878  2,542,144 

NOTE:  Sunday  includes  Parade. 

PORTLAND.  ORE. 

Oregonian-m-S  ...4,135,530  4,390,038 
Oregon  Journal-e  .  1,254,134  1.278.080 


Grand  Total  .  ..  5,389,884  5,888,098 

POUGHKEEPSIE.  N.Y. 

Journal-eS  .  2,283,974  2,151,408 

NOTE:  Includes  inserts — 447.888  lines 
in  1975;  192.840  lines  in  1974. 


MONTREAL.  OUE. 


Gaiette-m  . 

1  509,388 

1,870,244 

star-e  . 

3,083,805 

3,085,525 

Le  Devolr-m  . 

439,831 

489,888 

Le  D'manche- 

Matin-S  . 

482,878 

451,244 

NOTE:  Le  Dimanche-Matin 

includes 

"Perspective"  a 

nd  inserts 

.  58,229 

lines  in  1975;  42,323  lines  in 

1974. 

NASHUA.  N.H. 

Telegraph-e  . 

1,112,531 

1 ,049,488 

NEWPORT 

NEWS.  VA. 

Press-m  . 

2.051  588 

2,273,782 

Times-Herald-e  ... 

1,815,520 

2.088,374 

Press-S  . 

954,842 

1,057,588 

Grand  Total  ... 

.  4,821,950 

5,399,744 

NILES. 

MICH. 

Star-e-sat . 

482,180 

430,220 

NOTE:  Does  not  include  Parade  or 
Family  Weekly  1975. 

NORFOLK.  VA. 

Virginia-Pilot-m  ...  2,850,347  2,731,947 

Ledger-Star-e  .  2,288,011  2,501,208 

Virginia-Pilot-S  ...  1,788,819  1,788,881 


READING,  PA. 

Times-m/Eagle-e  ..  1,400,055  1,499,099 
Eagle-S  .  783,143  745,580 


Grand  Total  ....  2,183,198  2,244,859 

RENO.  NEV. 

Gazette  S 

Journal-m. e&S  3,528,888  3,381,050 
NOTE:  Includes  Inserts — 510,498  lines 
in  1975;  351,588  lines  in  1974. 

RICHMOND.  VA. 

Times-Dispafch-m  .  1,798,237  1,882,590 
News-Leader-e  ..  1,754,885  1,981,194 
Times-Dispatch-S  ..  1,204,388  1,293,287 


Grand  Total  ....  4,757.288  5,157,051 
NOTE:  Part-run  and  comics  not  in¬ 
cluded. 


ST.  PAUL.  MINN. 

Pioneer-Press-m  ...  1,300,399  1,457,782 

Dispatch-e  .  2,210,518  2,265  878 

Pioneer-Press-S  ....  1,254,274  1,443,732 


Grand  Total  ....  4,785,189  5,187,192 
NOTE:  Does  not  include  Parade  or 
Family  Weekly. 


Grand  Total  ....  8,703,177  7,021,818 

NORTH  PLATTE.  NEB. 

Teleqram-e-sat-m  503,822  545.524 

NOTE:  Family  Weekly  includes  49,818 
lines  in  1975;  82,832  lines  in  1974. 

OAKLAND,  CALIF. 

Tribune-e  .  2,015,881  1,885,484 

Tribune-S  .  973,427  1,057,909 


Grand  Total  ....  2,989,308  2,923,393 
NOTE:  Sunday  includes  Parade.  Com¬ 
ics,  Tuesday  and  Tuesday  at  Home: 
71,859  lines  in  1975;  78,715  lines  in 
1974. 


SALINAS,  CALIF. 

Californian-e  .  1,750,994  1,680,288 

NOTE:  Includes  inserts— 387,888  lines 
in  1975;  192,840  lines  in  1974. 

SANTA  BARBARA.  CALIF. 

New$-Press-eS  .  ..  1,998,570  1,942,773 

NOTE:  Parade  linage  not  included. 

SEATTLE.  WASH. 

Times-eS  .  3,399,592  3,292,478 

SIOUX  FALLS.  S.D. 
Argus-Leader-eS  ..  1.747,984  1,785,828 
NOTE:  Includes  inserts — 288  122  lines  in 
1975;  354.818  lines  in  1974. 


1975  1974 

SOUTH  BAY  (TORRANCE).  CALIF. 

South  Bay 

Breeie-e  .  2,858,758  2,888,318 

SPOKANE,  WASH. 

Spokesman- 

Review-m  .  1,220,345  1,188,498 

Chronicle-e  .  1,351,840  l,253]885 

Spokesman- 

Review-S  .  812,770  773,203 


Grand  Total  ....  3.384.955  3,193,388 
NOTE:  Sunday  and  Grand  Total  in¬ 
cludes  Parade  Linage- 

STOCKTON.  CALIF. 

Record-eS  .  2,183  924  2,288,118 

NOTE:  Includes  inserts— 488,821  lines  in 
1975;  538.472  lines  in  1974. 

TACOMA.  WASH. 

News  Tribune  and 
Tribune  & 

Ledger-S  .  2,102.730  2,088,828 

TOLEDO,  OHIO 


Times-m  .  474,297  538,459 

Blade-e  .  1,922,398  2,023,821 


Blade-S  . 

i:iir,498 

1,480,084 

Grand  Total  .... 

3,508,193 

4,022,384 

NOTE:  Parade  included  in  Sunday  and 

Grand  Totals. 

TOPEKA. 

KANS. 

Daily  Capital-m  . . 

1,493  578 

1,478,720 

State  Journal-e 

1,300,495 

1,191,330 

Capital-Journal-S  . 

558,782 

535,073 

Grand  Total  ... 

3,352,853 

3,203,123 

TORONTO.  ONT. 

Star-e  . 

4,477,271 

4,387,228 

TUCSON.  ARIZ. 

Star-m  . 

2,838,382 

2,985  818 

Citizen-e  . 

2,808,954 

2,911.078 

Star-S  . 

988,554 

1,089,118 

Grand  Total 

8,131,890 

8,988,008 

NOTE:  Sunday  includes  "Parade"  lin- 

age. 

TULSA. 

OKLA. 

World-m  . 

2,009.428 

2,195,235 

Tribune-e  . 

1,948,800 

2,189  421 

World-S  . 

789,309 

942,903 

Grand  Total  .  . 

4,747,337 

5,327,559 

VANCOUVER.  B.C. 

Sun-e  . 

4,227,832 

4,225,901 

NOTE:  Includes  Weekend  Magazine. 

VISALIA,  CALIF. 

Times-Delta-e  .  1.481,572  1,198,108 

NOTE:  Includes  inserts— 329.898  lines 
in  1975;  240,800  lines  in  1974. 

WAUKEGAN.  ILL. 

News-Sun-e  .  1.722,588  1,909,728 

WICHITA.  KANS. 

Eagle-m  .  2,094,583  2,071,080 

Beacon-e  .  988,148  917,993 

Eagle  and 

Beacon-S  .  898,800  897,232 


Grand  Total  ....  3,779,329  3,888,305 

WILKES-BARRE,  PA. 

Times-Leader-News- 

Record-AII  Day  .  1,425,487  1,341,099 
Times- Leader- 

News-Record-S  —  186,505 

Independent-S  ....  891,828  750,828 


Grand  Total  ....  2,117,113  2,248,432 
NOTE:  Independent-S  includes  Parade: 
81,383  lines  in  1974;  51,913  lines  in 
1975.  Times-Leader-S  includes  78,407 
lines  Family  Weekly  in  1974;  none  in 
1975.  No  Sunday  Times-Leader  fig¬ 
ures  for  1974  (Discontinued  July  14, 
1974).  Times-Lealer-Record  (d)  on 
Strike  Nov.  4,  1974  to  Jan.  8,  1975. 

WILMINGTON.  N.C. 
Star-News-mie  .  .  1,071,910  1,194,130 
Star-News-S  .  379,050  391,216 


Grand  Total  ....  1,450,960  1,585,348 

WINDSOR,  ONT. 

Star-e  .  2.103,792  1,849,013 

WINSTON  SALEM,  N.C. 

Journal-m  .  1,520,878  1,838,480 

Twin  City 

Sentinel-e  .  1,274,840  1,313,298 

Journal- 

Sentinel-S  .  898,884  848.050 


Grand  Total  ....  3,492,580  3,797,808 

NOTE:  Part-run  and  comics  not  in¬ 
cluded. 

WORCESTER.  MASS. 

Telegram-m  .  979,737  1,073  485 

Gazette-e  .  1,045,158  1,131,893 

Telegram-S  .  1,037,728  1,193,289 


Grand  Total  ....  3,082,619  3,398,847 
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More  news 

(Continued  from  page  60) 


If  you  have  an  unlimited  newshole, 
that’s  great.  But  if  you  have  to  leave 
out  the  local  girls’  basketball  game,  I 
question  the  judgement  of  it. 

In  the  non-metros,  a  lot  of  the  news 
being  printed  would  never  get  to  the 
people  if  they  didn’t  get  it  from  their 
papers. 

Q.  You’re  discounting  the  idea  that 
we’re  gist  readers,  then? 

A.  Well,  if  we  are  how  do  you  explain 
the  success  of  papers  like  the  Wall 
Street  Journal  and  the  New  York 
Times?  The  very  popularity  of  papers 
like  these  indicates  people  are  not  grist 
readers,  particularly  the  educated. 

Even  news  magazines  are  still  going 
great  guns,  but  not  as  well  as  they 
were  at  one  time.  That’s  because  they’ve 
gotten  so  damn  opinionated. 

Q.  Okay,  have  there  been  any  changes 
for  the  better  over  the  years  that  stand 
out  in  your  mind? 

A.  One  is  how  we  handle  the  big  local 
story.  When  we  get  it.  a  good  newspa¬ 
per  really  zeroes  in  and  presents  all  the 
angles ;  that’s  one  of  the  biggest  things. 

Another  is  the  trend  toward  being 
honest  with  the  reader — the  ombudsman 
approach. 

You  must  get  a  good  response  to 
your  coliunn ;  most  newspapers  are 
finding  these  columns  are  top  reader- 
ship  items.  In  the  past,  we’ve  all  tried 
to  come  up  defensive  when  often  we 
were  wrong;  we  shouldn’t  have.  This 
new  approach  can  only  help. 

It  has  to  do  with  more  than  just  being 
honest,  too.  Columns  like  these  relate 
to  the  people,  to  their  problems  to  what 
they’re  thinking.  It’s  the  same  with 
news: 

You  can’t  just  hit  the  top  of  the  news 
and  say  to  hell  with  the  little  things 
because  w'hen  people  write  in  to  you  it’s 
the  little  things  they’re  talking  about. 

Q.  About  the  emphasis  on  local  news 
.  .  .  most  cities  are  becoming  more 
transient.  In  Charlotte  for  example,  a 
good  30  per  cent  of  the  people  came 
from  somewhere  else  and  don’t  seem 
that  interested  in  local  news;  what 
about  them? 

A.  People  don’t  really  know,  I  think, 
what  they’re  interested  in.  The  converse 
of  what  you  just  said  is  that  70  per 
cent  of  the  people  are  settled.  If  you 
don’t  think  local  news  sells,  wait  until 
the  federal  judge  orders  their  kids 
bused ;  readers  dajnn  sure  want  to  know 
about  that. 

I  think  what  we’ve  done  is  look  at 
some  of  these  things —  these  criticisms 
— and  the  tail  starts  wagging  the  dog. 

Q.  Let’s  talk  for  a  moment  about  how 
people  feel  about  newspapers.  We’re 
told,  for  example,  people  feel  newspa- 
ers  are  bias.  \\Tiat  about  it? 

A.  Yes  we’ve  been  criticized  on  that. 
There’s  no  doubt  w’e’re  a  helluva  lot 
better  off  since  Watergate.  Too,  I  think 
you  have  to  expect  some  kind  of  criti¬ 
cism. 


Still,  we’ve  brought  some  of  it  on  our¬ 
selves.  We  too  many  times  use  the 
anonymous  source  in  our  stories  when 
it’s  not  necessary.  I  think  w'e  should 
never  use  the  anonymous  source  except 
when  we’re  protecting  the  clerk  who’s 
blowing  the  whistle  on  the  treasurer. 

Q.  Is  this  mostly  the  i-esponsibility  of 
the  investigative  reporter? 

A.  Well,  yes,  but  you  and  I  both  know 
good  investigative  reporters — all  re¬ 
porters  for  that  matter — need  good 
editors  behind  them.  Some  reporters 
have  a  tendency  to  not  balance  out  the 
.story;  they  need  somebody  to  say  to 
them,  “You  need  this  angle  covert.’’ 

Really,  I  think  innuendo  is  what 
people  object  to;  a  good  editor  chops  it 
out.  You  can  be  balanced  and  be  just 
as  effective,  but  a  lot  of  reporters  don’t 
realize  it. 

Another  thing  ...  a  reporter  some¬ 
times  writes  reptitive  stories  to  try 
to  get  the  public’s  attention  w'hen  he 
doesn’t  have  anything  to  write  about. 

Q.  Okay,  now^  for  the  homerun  ques¬ 
tion.  If  you  were  back  in  the  newspaper 
business  and  had  a  free  hand  to  do  some 
things,  w'hat  would  your  priorities  be? 

A.  My  No.  1  priority  would  be  to  try 
to  narrow  the  gap  l^tween  the  time 
news  is  written  and  the  time  the  news¬ 
paper  is  put  on  the  porch. 

Next,  I’d  look  hard  at  the  way  we  use 
our  space.  I’d  really  try  to  get  a  good 
reading  rather  than  listening  to  the 
syndicate  salesman.  I’d  broaden  the 
local  news  coverage  and  have  a  bigger 
item  count.  I’ll  bet  the  item  count  in 
most  metro  newspapers  now  is  25  per 
cent  less  than  it  used  to  be. 

Q.  Can  you  elaborate  on  the  circula¬ 
tion  problem? 

A.  This  is  one  of  the  reasons  our 
content  is  stale;  I’m  talking  mostly 
about  afteimoon  newspapers  now. 

If  your  delivery  is  intelligently  plan¬ 
ned.  you  should  be  able  to  get  papers  on 
the  porch  by  4:30  with  a  press  start  of 
1:30  and  a  stop  of  3  or  3:15.  Instead, 
it’s  sometimes  6  and  6:30. 

Look  at  the  non-metro  papers.  They 
get  in  a  bulletin  on  a  story  that  hap¬ 
pens  between  2  and  2:30,  then  put  the 
papers  on  the  porches  before  5. 

In  some  metro  towns,  they’re  putting 
out  their  whole  paper  early  in  the  morn¬ 
ing,  putting  them  on  porches  after  5 
and  then  wondering  w-hy  in  hell  they 
have  problems. 

Another  thing:  We  should  suck  in 
more,  not  try  to  go  out  so  far  with  our 
paper.  Most  metros  haven’t  built  up  and 
really  tried  to  sell  in  their  own  cities 
like  they  should. 

Finally.  I  think  circulation  depart¬ 
ments  need  to  get  some  people  who  know 
how  to  deal  with  the  public.  You  know 
what  I  mean.  You  call  them  about  your 
paper  and  they  say,  “Okay,  w’hat’s  your 
name  and  address;  we’ll  try  to  get  you 
one  out.’’  Nobody  says.  “We’re  sorry’’ 
or  anything  else.  I  use  a  paper;  I  need 
it.  There  are  times  you  just  feel  like 
sajnng,  “Stick  it.’’ 

If  I  had  a  quarter-of-a-million  dollars 
to  spend  on  solving  our  problems,  I’d 
spend  it  on  circulation,  to  serve  the 
reader  instead  of  being  penny-wise  and 
pound-foolish. 


Toronto  Sun  moves 
into  new  plant 

The  Toronto  (Canada)  Sun,  a  100,- 
000  circulation  (m-mon.  to  fri.,S)  tab¬ 
loid  paper  established  in  1971,  moved 
this  week  into  a  new  $9  million  plant 
in  downtown  Toronto. 

The  three  story  brick  and  steel  con¬ 
struction  houses  the  270  Sun  employes 
and  a  new  Goss  Metro  10  unit  press. 
The  building  has  been  designed  to  per¬ 
mit  expansion  of  the  press  hall  to  ac¬ 
commodate  up  to  three  lines  of  14  unit 
presses. 

Sun  management  according  to  Don 
Hunt  general  manager,  decided  to  have 
their  architect  plan  the  110,000  square 
foot  building  which  occupies  two  and  a 
quarter  acres  on  King  Street,  with  a 
brick  facade  to  blend  with  the  environ¬ 
ment  of  the  Old  City  of  York.  (The 
Old  City  of  York  preceded  the  City  of 
Toronto. 

The  $4  million  building  contains  a 
newsprint  storage  area  equipped  with 
one  of  the  few  climate/humidity  control 
systems  incorporated  in  a  newspaper 
plant. 

A  new  mail  room  has  been  designed 
with  three  delivery  lines  combining 
Ferag  conveyors  and  stackers  with 
Muller-Martini  inserters  and  stackers. 

Since  March  of  1972  the  Sun  has 
been  cold  type  and  uses  the  CSI-class- 
ified  system  interfaced  with  Compu- 
graphic  VideoSetters.  The  newsroom 
uses  Selectric  typewriters  for  copy 
input  to  ECRM  scanners. 

Future  plans,  said  Hunt,  include  the 
reviewing  of  the  potential  of  present 
full  page  pagination  systems. 


Ed  Doherty  dies 

Rev.  Edward  Joseph  Doherty,  84,  a 
veteran  author  and  newspaperman  be¬ 
fore  being  ordained  a  Greek-Catholic 
priest,  died  Sunday  (May  4)  in  Comber- 
mere,  Ontario. 

Born  in  Chicago  on  Oct.  30,  1890,  he 
worked  first  with  Chicago  newspapers 
from  1906  to  1924  before  moving  to  the 
New  York  as  a  staff  member  of  the 
Daily  News,  the  Mirror  and  city  editor 
of  the  American. 

During  the  1930s,  he  was  a  staff 
writer  with  Liberty  Magazine  and  a 
Hollywood  scriptwriter,  becoming  a  war 
correspondent  in  1939  and  1940  in  Eng¬ 
land,  France  and  Finland. 

In  the  1940s,  he  was  an  editorial 
writer  for  the  Chicago  Sjtn  and  during 
this  time  wi-ote  several  dozen  books  of 
a  secular  and  religious  nature. 

He  married  his  third  wife,  Catherine 
Dehueck,  founder  of  Friendship  House, 
which  worked  in  the  social  and  inter¬ 
racial  apostalate  in  New  York’s  Har¬ 
lem  district  and  in  Toronto.  They 
moved  to  Madonna  House  in  Comber- 
mere  in  1947. 

He  was  ordained  a  priest  in  1969  by 
Archbishop  Joseph  Raya  of  Galilee  in 
the  Greek-Catholic  Melkite  rite,  which 
permits  married  men  to  become  priests. 
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Pulitzer  jury^s  choice — 


"LULL  IN  THE  BATTLE" — Gerald  H.  Gay,  staff  photographer  of  the  Seattle  Times 
has  won  the  1975  Pulitzer  Prize  for  spot  news  photography  with  this  picture  shot 
as  exhausted  firemen  took  a  break  during  an  early  morning  fire.  The  photo  was 
used  page  one  of  the  Seattle  Times. 


Pulitzer  Prizes 

{Continued  from  page  13) 


and  it  i*an  on  page  one  of  the  Seattle 
Times  that  afternoon. 

That  moody  aftermath  scene  has  won 
this  year’s  spot  news  Pulitzer  Prize  and 
a  $1000  check  for  Gay.  He  was  last 
year’s  runner-up  for  the  title  of  Pho¬ 
tographer  of  the  Year  in  the  National 
Press  Photographers  Association/Uni¬ 
versity  of  Missouri  competitions.  His 
first  photo  job  was  with  the  Everett 
(Wash.)  Herald  in  1968  and  four  years 
later  he  joined  the  Seattle  Times  photo 
staff.  There  were  116  entries  for  the 
spot  news  award. 

Feature  photography 

Feature  photography  competition  for 
the  Pulitzer  attracted  68  entries,  with 
Matthew  Lewis  of  the  Washington  Post 
the  winner.  He  specializes  in  color  pho¬ 
tography  and  his  are  the  first  color 
pictures  to  receive  a  Pulitzer,  although 
the  photo  award  also  covered  his  black 
and  white  pictures. 

Last  year,  when  the  black  photogra¬ 
pher  was  assigned  to  the  Post’s  Sunday 
magazine,  Potomac,  he  was  given  wide 
latitude  and  produced  a  range  of  work 
from  portraits  to  action  pictures  to 
cover  layouts.  Lewis  acquired  his  ar¬ 
tistry  mainly  on  the  job.  Pennsylvania- 
born,  he  attended  Howard  University 
and  the  University  of  Pittsburgh  and 
was  a  hospital  corpsman  with  the  Navy 
from  1949  to  1952.  After  winning  a 
special  merit  award  at  the  New  York 
Institute  of  Photography,  he  went  to 
work  as  audio-visual  instructor  for 
Morgan  State  College  in  Baltimore, 
later  joining  the  Post  staff  in  1965.  He 
has  won  first  prizes  in  1968  and  1971 


White  House  News  Photographers  As¬ 
sociation  competitions. 

Commentary 

The  Washington  Star  syndicated  col¬ 
umnist,  Mary  McGrory  has  been  award¬ 
ed  the  $1,000  Pulizer  Prize  for  distin¬ 
guished  commentary  on  public  affairs 
during  1974.  She  has  been  writing 
trenchant  commentary  more  than  20 
years  as  a  reporter  and  columnist  in 
the  nation’s  capital. 

Boston-born,  McGrory’s  first  job  after 
graduation  from  Emmanuel  College  in 
1939  was  cropping  pictures  at  $16.50  a 
week  for  Houghton  Mifflin  book  publish¬ 
ers.  In  three  years,  she  became  a  secre¬ 
tary  at  the  Boston  Herald  and  soon  was 
doing  book  reviews  and  features.  Five 
years  later,  she  went  to  the  Washington 
Star  as  a  book  reviewer.  Her  big  break 
came  in  1954  when  editor  Newbold 
Noyes,  Jr.  sent  her  to  the  Army-Mc- 
Carthy  hearings  to  do  special  pieces  and 
ordered:  “Write  it  like  a  letter  to  your 
favorite  aunt.” 

Criticism 

Roger  Ebert,  whose  film  reviews  for 
the  Chicago  Sun-Times  are  also  syn¬ 
dicated,  has  won  the  Pulitzer  for  dis¬ 
tinguished  criticism  during  1974. 

Back  in  1966,  Ebert  was  working  on 
a  doctor’s  degree  at  the  University  of 
Chicago  when  he  decided  to  work  on  a 
newspaper,  having  been  editor  of  the 
Daily  Illini  while  a  student  at  the  Uni¬ 
versity  of  Illinois.  He  never  got  the 
Ph.D.,  since  he  applied  to  the  Sun- 
Times  for  a  job,  was  made  a  feature 
writer,  and  in  six  months  was  film 
critic.  In  1973,  the  Chicago  Guild  cited 
Ebert  for  “ushering  in  a  new  era  of 
criticism  in  Chicago.”  He  has  lectured 
on  fine  arts  and  taught  film  courses. 

Commentary  category  entries  this 
year  attracted  98  entries,  criticism,  38, 
and  special  awards,  3. 
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is  a  labor  insider  who  is  paid 
to  think  about  the  big 
problems  facing  America 
and  the  world. 

He  has  the  reputation  of  a 
one-man  braintrust  in  the 
fields  of  labor  economics, 
political  trends,  and  our  new 
technological  society. 

GUS  TYLER  is  a  trend 
spotter,  and  a  trend  setter. 

Three  times  a  week 

UNITED  FEATURE  SYNDICATE 

220  Elast  42nd  Street 
New  York,  NY.  10017 
(212)  682-3020 


Lira** 

Lire  TLAT 

by  Fred  Neher 


“I  WOULDN’T  WANT  OLLIE  PERFECT.  I  LOVE 
TO  NA6.* 

fAMILr 

HUMOR 

at  its  finest! 

Daily 

UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street 
New  York,  N  Y.  10017 
(212)  682-3020 


EDITOR  ac  PUBLISHER  for  May  10,  1975 


65 


Libel  changes 
peril  papers, 
says  attorney 

By  Gerald  B.  Healey 

The  law  of  libel  has  become  so  con¬ 
flicting,  confusing  and  fluid  that  news¬ 
papers  need  to  have  a  strong  affinity 
for  the  facts,  Don  H.  Reuben,  general 
counsel  for  Tribune  Company  and  sub¬ 
sidiaries,  including  the  Chicago  Tribune 
told  a  seminar  at  Blooimington,  Ill.  May 
2. 

The  seminar,  arranged  by  the  Divi¬ 
sion  of  Continuing  Education  and  Pub¬ 
lic  Services  of  Illinois  State  University, 
Bloomington,  was  designed  for  editors, 
publishers  and  writers  of  daily  and 
weekly  newspapers  and  others  who  work 
with  news  media. 

Although  he  thought  the  law  of  libel 
was  reasonable  in  the  1960’s,  Reuben 
said  it  had  undergone  many  changes  in 
the  last  1.3  years. 

He  traced  some  of  these  changes 
which  he  descril)ed  as  having  their  roots 
in  the  integration-segregation  contro¬ 
versy  when  “Yankee  reporters  started 
reporting  events  in  the  south”  connect¬ 
ed  to  passage  of  the  Civil  Rights  law. 

Citing  the  \eiv  York  Times  vs.  Sulli¬ 
van,  Walker  vs.  Associated  Press,  Bry¬ 
ant  vs.  Saturday  Evening  Post  and  Ncto 
York  Times  vs.  Hill  ca.ses,  Reuben  said 
that  the  “New  York  Times  doctrine  hy 
then  and  through  these  cases  was  really 
flourishing.  Now  the  pendulum  is  start¬ 
ing  to  swing  back.” 

Start  of  motion 

This  backward  motion  appeared  to 
start  when  the  United  States  Supreme 
Court  Itegan  retrenchment  in  a  5-4  deci¬ 
sion  (E&P,  June  29,  1974),  which  made 
it  easier  for  ordinary  citizens  to  sue 
for  libel  and  more  difficult  for  the  news 
media  to  defend  itself  against  some 
types  of  libel  actions. 

The  decision  did  not  disturb  the  rule 
of  New  York  Times  vs.  Sullivan  which 
provides  that  a  public  figure  or  official 
may  not  recover  damages  unless  he  can 
prove  the  alleged  lil)elous  article  was 
published  with  “actual  malice”  and  in 
reckless  disregard  of  the  truth. 

Reuben  said  he  was  “not  so  sure” 
there  is  an  automatic  liability  because 
of  the  decision  in  the  (Gertz  vs.  Robert 
Welch,  Inc.)  case,  which  Gertz  won. 
Gertz  contended  he  had  been  libeled  by 
an  article  in  the  society’s  magazine 
American  Opinion,  which  charged  that 
Gertz  was  part  of  a  Communist  con¬ 
spiracy  to  discredit  the  Chicago  police. 

A  jury  awarded  Gertz  $50,000  even 
though  the  trial  judge  had  found  no 
evidence  that  the  magazine  had  pub¬ 
lished  recklessly.  The  decision  was  up¬ 
held  by  the  Supreme  Court  five  to  four 
that  Gertz,  as  a  private  citizen,  should 
be  able  to  recover  damages  more  easily 
than  a  public  official  or  public  figure. 

Reuben  commented  that  “pain  and 


anguish  was  never  a  part  of  the  lil>el 
law”  and  he  observed  that  now  the 
right  to  privacy  at  present  is  in  the 
shadow  area.  This  brings  matters  cur¬ 
rently  to  a  point  where  the  right  to 
privacy  and  libel  “are  moving  closer 
together.”  He  continued: 

‘Start  guessing’ 

“If  any  of  you  newsmen  are  on  the 
desk,  you’d  better  start  guessing  what 
the  Supreme  Court  will  do  3  years 
hence.  A  tense  condition  exists,  with 
the  possibility  of  large  punitive  dam¬ 
ages  (court  allowed)  facing”  the  news¬ 
papers.  “You  are  also  going  to  get 
the  growing  question  of  malice,”  he 
said. 

It  also  may  take  from  5  to  10  years 
of  litigation  before  the  law  of  libel, 
hoi>efully,  is  buttoned  down  as  to  what 
it  really  is,  Reuben  commented. 

What  needs  to  be  found  are  the  pow¬ 
ers  of  state  laws,  taking  into  account 
different  standards  in  different  states. 

Daily  quotes 

“There  is  also  the  possibility  that  you 
will  get  a  quote  every  morning,  like  on 
the  Dow-Jones  ticker  tape”  as  to  what 
the  current  libel  law  means. 

Reuben  advised  a  sharp  look  at  Let¬ 
ters  to  the  Editor  because  the  editor 
makes  such  letters  his  own  when  he 
prints  them.  Trouble  may  be  in  the 
offing  when  a  paper  “meddles”  with  do¬ 
mestic  problems,  and  generally  in  re¬ 
tracting  something  in  the  paper  “you 
repeat  the  libel”  in  clarifying  the  re¬ 
traction.  That  leaves  newspapers  in  a 
dangerous  position  when  retracting 
printed  articles.  Reul>en  said  of  re¬ 
tractions:  “I  don’t  like  them.” 

Reporters  also  must  be  careful  when 
picking  up  news  from  police  blotters 
or  talking  to  the  police  chief.  If  news¬ 
men  depend  on  the  chief  he  may  not 
turn  out  to  l>e  a  “standup”  person  and 
may  well  remark  “I  didn’t  say  that” 
when  confronted. 

In  the  case  of  a  1-paper  town,  where 
it’s  one-on-one,  it’s  a  matter  of  proof 
and  of  a  reporter  not  wanting  to  dry 
up  his  source. 

Picture  Hangers 

.Another  dangerous  area  is  the  pictur¬ 
ing  of  emotionally  disturl)ed  children. 
“This  is  the  most  sensitive,  deadly  area 
for  publishers  that  I  know,”  Reuben 
remarked,  adding  that  minors’  rights 
cannot  be  bargained  away  even  if  there 
is  parental  indemnity  and  unless  identi¬ 
ties  are  left  out  and  faces  blurred  the 
consequences  can  be  “deadly.” 

Contending  that  truth  is  always  a 
defense  in  a  libel  case,  conversely  it  is 
no  defense  in  a  right  to  privacy  matter, 
Reuben  said. 

Expanding  on  the  retarded  or  dis¬ 
tressed  child  factor,  Reuben  said:  “You 
are  never  going  to  win  a  lawsuit  from 
a  judge  or  jury  on  a  matter  concerning 
a  defective  child.  And  it  doesn’t  matter 
whether  they  (child)  are  under  the 
court’s  juri.sdiction.  He  added  that  there 
is  a  limitation  of  one  year  in  charging 
violation  of  the  right  to  privacy. 

EDITOR 


Panax  loses 
as  revenues 
slide  9  pet. 

Panax  Corp.,  newspaper  publishing 
and  printing  firm,  posted  a  loss  for  the 
first  quarter  as  revenues  dropped  9 
percent. 

John  P.  McGoff,  president  of  the  East 
Lansing-based  company,  said  tbe  drop 
in  revenue  was  due  primarily  to  the 
suspension  of  operation  of  one  of  the 
commercial  printing  divisions  in  mid- 
1974.  He  said  the  operating  divisions 
have  continued  their  “strong”  perform¬ 
ance  through  the  first  quarter,  showing 
gains  over  a  year  ago  despite  the  re¬ 
cession. 

“We  continue  to  be  optimistic  over 
the  prospects  for  1975,”  McGoff  said. 

The  loss  for  the  quarter  was  $46,972, 
or  4  cents  a  share,  compared  with  a 
loss  of  $60,124,  or  5  cents  a  share,  in 
the  1974  quarter.  Revenues  declined  to 
$5,811,620  from  $6,383,437. 

During  the  quarter  the  company  said 
65  percent  of  its  revenues  came  from 
the  operation  of  its  eight  daily  and  28 
weekly  newspapers.  Commercial  print¬ 
ing  and  typesetting  operations  contrib¬ 
uted  26  percent.  The  remaining  revenue 
was  produced  through  the  printing  ma¬ 
chinery  sales  division. 

Directors  again  omitted  the  dividend 
for  the  quarter.  The  last  dividend  was 
2  Vi  cents  a  share  paid  on  Aug.  20,  1974. 
• 

Horvitz  buys  cable 
tv  systems  in  Va. 

H.  R.  Horvitz,  president  of  Mansfield 
(Ohio)  Journal  Co.,  has  acquired  all  of 
the  capital  stock  of  Jefferson  Cable 
Corp.  and  Martinsville  Cable  Vision 
Inc.  from  American  Finance  System 
Inc.,  Silver  Spring,  Md. 

Jefferson  Cable  Corp.  operates  cable 
tv  systems  in  and  around  Charlottes¬ 
ville  and  Waynesboro,  Va.  Martinsville 
Cable  operates  cable  tv  in  and  around 
the  city  of  Martinsville,  Va.  In  total, 
the  three  systems  have  21,500  subscrib¬ 
ers.  Mansfield  Journal  Co.’s  subsidiary 
corporation,  Multi-Channel  Cable  T.V. 
Co.,  operates  three  systems  in  Mans¬ 
field,  Bucyrus  and  Shelby,  Ohio. 

• 

United  Air  Lines  ties 
ads  to  Bicentennial 

United  Air  Lines  plans  to  spend  $2.1 
million  in  newspaper  advertising  this 
summer  to  promote  vacation  travel  tied 
to  the  Bicentennial. 

Using  the  theme  “Celebrate  a  proud 
land  bom  200  years  ago,”  United  will 
spend  a  total  of  $7  million.  Of  that  $1.7 
million  will  go  to  network  tv,  $1.6  mil¬ 
lion  will  go  to  spot  and  $1.1  million  to 
radio. 

&.  PUBLISHER  for  May  10,  1975 


66 


Past  Week’s  Raii^e 
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.  1274 

12'/, 
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Times  Mirror  (NYSE)  . 
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Washington  Post  (AMEX)  . 
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9% 
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Addressograph  Multi.  (NYSE)  . 
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Altair  (OTC)  . 

. .  214 
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16 
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Dow  Chemical  (NYSE)  . 
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Ehrenreich  Photo  (AMEX)  . 
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Grace.  W,  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  . 
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International  Paper  (NYSE)  . 
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Rockwell  Inti.  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . 
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ADVERTISING  AGENCIES 
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Doyle,  Dane,  Bernbach  (OTC)  .  9  8% 

Foote,  Cone.  Belding  (NYSE)  .  8  8% 

Grey  Advertising  (OTC)  .  7%  7'/j 

Interpublic  Group  (NYSE)  .  I6'4  ISVs 
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Bernard  H.  Bidder 

Rernaril  H.  RirUlor,  chairman  emeri¬ 
tus  of  Rittder  Publications  Inc.  died 
May  .'i  at  St.  Clary’s  Ho.>pital,  West 
Palm  Reach,  Fla.  Ho  was  !)‘2  years  old. 
Ridder  was  the  last  of  three  surviving 
sons  of  Herman  Ridder,  founder  of  the 
W'lr  Yoili  Stufits-Zeitunri  nnd  llernld. 
Ridder’s  survivors  include  his  widow, 
.A.gnes  Kennedy  Raider ;  15  sons,  Rernard 
H.  Jr.,  president  of  Ridder  Publications 
and  vicechairman  of  the  board  of 
Knight-Ridder;  Joseph  R.,  publisher, 
Sen  Jose  Mi'yciinj  (tnti  \’ews;  and  Dan¬ 
iel,  a  vicepresident  of  Knight-Ridder 
and  publisher  of  the  Ijovg  Heuch  Inde¬ 
pendent  and  Press  Teleqrnni. 


Appointed  publisher 

Jeseph  G.  .\i-mstrong,  .‘51,  advertising 
director  of  RoUinr}  Stove,  has  been  ap- 
jtointed  [tublisher.  Under  his  direction, 
the  magazine’s  ad  revenues  for  1974  in¬ 
creased  .oO'"!  to  .$.‘5.4  million.  Prior  to 
.joining  the  jtublication,  Armstrong  was 
assistant  publisher  of  Faniily  Weekly. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


BICENTENNIAL 

COMMENT 

THE  50  STATES  in  50  WEEKS.  FREE. 
Historic  and  modern  perspective  in¬ 
cluded  with  opinion-travel  packet  from  i 
Western  Editorial  Services  Box  26434, 
Denver,  Colo.  80226.  (303)  988-9647. 

LIVELY  COMMENT — Weekly  column 
by  iconoclastic  old  author^  traveler, 
sailor,  pilot  whose  country  editor  view 
of  the  world  has  been  expanded,  if  not 
much  modified,  by  success.  $16  per 
month.  Samples.  Box  630,  Editor  & 
Publisher. 

BILINGUAL 

CONTESTS^^^^^ 

BILINGUAL — Bicultural  features  Span-  | 
ish  and  English.  Weekly.  Box  646, 
Editor  &  Publisher. 

"PLAY  1776"® 

Bicentennial  theme  reader  contest.  Easy 
to  run.  Easy  to  pick  winners.  No  judges 
necessary.  Builds  circulation  daily.  Sun¬ 
day,  both.  Runs  8  weeks,  or  less.  Art, 
copy  promotion  ideas  included  in  rea¬ 
sonable  rates  based  on  circulation.  All 
details  now  available.  Write  F.  X.  Tim¬ 
mons,  Healy,  Dixey  &  Forbes,  516 
Bloomfield  Ave.,  Montclair  N.J.  07042 
or  call  (201)  744-1100. 

BLACK  COMMENTARY 

COMMENTARY  on  current  national  is¬ 
sues  affecting  blacks.  Weekly;  varied 
viewpoints.  Samples.  Free  Press,  1101 
Desiard,  Monroe,  La.  71201. 

ENTERTAINMENT 

CHESS 

WEEKLY-DAILY  EDITORS:  Hollywood. 
Bfoadway,  Washington,  European  and 
television  reporting  staff  available  by 
subscribing  to  one  weekly  informative 
Item-type  column  currently  being  pub¬ 
lished.  Samples  available.  Box  300, 
Editor  &  Publisher. 

LARRY  EVANS  ON  CHESS.  A  camera 
ready  weekly  by  Bobby  Fischer's  coach. 
Chicago  Tribune.  Washington  Post, 
many  leading  papers.  Free  samples. 
Box  il82,  Reno,  Nev.  89504. 

FINANCIAL  PLANNING 


PENSIONS,  INSURANCE,  investment, 
wills,  trusts,  government  benefits,  es¬ 
tate  planning,  etc.  Prices  reduced  to 
start  our  second  year.  J  &  B  Features, 
P.O.  Box  4,  Des  Moines,  Iowa  50304. 


GARDENING 


JOIN  THE  GARDENING  BOOM!  Ex¬ 
clusive  photo-powered  weekly.  Walter 
Masson,  Box  44,  Needham,  Mass. 
02192. 


GENERAL  INTEREST 


"YOUR  WORLD"  400-word  general  in¬ 
terest  column  of  fascinating  world  wide 
facts  about  people,  places  customs, 
events,  personalities,  travel,  resorts, 
cities,  food,  space,  oceans,  history, 
archeology,  oddities.  many  other 
areas.  Lively,  informative  and  educa¬ 
tional  reading  for  all  age  groups, 
dailies  and  weeklies.  Samples. 

VANCE  FEATURES 
207  Gold  St.,  Park  Forest,  III.  40444 
(312)  748-7442 


MEDICAL 

MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  paramedical 
topics — now  available  directly  from 
Doctor  Polk  300  Half  Mile  Rd.,  Red 
Bank  N.J.  07701. 

^AWNG  MONEY 

"MORE  FOR  YOUR  MONEY" 
Bright,  practical  weekly  colimn  on 
stretching  family  dollars.  Offset  or 
manuscript.  Samples.  Mike  LeFan.  1802 
S.  13.  Temple,  Texas  74501. 

'^'^'IvEEKiyFEAn^ 

TOP  QUALITY  FEATURES  AND  COM¬ 
IC  STRIPS  in  one  year  supplies  (52 
strips).  For  less  than  $1.00  per  weekly 
edition.  Samples.  4-Star  Features. 
P.  O.  Box  8443.  Philadelphia,  Pa. 

SPORTS  FANS  LOVE  ELMER  STOON 
Cartoon  for  family  reading.  FREE 
SAMPLES.  SIERRA  FEATURES.  P.  O. 
Box  740,  Grass  Valley,  Calif.  95945. 


COLUMN  BY  ESTABLISHED  WRITER 
50  columns  $50.  Mixed  topics:  Budget 
Savers,  Antiques,  House  Plants,  etc. 
Samples.  Syndicated.  WOMAN  TALK, 
P.O.  Box  354,  Blackwood,  N.J.  08012. 


ANNOUNCEMENTS  ^ 

1  - - 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

NEWSPAPER  BROKERS 

OWN  A  PIECE  OF  THE  ROCK  (news¬ 
paper).  Make  a  future  for  yourself. 
New  pictorial  weekly  in  Bergen  Coun¬ 
ty,  N.J.  ready  to  go?  Small  investment. 
What  can  you  do.  289  Windsor  Rd., 
Englewood,  N.J.  07631.  (201)  568-8442, 
after  6  PM. 

APPRAISALS  FOR  ESTATE  TAX,  part¬ 
nership.  loan,  depreciation  and  in¬ 

surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel,  Box  88, 

Norton,  Kens.  67654,  or  Robert  N. 

Bolitho,  Box  7133,  Shawnee  Mission, 

Kens.  46207. 

IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  tha  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling 

LEN  FEIGHNER  AGENCY 

Box  189.  Mount  Pleasant,  Mich.  48858 

Editor  &  Publisher  Classifieds 

HELP  MAKE  BROKERS  RICHER! 

Call  (212)  752-7053 
for  a  better  way 
to  peddle  your  papers! 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

fPajrobl*  wtth  trdtr) 

4-w*ikt  .  ..S1.25  ptr  lint,  per  iisut 
3-wiik(  . .  .$1.35  ptr  lint,  ptr  iisut 
2-wiiks  . .  .$1.45  ptr  lint,  ptr  iisut 
l-witk  ...  .$1,55  ptr  lint. 


OTHER  CLASSIFICATIONS 

fRamlffonc*  should  accompany 
copy  union  crodit  hat  boon  os* 
tabllthodl. 

4-wttkt  . $1.80  ptr  lint,  ptr  iiiut 

3-wttkt  . $1.90  ptr  lint,  ptr  iisut 

2-wttki  . $2.00  ptr  lint,  ptr  isiut 

1-wttk . $2.10  ptr  lint. 


Count  5  svtrsgt  wordi  ptr  lint  or  36  chsracttri  and/or  spactl 
3  lints  tninimutn  (ns  abbrtviations) 


Add  504  ptr  instrtion  for  box  strvict  and  count  as  an  additional  lint  In 
your  copy. 

Alr-mall  strvict  on  box  numbers  also  ovailabli  at  $1.00  txtra. 


DISPLAY  CLASSIFIED 

Tht  uss  of  borders,  bsidfaci  type,  cuts  or  ether  dicerations,  changes  your 
claisifiid  ad  to  display.  The  rate  for  display  classifiid  is  $3.95  per  agate 
lint — $55.30  ptr  column  inch  minimum  space. 

Clotilfled  Confraet  Ratos  Availablo  On  Roquost 

WeEKLY  CLO$ING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  mailed  each  day  as  they  are  received,  art  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 

CLASSIFIED  ADVERTISING 
Order  Blank 

=  Name  _ 

=  Address  _  _  _ 

^  City  _ State  Zip  _ 

Phone  _ 

Authorized  by  _ _ _ 

Claeelficatlon  _ _ 

Copy  _ 


n  Assign  3  box  number  snd  msil  my  replies  dsily  1 
To  Run: - Weeks  Till  Forbidden  | 

Please  indicate  exact  classification  in  which  ad  is  to  appear  : 

Mail  to:  editor  &  publisher  •  850  Third  Ave.  •  New  York,  N.Y.  10022  I 

liiliiimillllillllllllilililinilllliailillliliilliliillliH^^  >-:i:iii'::;:>ii  :ini..>.Mimiimililiiiiiiiiiiiiiiii:miih^^ 


ANNOUNCEMENTS 
NEWSPAPFR^BROKERS 

Noqatiotioni  for  tslos,  purchasing,  ap¬ 
praising  of  nawipapart  our  buiinass.  ' 
CLARENCE  W.  TAH  (  ASSOC.,  i 
it  1 4  Rulgari  Siraet 
Houilen.  Taxas  7700S 
Ph.  (711)  U4-t4l4 

KREHBIEL-BOLITHO 
Nawipapar  Sarvict,  Inc. 
Nawspapar  Salas,  Appraisals, 
Consultations 

(if'a  handle  different  fioferlies,  all  \ 
types,  from  our  two  offices.) 
MARION  R.  KREHIIEL,  "Norton  Of- 
flca,"  P.  O.  Box  IS,  Norton,  Kant. 
47454.  OHica  phona  (til)  327-1407.  I 
ROBERT  N.  BOLITHO,  "Kansas  City  ' 
Offica,"  P.  O.  Box  7113  Shawnoa 
Mission,  Kant.  44207.  Offica  (til)  214- 
5210;  Rat.  (til)  1II-4II5. 

BILL  MAHHEW  COMPANY 
Conducts  profatiional,  confidantial  na- 
gotiations  for  lala  and  purchasa  of 
highost  quality  daily  and  waakly  nawi¬ 
papart  in  tha  country.  Baforo  you  con- 
tidar  tala  or  purchasa  of  a  proparty, 
you  should  call  (111)  444-0S7I  day- 
lima;  (111)  711-1051  nights:  or  wrila 
Box  1144,  Claarwatar  Baach,  Florida 
31515.  No  obligation,  of  coursa. 

J05EPH  A.  SNYDER 

;  Nawipapar  Irokar  , 

I  404  N.  Watfwood  Ava.. 

;  Lindsay,  Cal.  33247  (  209  )  542-2587 

I  confidential  NEGOTIATIONS 
for  purchasa  and  tala  of 
Daily  NEWSPAPERS  Waakly 
W.  I.  GRIMES  «  Co. 

National  Prast  Building 
Washington  D.C.  20045 
(202)  NAtlonal  I- 1  111 

SOMEONE'S  EAGER  TO  BUY 
YOUR  NEWSPAPER  .  .  . 

AT  TOP  DOLLAR  | 

Doubleday  Media  will  put  you  in  touch  j 
with  substantial  investors  anxious  to 
buy  or  merge  with  responsible  groups  : 
or  owners  of  newspaper  properties  of  i 
any  site.  Evaluations  and  appraisals. 
Don  Malcolm,  1224  Tranquilla  Dr.  Dal¬ 
las,  Texas  75218— (214)  324-4231  or  (214) 
233-4334  Conway  Craig,  3114  Knight 
Robin.  San  Antonio,  Texas  78203 — (512) 
824-5528.  j 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyari” 
SALES.  SERVICE.  MANAGEMENT 
5444  Govarnmant  llvd. 

Mebila,  Ala.  (205)  444-0831 

ALAN  G.  LEWIS 
Madia  Broker 

On  file — over  300  active  qualified  buy¬ 
ers  for  your  daily,  top  weekly  or 
shopper.  Ridge  Road.  Hardwick,  Matt. 
01037.  Phone  (411)  477-4009. 

ZONE  2  WEEKLY  In  $125,000  gross 
category.  Profitable,  priced  under 
gross.  Box  445,  Editor  &  Publisher. 

$280,000  GROSS  voluntary  paid  sub¬ 
urban  weekly  and  affiliated  publica¬ 
tions  in  Area  3.  Established  more  than 
20  years.  Printed  under  contract  at 
central  offset  plant  which  has  assu-ed 
source  of  newsprint.  Will  sell  for  $250,- 
000  plus  receivables  on  terms  to  ag¬ 
gressive  individual  or  group  with  ex¬ 
cellent  track  record,  tell  me  about 
your  qual'flcations  and  financial  abil¬ 
ity.  Box  453,  Editor  &  Publisher. 

CENTRAL  NEW  ENGLAND  controlled 
circulation  weekly,  no  equipment,  no 
I  real  estate,  ample  profit!  Gross;  $70,- 
000;  net  after  taxes:  $30,000.  Fast 
j  growth  area.  $115,000.  Box  422,  Editor 
I  &  Publisher, 

!  CANADIAN  WEEKLY,  $250,000  class, 

I  Western,  takes  $75,000  cash  to  handle. 

;  Marion  R.  Krehblel,  Box  88,  Norton, 
Kans.  47454. 


NEWSPAPERS  WANTED 

LET  US  HELP  YOU  get  top  price  for 
your  newspaper.  Newspaper  Service 
Co.,  P.  O.  Dr.  12428,  Panama  City,  Fla. 


ANNOUNCEMENTS 
NEWSPAPF^fwAN^D 

If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Nawimedia 
Company,  nawspapar  managamant 
consultant  and  madia  brokari,  Jamal 
E.  Hickay  Jr..  P.  O.  Box  12135,  North- 
tida  Station,  Atlanta.  Ga.  3030S. 


WE  HAVE  QUALIFIED  BUYERS  for 
dalliai  and  larga  waakliai.  Information 
strictly  confidantial. 

DIXIE  NEWSPAPERS.  INC. 

P.  O.  Box  490.  Gadidan,  Ala.  35302 
Ph.  (205)  544-3354 

READY  TO  RETIRE?  The  publisher  of 
a  group  of  quality  newspapers  is  seek¬ 
ing  to  purchasa  I  or  2  additional 
exclusive  weeklies  with  ad-circulation 
revenues  between  $90,000  and  $400,000. 
Replies  kept  strictly  confidential. 
Please  give  full  details  about  your 
newspaper.  Include  recent  editions. 
Box  440,  Editor  &  Publisher. 


PERSONALS 

YOUNG  New  York  journalist  seeks  co¬ 
writer  or  photographer  to  do  freelance 
work  in  Africa  or  Far  East.  Write  at 
once.  Box  448,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 
COMPOS/N^^OO/VP^ 

COMPUGRAPHIC  9000  ,  2'/}  years  old. 
$14,650.  Bill  Stabler,  P.O.  Box  ISO. 
Napa.  Calif.  94558.  (707)  226-3711. 

FOR  SALE:  Photo  typositor  3000.  Visual 
graphics.  Hardly  used.  Months  old. 
$4500  or  negotiable.  Contact  by  mail 
or  phone;  Patrick  M.  Glenn,  ASP,  CC 
324,  SUNY  ALBANY.  Albany,  N.Y.  12222 
or  (518)  457-2190,94. 

TWO  505  LINOTRONS— in  service  since 
August  1973;  72-point  option  cab¬ 
inets;  4  6-8  level  readers;  Type  faces: 
9  pt.  8  set  Corona  with  bold  #2;  S'/a 
pt.  4  set  Spartan  Bold  (s.d.);  12  pt. 
Bodonl;  12  pt.  Bodoni  Bold;  12  pt. 
Poster  Bodoni;  12  pt.  Spartan  Medium; 
12  pt.  Spartan  Black;  12  pt.  Spartan  Ex¬ 
tra  Black;  12  pt.  Helvetica  with  Hel¬ 
vetica  Bold;  12  pt.  Helvetica  Black; 
Plus  4  pi  slides.  Will  sell  or  lease.  Box 
681,  Editor  &  Publisher. 

COMPUGRAPHIC  2961  phototypeset¬ 
ter,  in  excellent  condition,  with  spare 
parts  kit,  fonts  and  width  plugs.  Con¬ 
tact  Kate  Seigal,  production  manager, 
Oregon  Daily  Emerald,  P.O.  Box  3159, 
Eugene,  Oreg.  97403. 

PHOTON  560's  (two)  available  In  30 
days.  Excellent  condition.  $1500  each. 
Contact  Carter  Prows,  Florida  Times- 
Union/Jacksonville  Journal,  P.  O.  Box 
1949  Jacksonville,  Fla.  32201.  Phona: 
(904j  791-4195. 

JUSTOWRITERS  —  COMPUGRAPHIC 
All  medali.  Sarvica  providad  by  man- 
ufacturar.  FHN  Butinaii  Product!, 
Church  Rd..  Mb  Laurel,  N.J.  0I0S7. 
(609)  215-7614. 

'engraving 

A-l  CONDITION — Tasope  Micro-Dyne 
System  with  Ball  Chemical  Plate  Proc¬ 
essor  and  Ball  Chemical  Antl-Pollutlon 
Unit.  Also  K-PREENE  18"  rolling  and 
curving  machine,  electric.  Contact 
Universal  Printing  Equipment  Co.  Inc., 
North  Arlington,  N.J.  (201)  438-3477. 

equipmenTtoI^ 

LEASE  OR  BUY?  Lease  and  you  con¬ 
serve  capital  and  credit.  Most  get 
a  tax  advantage.  Publishers  Leasing 
Inc.  is  owned  by  newspaper  execu¬ 
tives  who  offer  excellent  equipment 
advice.  Let's  discuss  leasing^^  Write  or 
call  PLI,  P.  O.  Drawer  I,  Tuscaloosa, 
Ala.  35401.  (205)  345-0633. 

IffAILROOM 


ADDRESSOGRAPH  MACHINE  Model 
4000.  Six  years  old.  Excellent  condi¬ 
tion.  Contact  Circulation  Manager, 
The  Fayetteville  Observer,  Fayetteville, 
N.C.  28302.  Ph:  (919)  485-2121. 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 

FOR  IMMEDIATE  SALE 
MINER  DENVER  inline  tyer  feeder  and 
pneumatic  bundle  clamp.  6  units  avail¬ 
able.  Previously  used  to  teed  to  Parker 
KW  tyers.  Spare  parts  inventory  also 
available.  Address  inquiries  to  Peter 
Thieriot,  925  Mission  St.,  San  Francisco, 
Calit.  94103. 


A-M  SPEEDAUMAT  mailing  machine 
rnodel  292W-26  with  conveyor  belt;  can 
lip  sort.  Ken  McCracken.  Daily  News- 
Record,  Harrisonburg,  Va.  22801.  (703) 
433-2702. 

MISCELLANEOUS 

MASTER  ETCHER  serial  it927  model 
DMA48,  original  cost  I9&9,  $14,000,  and 
2  Intertypes  .JJ'17390-91,  I  Linotype 
model  iri4,  synchronized  CAPCO  re¬ 
winder  complete  top  condition.  Otters; 
telephone  (601)  525-2313;  write  Sowa- 
core.  #12-774  Columbia  St.  New- 
Westminster  V3M  IBS  B.C.  Canada. 


NEWSPRINT 

ROLLS  ALL  SIZES-BEHRENS  Pulp 
tt  Paper  Corp.,  1896  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (213)  474-6525. 

NARROW  WIDTH  ROLL  USERS.  It  you 
use  rolls  26"  wide  or  less,  I  offer  a 
continuous  supply  of  trim  rolls,  perfect 
paper,  in  your  size  at  a  large  savings. 
Box  550.  Editor  &  Publisher, 


PASTE  UP  SUPPLIES 

McGANN  &  MARSH.  INC. 
Highest  quality  border  tapes,  largest 
assortment  in  the  US.  Request  samples. 
54- 14th  Street 
Wheeling.  W.  Va.  26003 
Ph:  (304)  233-5211 

PERFORAToi^TAPE 


NOW  STATIC-FREE  part  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-44SS 
Bex  S500,  Akron,  Ohio  44311 

''I^ressessTmachiner^ 


IDEAL  PRESS 

For  Small  Daily  or  Weakly 
4-Unit  Thatcher 
Used  By  5-Day  Daily 
Contact  Charles  Moser 
Box  585,  Brenham  Texas 
(713)  836-3643 

FOR  SALE 

6-Unit  Goss  Community  SC  Press 
Complete  press  utilizes  oil  bath 
lubrication 

Folder — Vj  and  '4  page  SC  Model 
Twined  20hp  drives 
Press  manufactured  1967-70 
Offered  "as  is.  where  is"  complete 
or  may  be  divided. 

Call,  write  or  wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP, 

105th  &  Santa  Fe  Drive  (P.O.  Box  5487) 
Lenexa.  Kansas  66215 
(913)  492-9050 
Telex  No.  42362 

GOSS  7-UNIT  HEADLINER,  reels, 
tensions,  pasters.  23  9/16"  cut-off,  2- 
color  half  decks,  AC  rectifier  unit 
drives.  Available.  George  C.  Oxford, 
Box  8483,  Boise.  Idaho  83707. 

GOSS  SUBURBAN  6  units.  1961 
Goss  Urbanite  5  unit  press,  1971 
Goii  Urbanite  add-on  units 
Gosi  Metro  4  units.  1961 
Cottrell  V-IS  presses  and  units 
Fairchild  Colorking  5  units.  1968 
Fairchild  Newsking  4  units,  1966 
MACHINERY  WANTED— We  will  pur¬ 
chase  used  Web  machinery  and  allied 
equipment  for  cash. 

'pcc  INC 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Phone;  (312)  73S-I200 


EQUIPMENT  &  SUPPLIES 
^WANTEDTV^iu^ 


USED  GRAPHIC  ELECTRONICS  PHO¬ 
TO-LATHE.  Top  prices  paid.  Call  Mr. 
Levous.  (305)  754-3233.  45  N.E.  54th 
St..  Miami.  Fla.  33137. 

WANTED:  One  unit  Goss  Community 
with  folder.  Must  be  seen  in  running 
condition.  Dinner  &  Klein.  P.  O.  Box 
21188.  Seattle.  Wash.  981 II.  (206)  682- 
2494. 

WANTED:  A  used  Graphic  Electronics 
Photo-Lathe.  F.  L.  Greenway  196 — 14th 
St.  N.W..  Atlanta.  Ga.  30318.  (404) 
873-3257. 


INDUSTRY  SERVICES 
ADVERTISING  SERVICES 

SALES  LAGGING?  Proven  ad  direc¬ 
tor/publisher  will  train/boost  sales/ 
outline  programs  at  fee  you  can  af¬ 
ford.  Barry  Bishop.  1968  Chateau  Lana, 
Sierra  Vista,  Ariz.  85635.  (602)  458-3279. 

^FREELAficEASSIGNME^^ 

LOOKING  FOR  TOP  FREELANCE 
HELP?  Our  subscribers  may  list  ALL 
their  freelance  needs — NO  CHARGE! 
For  FREE  copy,  write  FREELANCER'S 
NEWSLEHER,  399  Chestnut  Ave..  P.O. 
Box  1535.  S.  Hackensack.  N.J.  07606. 

PHOTOcoMPOsiriofT^ 

PUBLISHERS:  Spend  more  than  $100  000 
a  year  on  composition?  Want  to  deal 
with  a  New  York  quality  photocomp 
house  that  discounts  for  volume?  Con¬ 
tact  us.  Box  639,  Editor  &  Publisher. 

^^^PRESS^NG/NEER/NG^^ 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging  en¬ 
gineering  modifications,  rebuilding 
and  removal.  Single  width  to  4  plate 
wide.  Bramble  Professional  Press  En¬ 
gineering.  Rt.  2,  Box  2285.  McAllen, 
Texas  78501.  (816)  358-1943. 


Help 

Wented... 

ACADEMIC 

FACULTY  OPENING 
Syracuse  University  seeks  instructor  in 
print/broadcast  lournalism.  12-hour 
load  per  semester  of  graduate  and  un¬ 
dergraduate  laboratories  in  radio  and 
television  news  and  courses  in  news 
gathering  and  processing  in  both  print 
and  broadcast  media.  Salary  to  $13,- 
000  depending  on  qualifications.  Re¬ 
quire  MA/MS  and  minimum  of  three 
years  professional  experience.  College 
teaching  experience  desirable.  Also 
ability  to  train  on-air  students  and 
knowledge  of  broadcast  news  equip¬ 
ment.  Syracuse  University  is  an  Equal 
Opportunity/ Affirmative  Action  Em¬ 
ployer.  Send  resumes  to  Chairman, 
Print/ Broadcast  Search  Committee, 
School  of  Public  Communications.  Syr¬ 
acuse  University,  Syracuse,  N.Y.  13210. 

UNIVERSITY  OF  TEXAS  at  Austin  has 
one,  possibly  more,  openings  for  as¬ 
sistant  professor  to  teach  basic  skills 
and  graduate  courses.  Prefer  Doctor¬ 
ate,  media  and  teaching  experience. 
Equal  Opportunity/ Affirmative  Action 
Employer.  Send  resume,  salary  require¬ 
ments  to  Norris  Davis,  Department  of 
Journalism,  Austin,  Texas  78712. 

ADVERTISING  FACULTY  MEMBER 
starting  Fall  1975.  Layout^  production, 
copy.  Newspaper  advertising  experi¬ 
ence  desirable.  Graduate  teaching  po¬ 
tential.  MA  or  PhD.  Salary  competitive. 
Contact  Neale  Copple,  Director. 
School  of  Journalism,  Univ.  of  Nebras- 
ka-Lincoln,  Lincoln,  Neb.  68508.  We 
are  an  Equal  Opportunity  Employer. 


HELP  WANTED 
ACADEMIC^ 


JOURNALISM  INSTRUCTOR— Teach 
practical  and  theory  courses  in  the  | 
fields  of  journalism,  mass  communica-  | 
tion  and  public  relations.  May  be  ad¬ 
visor  to  campus  newspaper,  advisor  to 
departmental  majors  in  the  field  of 
journalism  and  may  be  Weber  State 
College  representative  tor  the  Utah 
Press  Association  internship  program. 
Must  have  field  experience  in  journal-  i 
ism.  must  be  able  to  handle  a  complete 
program  of  journalism  instruction  and 
must  have  a  good  relationship  with  i 
students  and  advise  them  concerning  j 
the  program.  PhD  preferred.  Should  i 
maintain  working  relations  with  the  col¬ 
lege  newspaper  staff  and  student  media 
board  and  local  newspaper  companies.  ' 
Please  sand  resume  to  WEBER  STATE 
COLLEGE,  Personnel  Office,  3750  Har¬ 
rison  Blvd.  Ogden  Utah  84408.  AN 
EQUAL  OPPORTUNITY/AFFIRMATIVE 
ACTION  EMPLOYER. 


ADMINISTRATIVE 


DIRECTOR  OF  MARKETING  for  ex¬ 
panding  newspaper  group.  Ability  to 
plan  and  implement  marketing  strate¬ 
gy  essential.  Recent  college  graduate 
with  MBA  degree  considered.  Send 
qualifications  to  Group  Vice  President, 
Box  694,  Editor  &  Publisher. 


WHAT'S  EXPERIENCE  WORTH  with- 
I  out  motivation?  Expanding  newspaper 
I  group  has  management  opportunities 
,  for  recent  college  graduates  in  desir¬ 
able  markets.  Send  salary  requirements 
I  and  resume  to  Dr.  Randall  W  White, 
Box  697,  Editor  &  Publisher.  All  replies 
^  answered. 

GENERAL  MANAGER  needed  imme¬ 
diately  for  small  daily  newspaper  in 
Zone  5.  Prefer  candidates  looking  for 
j  their  first  management  position.  $20,- 
I  000  salary  plus  percentage  of  profits. 
I  Mail  resume  to  Box  699,  Editor  & 
:  Publisher. 


CIRCULATION 


AGGRESSIVE  DISTRICT  MANAGER 
wanted  by  progressive  Zone  5  daily. 

I  We  offer  excellent  salary  and  fringe 
benefits  in  addition  to  being  part  of 
a  national  chain  that  believes  in  pro¬ 
moting  from  within.  Box  658.  Editor 
'  t  Publisher. 

;  NEW  ENGLAND  medium  size  PM  daily 
has  immediate  opening,  with  an  excel¬ 
lent  opportunity,  for  an  assistant  circu¬ 
lation  manager.  Prefer  an  experienced 
rrianager  presently  on  I0-25M  range 
circulation  with  the  desire  to  move  up. 
Send  resume  with  salary  requirements 
in  strict  confidence  to  Box  606,  Editor 
t  Publisher. 

CIRCULATION  MANAGER.  6-day  AM, 
Zone  5.  Thorough  knowledge  all  phases 
circulation.  Strong  on  promotion-mo- 
tivation-traininq.  Send  resume  to  Box 
j  586,  Editor  t  Publisher. 


CLASSIFIED  ADVERTISING 

CLASSIFIED  ADVERTISING 
TELEPHONE  SALESPEOPLE 
Daily  newspaper  experience  only.  Top 
California  daily  with  14  months  con- 
:  secutive  gains  is  on  the  move  and 
wants  some  movers  to  come  along. 
WRITE  COMPLETE  RESUME  TO  MRS. 

;  NATALIE  S.  PARISH,  Classified  Ad 
Manager,  THE  SACRAMENTO  UN¬ 
ION  301  Capitol  Mall,  Sacramento, 
Calif  95812.  An  Equal  Opportunity 
Employer. 

I  SUPER  OPPORTUNITY 

I  for  a  super  salesman  with  classified 
I  and  display  sales  experience.  Will  han¬ 
dle  some  display  accounts  while  co- 
ordinatinq  the  rebuilding  of  a  neglect¬ 
ed  classified  section  on  our  8000  circu¬ 
lation  daily.  The  faster  the  rebuilding 
i  job  is  done,  the  faster  the  man  or 
woman  can  become  our  classified  man¬ 
ager.  Salary,  commission,  usual  bene¬ 
fits  and  a  super  opportunity!  Box  635, 
Editor  &  Publisher. 
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HELP  WANTED 
CLASSIFIED  ^DVERnSIN^ 

SUPERVISOR 
TELEPHONE  SALES 

Top  &A  market,  Zone  8.  has  Immediate 
need  for  experienced  person  to  in¬ 
crease  phone  room  sales  through  af* 
fective  promotion  and  linage-building 
incentive  programs.  Competitive  sal¬ 
ary  and  benefits,  possible  over-ride  for 
right  person.  Wonderful  climate,  but 
a  competitive  market.  The  right  per¬ 
son  will  be  a  success.  Submit  complete 
resume  in  strictest  confidence  to  Box 
700,  Editor  &  Publisher. 

D^SPLAY^DVERT/S/NG^ 


EAGER  AD  SALESMAN  for  a  growing 
daily  in  Zone  2.  We're  looking  for 
maturity  and  a  person  with  organiza¬ 
tional  ability.  Sales  experience  pre¬ 
ferred.  Pay  commensurate  with  ability 
and  experience.  $8-10,000  to  start.  8ox 
647.  Editor  &  Publisher. 


DISPLAY  SALESPERSON;  Sales  career 
stalled?  Want  additional  challenge 
and  responsibility?  Our  advertising  de¬ 
partment  is  expanding  to  accommodate 
our  growing,  competitive  Florida  mar¬ 
ket,  and  we  need  display  sales  people 
to  grow  with  us.  We  are  afternoon  and 
part  of  a  large  publicly-held  news¬ 
paper  group.  Send  resume  to  Box  666, 
Editor  &  Publisher. 

DISPLAY  ADVERTISING  MANAGER 
Ready  to  take  the  big  step?  Florida 
PM  in  a  competitive  market  has  an  im¬ 
mediate  opening  for  an  aggressive, 
enthusiastic  display  advertising  man¬ 
ager.  If  you  can  motivate  people  to 
achieve  expected  results,  don't  miss 
this  opportunity.  We  are  part  of  a 
large  publicly-held  newspaper  group. 
Send  resume  to  Box  660,  Editor  & 
Publisher. 


NATIONAL 

ADVERTISING 

SALESPERSON 

Seeking  an  experienced  salesperson 
with  strong  background  in  contacting 
brokers,  manufacturing  and  advertising 
agencies.  Exceptional  opportunity  for 
national  salesperson  from  either  a  news- 
‘  paper  or  rep  firm  to  sell  a  million- 
people  market  for  a  nationally  recog¬ 
nized  newspaper.  Excellent  salary  with 
fringe  benefits.  Inquire  with  resume 
submitted  in  writing  to  Orby  Kelley. 
Personnel  Manager  Providence  Journal 
Co..  75  Fountain  St-,  Providence  R.l. 
02902.  An  Equal  Opportunity  Employer. 

WE  NEED  AN  ACCOUNT  EXECUTIVE 
with  the  tools  to  be  a  first  class  Sales 
Manager.  If  you  are  well  organized, 
attentive  to  details,  and  willing  to 
pay  the  price  to  be  part  of  our  suc¬ 
cessful  management  team,  we  have  a 
solid  opportunity  for  you.  Base  salary 
I  equal  to  your  present  income  plus  ex- 
I  cellent  incentive.  Mail  resume  to  Box 
'  695,  Editor  &  Publisher. 

I  12,000  DAILY  needs  a  creative  sales¬ 
person  to  join  our  young  growing  staff 
selling  both  display  and  classified. 
Salary  plus  commission.  Contact  T.  J. 
Donnelly,  P.  O.  Box  695,  Wisconsin 
I  Rapids,  Wise.  54494.  Ph:  (715)  423-7200. 


WEEKLY  SHOPPER  needs  advertising 
salesman,  one  with  supreme  confidence, 
a  "gung  ho"  attitude,  a  proven  track 
record,  and  a  determination  to  be  very 
j  successful.  We  don't  want  any  fairs  or 
'  mediums.  We  want  a  "PRO"  and  ex- 
!  pect  to  pay  a  "pro"  price.  We  want 
i  "results,"  not  just  "effort!"  Almost 
I  virgin  territory  in  North  Florida  with 
small  daily  as  competition.  If  you're 
producing  $50,000  or  more  in  annual 
i  sales,  send  complete  resume  to  Don 
i  Dockery,  Lake  City  Advertiser,  508  N. 
I  First  St..  Lake  City.  Fla.  32055. 

ALASKA  ADVERTISING  SALES.  News- 
!  paper  and  regional  magazine.  Needs 
I  sales  and  layout  professional.  Send 
resume  and  salary  requirements  to  Bill 
Elberson,  Ketchikan  Daily  News,  Box 
^  79,  Ketchikan,  Alaska  99901. 
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HELP  WANTED 
D»SPLAfADV^?nS»NG 


HELP  WANTED 

'^editor/aT^ 


HELP  WANTED 

^'ED/foR/AlT^ 


Retail  talas  axperiance? 

THINK  TEXAS! 

Aggressivt.  hard  working  rttail  ad 
talesman  for  leading  metro  daily. 
We're  #1  in  highly  competitive  mar¬ 
ket  and  intend  to  stay  that  way.  Living 
is  great  in  beautiful,  historic  city  with 
clean  air^  good  year-round  weather. 
Great  hunting  fisning,  golf,  outdoor 
recreation.  Send  full  particulars,  in¬ 
cluding  salary  requirements,  to: 
William  C.  Thomas  Retail  Ad  Mgr. 
SAN  ANTONIO  LIGHT 
P.O.  Boi  16! 

San  Antonio.  Teiat  78291 


DIRECTOR  OP  MARKr  NG  for  Ch'- 
cago  area  »eek'»  g'C-p  ^‘*'s  “e»  po¬ 
sition  has  bee“  c*ea*eo  ♦©  r»»crove 
our  cc—pe'^  ^e  res  *  o**  Co— plete 
c^a'5e  aC'e*^  s  ci'c*.  a*  on  and 
P'S— a*--  'ero"*  *0  ♦••e  9-blisher. 
We  •a“*  •*€  *  pe'^s’*  a*a  ncome 

ere*  5«*o  'e-s.— e  to  R-t!lsher,  Boi 
6«  Es  -S'  6  ‘.P  $"e' 


EDITORIAL 

BUSINESS  EDITOR/REPORTER  for  Zona 
2  city  weekly.  Lively  business  writer 
should  send  resume,  clips  end  compen¬ 
sation  requirement  to  Box  M,  Editor 
&  Publisher. 

EDITOR  AND  REPORTER 
Mid-Tennessee  prize-winning  county 
seat  weakly,  printed  in  company  owned 
offset  plant,  has  excellent  job  oppor¬ 
tunity.  Good  starting  salary.  Opportu¬ 
nity  for  advancement.  Fringe  benefits, 
retirement  program.  J-School  grad 
preferred.  Submit  resume  to  Box  il2. 
Editor  t  Publisher. 

COMBINATION  ad  layout-news  par¬ 
son  for  expandino  Mississippi  weakly. 
Box  iSf,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  with  at  least 
4  years  experience  for  general  assign¬ 
ments  on  Virginia  afternoon  daily  with 
latest  in  computerized  photo-composi¬ 
tion.  Box  iSi,  Editor  &  Publisher. 

SPORTS  EDITOR 

It's  a  well  seasoned  team.  They  need 
a  coach  with  experience.  We  cover  the 
entire  state  and  3  counties  of  Eastern 
shore  Maryland.  It's  a  chance  to  use 
your  administrative  abilities  while  still 
writing  on  a  daily  basis.  The  company 
is  young  and  progressive.  Excellent 
fringe  benefits.  Contact  Karen  Walters,  ! 
Delaware  State  News  Box  737  Dover,  ■ 
Del.  I??0l  or  (302)  i74-3400.  An  Equal  ! 
Opportunity  Employer.  { 


REPORTER'S  DREAM  POSITION:  $22,- 
000  a  year  and  plenty  of  travel.  We've 
hired  one  Pulitzer  Prize  winning  re¬ 
porter  and  want  to  hire  pros  with 
potential  to  win  others.  Reporter  will 
do  medical,  scientific  articles,  human 
interest  features  and  in-depth  block¬ 
buster  investigations.  Write  Box  3174, 
Lantana,  Fla.  33462. 


GENERAL  ASSIGNMENT  REPORTER 
with  experience.  Must  have  investiga¬ 
tive  skill,  be  self-starter.  Zone  5 
award-winning  daily,  35,000  circulation. 
Send  resume,  clips  to  Box  665,  Editor 
ft  Publisher. 

REPORTER  AND  DESKMAN  for  grow¬ 
ing  South  Florida  coastal  daily.  Box 
613.  Editor  ft  Publisher. 

INVESTIGATIVE 
POLICE  REPORTER 

If  you  have  some  experience  lots  of 
drive  and  can  meet  the  challenge  of 
a  competitive  market,  you  may  be  the 
person  we  are  looking  for  to  fill 
this  key  staff  position.  Send  complete 
resume,  or  better  yet,  apply  in  parson 
to:  Mrs.  Amato.  News-Herald.  3BB77 
Mentor  Ave.,  Willoughby,  Ohio  44074. 

REPORTER,  bilingual  in  Spanish,  for 
growing  twice-weekly  English  language 
newspaper  in  Central  America.  Start¬ 
ing  salary:  $60  weekly.  Must  be  good 
writer.  Send  clips.  APDO.  Postal  7- 
2730,  San  Jose,  Costa  Rica. 
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CITY  EDITOR:  Challenging,  supervis¬ 
ory  spot  on  quality  offset  daily.  Send 
resume  to  Bill  Heath.  Marshfield  News- 
Herald  III  W.  Third  St..  Marshfield. 
Wise.  54447. 


EDITOR  to  take  full  responsibilify  for  ' 
financially  successful  monthly  trade 
publication  in  Zone  I's  most  exciting 
metro  area.  This  is  not  an  ordinary 
trade  rag.  but  a  dynamic,  opinionated  | 
independent  and  consequently  respect-  j 
ed  book,  both  well-written  and  tightly 
edited,  and  we  aim  to  keep  it  that 
way.  We  need  an  extraordinarily  bright.  | 
energetic  and  ambitious  person  who's  { 
had  two  to  five  years  experience  learn-  i 
ing  the  basics  of  newspapering  from  i 
layout  to  headline  writing,  and  is  also 
a  talented  and  stylish  reporter.  This  is 
an  outstanding  opportunity  for  the 
right  person  as  we  cover  what  many 
consider  to  be  the  most  colorful  area  , 
in  the  spectrum  of  business  activity, 
full  of  grist  for  punchy  features  and  i 
outspoken  opinion.  None  but  the  ex-  I 
tremely  capable  and  highly  motivated 
need  apply.  Box  67B.  Editor  ft  Publisher. 


SPORTS  DESK 

Well-known,  middle-sized  AM- 
PM-Sunday  In  Zone  2  has 
night-side  sports  desk  oppor¬ 
tunity  for  innovative,  hustling 
individual  with  eye  for  design, 
sharp  editing  skills.  Room  to 
grow.  Prefer  at  least  5  years 
experience.  Personal  inter¬ 
views  will  be  required.  Full 
data,  salary  desired,  etc.,  to 
Box  690,  Editor  &  Publisher. 

All  applicants  will  be  kept 
confidential,  but  no  replies 
can  be  guaranteed. 

■  —  ■  —  t1  <  ■  I 

INVESTIGATIVE  REPORTER  —  Several 
years  experience  doing  digging  inves¬ 
tigations;  aggressive;  Area  4  medium 
size  daily.  Send  clips,  references  and 
salary  requirements  to  Box  623.  Editor 
ft  Publisher. 


FOR  WOULD-BE  REPORTERS 
WITH  LinLE  EXPERIENCE 
HERE  IS  AN  OPPORTUNITY 
The  Company  of  the  Cross,  an  Epis¬ 
copal  religious  order  which  publishes 
a  general  news  magazine  in  western 
Canada,  is  recruiting  new  members, 
men  and  women,  to  train  as  reporters 
and  writers.  Company  members  re¬ 
ceive  as  income  $1  a  day  plus  all 
living  essentials.  For  a  person  of  de¬ 
cisive  religious  conviction  who  wants 
to  serve  in  the  media,  this  is  an  unusual 
opportunity  to  learn,  on  a  highly  ef¬ 
fective  and  tightly  edited  magazine. 
Write  the  Minister.  Company  of  the 
Cross.  11224  142  Street.  Edmonton, 

Canada.  T5M-IT7,  (403)  452-6442. 


EXPERIENCED  copy  editor  with  make¬ 
up  ability  for  small  daily.  Zone  2. 
Box  6B2.  Editor  ft  Publisher. 


WRITING  EDITOR  for  fast  growing 
weekly  specializing  in  energy  and  en¬ 
vironmental  affairs  in  ecologically 
unique  area  of  Zone  2.  Knowledgeable 
in  Federal  environmental  and  energy 
legislation.  Resume,  clips  and  salary 
requirements  to  Box  674,  Editor  ft 
Publisher. 


CITY  EDITOR 

Growing  30,000,  7-day  offset  AM,  latest 
in  electronics,  wants  person  with  strong 
planning,  motivating  and  editing  skills, 
high  energy  level  and  good  sense  of 
news,  to  direct  reporting  and  photog¬ 
raphy  staff.  Send  resume  and  salary 
requirements  to  Managing  Editor. 
Messenger-Inquirer.  P.O.  Box  1460, 
Owensboro,  Ky.  42301. 


COMPETENT  REPORTER  knowledgeable 
of  Texas  court  house  proceedings,  in¬ 
terested  in  local  politics  and  capable 
of  handling  quality  copy  fast  and  ac¬ 
curately.  Prior  experience  on  daily 
newspaper  a  must.  Apply  to  Editor, 
The  Odessa  American,  Box  2752,  Odes¬ 
sa.  Texas  77760. 


TOP  EDITOR:  Zone  I  medium  size 
daily  in  competitive  area  seeks  highly 
talented  person  to  head  our  editorial 
department  Send  complete  resume,  in¬ 
cluding  salary  requirements,  to  Box 
687,  Editor  ft  Publisher. 

EDITOR 

with  solid  experience  and  the  desire 
to  develop  an  enthusiastic  involve¬ 
ment  with  the  community  which  his 
newspaper  serves,  the  sense  to  know 
what  should  be  said  to  improve  it,  the 
courage  to  say  it,  the  self-respect  to  j 
settle  for  reporting  no  less  than  all  of  j 
the  news  and  a  realistic  awareness  of  , 
the  time  and  effort  required  to  pro¬ 
duce  a  quality  result.  j 

Established  Area  2  weekly  with  solid 
reader  support.  Editorial  staff  eager  ; 

to  work  with,  not  for,  a  qualified  ^ 
leader.  Management  wili  ng  to  provide 
the  means  and  independence  to  get 
the  job  done.  ; 

Salary  $15,000.  Please  reply  with  full  i 

resume  to  Box  673,  Editor  ft  Publisher. 

DESKMAN — Knowledge  of  headlines, 
copy  editing  and  layout.  At  least  I 
year  experience.  Contact  Carol  Talley. 
Managing  Editor,  Daily  Advance,  Dov¬ 
er.  N.J.  07801. 

COPY  EDITOR.  Ohio.  Need  experi-  | 
enced  rim  man,  full  range  of  editing,  I 
headlines,  layout.  Could  lead  to  exec¬ 
utive  responsibilities.  40,000  circula¬ 
tion  afternoon  daily.  Box  704,  Editor 
ft  Publisher. 

FREELANCE 

NEW  PUBLICATION  requires  stringers 
to  cover  state  utility  r^ulatory  com¬ 
missions.  Best  rates  paid.  Calf  (202) 
638-1557. 


PHOTOJOURNALISM 

PHOTO  MANAGER  wanted  for  news¬ 
paper  of  36.000  daily  in  Zone  5  to 
manage  department  without  taking  on 
photo  assignments  personally;  includes 
directing  of  large  staff  of  photogra¬ 
phers  and  technicians,  ordering  sup¬ 
plies  and  keeping  inventory;  $13,000. 
Write  Box  676,  Editor  ft  Publisher. 

^^'yUBUC^ELATJONS 


PUBLIC  RELATIONS 
Experienced  news  or  publication  writer 
responsible  for  fine  arts  and  general 
news  release  at  Oklahoma  City  Univer¬ 
sity.  2  years  experience,  degree,  fine 
arts  writing  experience  and  knowledge. 
Send  resume  and  salary  requirements 
to:  OCU  PR  Director.  N.W.  23rd  and 
Blackwelder.  Oklahoma  Ci^.  Okla. 
73106.  An  Equal  Opportunity  Employer. 

yicHNicAlTRE^ 


SALES  REPRESENTATIVES  and  dealers 
to  handle  a  salesman's  dream  product 
— a  portable  video  terminal — field  or 
bureau  use.  Greatest  acceptance. 
ANPA/RI  sponsored.  Price  competi¬ 
tive.  Excellent  commissions.  Box  643, 
Editor  ft  Publisher. 


Positions 
Wonted . . 

^ADMINIST^IVE 


GENERAL  MANAGER  or  ad  director. 
17  years  experience  including  former 
publisher.  Age  35.  Relocate  any  Area. 
(515)  673-7485. 


CIRCULATION 


DO  YOU  HAVE  a  small  to  medium 
size  paper  that  needs  a  wall  run  de¬ 
partment  plus  more  circulation,  in  Area 
3  or  47  If  so.  I  have  the  ability,  know 
how  and  I'm  ready  to  get  the  job  dona 
nowl  Box  587,  Editor  ft  Publisher. 

WORRIED  ABOUT  circulation  losses 
and  tired  of  hearing  excuses?  You 
need  a  leader  with  a  10  year  record 
of  continuous  growth.  Presently  em¬ 
ployed  as  circulation  manager  of  me¬ 
dium  daily  in  Zone  4.  Isn't  it  time 
YOUR  circulation  department  turned 
pro?  For  results,  instead  of  excuses, 
write  Box  667,  Editor  ft  Publisher. 

CIRCULATION  DIRECTOR— 18  years 
in  all  phases  of  circulation  and  pro¬ 
motion  on  dailies  and  weeklies.  Con¬ 
version  a  specialty.  Looking  for  chal¬ 
lenge.  Box  710,  Editor  ft  Publisher. 

CIRCULATION  MANAGER,  experi¬ 
enced,  promotion  m'nded,  family  man. 
Box  706,  Editor  ft  Publisher. 


DISPLAY  ADVERTISING 


WEEKLY  AD  MANAGER  wants  to  move 
to  small-medium  daily.  $I0M  plus  com¬ 
mission  required.  Zones  3  end  4  only. 
Bowe  Smiley,  P.  O.  Box  158,  Gautier, 
Miss.  37553. 


ADVERTISING  MAN  with  experience 
retail,  general,  national,  agencies, 
chains  seeking  change  to  appropriate 
staff  position  with  progressive  metro 
or  chain  dailies.! weeklies.  Title  and 
classification  secondary.  Staff  motiva¬ 
tor.  team  organizer,  able  competitor. 
Strong  all  facets  selling  newspaper 
'  advantages  and  market  strength.  Con¬ 
tract  advertiser,  builder.  In-depth 
knowledge  of  co-op  ad  procedures, 

!  new  CAP  programs,  rate  formation, 
sources  and  legal  considerations.  Com¬ 
plete  follow  thru  to  produce  plus  lin- 
I  age  via  application,  implementation, 

I  claims,  all  phases.  Professional  rela- 
I  tionship  with  industry  administering 
Bureau's  and  advertising  network.  Cata¬ 
lyst  in  drafting  local,  regional  co-op 
I  programs  retail  and  oeneral.  Zone  3, 
I  4  preferred.  Box  688,  Eefitor  ft  Publisher. 

^oiroRMT 


SPORTS  EDITOR  of  12,000  daily  seeks 
identical  spot  on  sharp  20-50  000  daily 
in  Pennsylvania,  Ohio,  Maryland.  Box 
611,  Editor  ft  Publisher. 


FEMALE  REPORTER  with  law  degree, 
broadcast  experience,  to  do  in-depth 
political  reporting,  legal  investigative 
features.  Box  707,  Editor  ft  Publisher. 


SYSTEMS  SALESMEN 

SunCom  Systems  is  looking 
for  professionals  that  know 
the  newspaper  industry  and 
understand  systems.  An  ex¬ 
cellent  opportunity  to  join 
an  aggressive,  expanding 
sales  team.  Give  us  a  call 
now — and  you  could  be 
with  us  in  time  for  the 
ANPA  show  in  Houston. 

(603)  883-3311,  ext.  344 


NEWSMAN.  26  years  experience  all 
phases.  IS  in  Texas.  Community-mind¬ 
ed.  Top  references,  47.  Desire  return 
to  Texas  weekly  or  daily.  Ready.  Bert 
West.  O'Fallon,  Mo.  (314  )  272-1423. 


To  answer  box  number  ads  In 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box 
numbers  given  in  the  ad,  c/o 
Editor  ft  Publisher,  650  Third 
Avenue.  New  York.  N.Y.  10022. 
Please  be  selective  in  the  number 
of  clips  submitted  in  response  to 
an  ad.  Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope. 

Editor  ft  Publisher  is  not  responsi¬ 
ble  for  the  return  of  any  material 
submitted  to  its  advertisers. 


EDITOR  8C  PUBLISHER  for  May  10,  1975 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


EDITORIAL 


HARD-WORKING  FEMALE,  polic*  and 
ganaral  assignment  reporter.  J-Degree, 
small  market  enperience.  Will  relocate 
anywhere.  Box  668,  Editor  &  Publisher. 


REPORTER,  I  year  weekly  experience, 
with  daily,  magazine  and  freelance 
seasoning  wants  daily  or  weekly  spot 
in  Zone  7,  8  or  f.  Love  photo  work  and 
features.  Box  467,  Editor  ft  Publisher. 


PUBLICATIONS  EDITOR.  II  years 
experience  in  corporate  and  non-profit 
publications,  excellent  writing  skills, 
photography,  layout,  design.  Skilled  in 
every  aspect  of  the  job.  Box  66V,  Editor 
ft  Publisher. 

EXPERIENCED  EDITOR— 33,  family,  J- 
grad.  10  years  experience.  Growth 
background  in  newspaper  group.  Box 
648,  Editor  ft  Publisher. 


SOON-TO-BE  J-School  grad  seeking 
sportswriting  post  on  micf-siie  or  small 
daily  paper.  Have  covered  prep,  col¬ 
legiate  and  some  pro  sports.  Location 
no  problem.  Available  June  20.  Box 
621.  Editor  ft  Publisher. 


YOUNG,  HARD-WORKING  SPORTS 
WRITER.  Sports  editor  of  school  news¬ 
paper  for  3  years,  assistant  sports  in¬ 
formation  director  3  years.  Aggressive 
young  writer  seeking  challenge  in  any 
Zone.  Box  64V,  Editor  ft  Publisher. 


WE  DON'T  BELIEVE  the  woman  reader 
has  died  and  gone  to  hall — Prize-win¬ 
ning  metro  editing-writing-ideating  duo 
looking  for  challenge.  Box  662,  Editor 
ft  Publisher. 

RENOWNED  JOURNALIST/PHOTOG¬ 
RAPHER  seeks  opening  in  U  S.  or 
Canada.  Can  travel  on  own  expense 
if  appointed.  Graduate.  Worked  in 
Asia  also  on  editorial  post,  author 
of  a  book,  freelanced  for  30  maga¬ 
zines/papers.  S.  L.  Puri,  Box  2712, 
Daressalam,  Tanzania. 


HELP  CHANGE  WORLD  with  commit¬ 
ted  editor.  Doubled  circulation  of  small 
daily  in  3  years,  top  writer  and  idea 
man,  BA,  mature,  reliable  and  raring 
to  go.  Now  Area  2.  Box  661,  Editor  ft 
Publisher. 

REVIEWING  BEST  OFFERS  everywhere. 
Tough,  aware,  7-day  in-depth  digger- 
photographer — entertaining,  varied  fea¬ 
tures— strong  on  quotes,  questioning, 
analysis.  International  to  local.  Pro¬ 
lific  past — adaptable  styles.  Masters. 
Want  urgency  of  large  daily.  Box  583, 
Editor  ft  Publisher. 

NATIONAL  AWARD -WINNER  28, 
WANTS  CHALLENGE.  MAJOR  INTER¬ 
NATIONAL  FELLOWSHIP  WINNER.  S 
YEARS  EXPERIENCE.  3  NATIONAL 
AWARDS.  FULL  DETAILS  ON  RE¬ 
QUEST.  PREFER  ZONE  2  DAILY.  WILL 
CONSIDER  ALL,  DAILY  OR  WEEKLY. 
BOX  615.  EDITOR  ft  PUBLISHER. 

ILLIMITABLE  WRITER.  23.  with  experi¬ 
ence  in  all  forms  of  reporting  and  edit¬ 
ing,  seeks  position  with  daily  or  week¬ 
ly.  Special  talent  for  sports  writing. 
Particular  knowledge  of  educational  af¬ 
fairs.  Resume,  work  samples.  Box  517, 
Editor  ft  Publisher. 

BORED  REPORTER.  25,  tired  of  be¬ 
lieving  there's  any  future  or  challenge 
in  the  15,000,  homily-ridden  rag  he's 
with  seeks  joining  a  staff  whose  idea  of 
good  journalism  extends  beyond  the 
latest  "fender  scratched  in  parking 
lot"  story.  Not  necessarily  seeking 
bigger,  or  even  daily,  paper— just  bat¬ 
ter.  IV74  grad.  BSJ;  cityside  experi¬ 
ence;  adept  at  features  and  deskwork; 
willing  to  learn  and  to  strive  for  excel¬ 
lence.  Any  Zone  considered.  Box  618, 
Editor  ft  Publisher. 


AWARD-WINNING  sports  editor-col¬ 
umnist  READY  to  accept  any  position 
immediately.  Multiple  experienced  in 
all  phases  of  daily/weekly  news  pro¬ 
duction:  photography,  news  writing, 
copy  editing.  B.  Fahlen,  2317  Meade 
Ave.,  San  Diego,  Calif.  V2II6. 


FRUSTRATED  REPORTER  with  15,000 
Midwest  daily  looking  for  newsroom 
spot  on  good  paper  anywhere.  Pay  is 
secondary  to  opportunity  to  contribute 
to  quality  news  coverage.  IV73  J-grad, 
26.  All-around  reporting  experience. 
Box  652,  Editor  ft  Publisher. 

SURE  THINGS  ARE  TIGHT  NOW.  But 
doesn't  your  daily  really  need  a  good 
sports  writer,  one  who  can  give  your 
readers  more  than  statistics  and  blow- 
by-blow  accounts,  a  journalist  rather 
than  a  fan.  This  writer  has  5  years  ex¬ 
perience.  including  the  Olympics  and 

firo  baseball.  Talk  to  him — you  can't 
ose.  Box  584,  Editor  ft  Publisher. 


EDITORIAL  WRITER:  Ultimate  aim 
editorship  daily  editorial  page;  recent¬ 
ly  editor  New  Jersey  weekly,  out  due 
to  recession;  25  years  on  newspapers, 
magazines;  heavy  copy  experience. 
Will  send  sample  editorials  on  request. 
Box  654,  Editor  ft  Publisher. 


!  SEASONED  NEWS  PRO,  4V,  solidly  ex- 
;  perienced  dailies,  wire  services,  foreign, 
j  seeks  editing,  rewrite  or  reporting  slot. 
I  Lively  writer,  can  direct  or  do  most 
I  of  it,  inside  or  out.  Box  708,  Editor 
ft  Publisher. 


COPY  DESK 

NEWS  EDITOR— SLOTM AN 
Rim,  slot,  wire,  you  name  it.  I  do  it. 
Top  skills,  heavy  experience  papers  all 
sizes  including  metro.  Age  46.  married, 
relocate  anywhere  for  right  paper.  Your 
reputation,  location  more  important 
than  salary.  Have  also  been  a  manag¬ 
ing  editor.  Call  (602)  881-5653  or  write 
Box  705,  Editor  ft  Publisher. 


I  HAVE  a  brand  new  Journalism  de¬ 
gree  from  Missouri  University  but  just 
as  important.  I  have  dedication,  indus¬ 
triousness  and  imagination.  Possess  a 
sound  background  in  news  layout  and 
I  reviewing,  but  sports  is  my  special  ex- 
I  pertise.  Will  consider  any  start — sin- 
I  gle — will  relocate.  Write  or  call:  Bruce 
Williams.  1440  Dante  Dr.  St.  Louis, 
Mo.  43141.  (314)  424-2727. 


HONORS  J-grad  with  2  years  campus 

I  reporting  and  copy  editing  seeks 
career  start.  Any  print  medium,  any 
Zone.  Box  477,  Editor  ft  Publisher. 

i  WIRE  EDITOR,  dependable  top  hand 
at  makeup  and  heads.  Digs  out  best 
stories  for  readers.  Prefer  East  PM. 

,  Box  67V,  Editor  ft  Publisher. 


i  YOUNG.  ARTICULATE,  Black  woman/ 
j  Missouri  J-grad  ('73)  desires  position 
with  newspaper,  magazine  or  radio- 
TV  organization.  2  years  varied  ex¬ 
perience  in  corporate  PR,  including 
editing  publications,  broadcast,  ex¬ 
hibit  and  display  work.  Zone  5.  Box 
:  703,  Editor  ft  Publisher. 


j  AWARD-WINNING  JOURNALIST,  25, 
j  seeks  reporting  or  editing  slot  on 
medium  to  large  size  daily,  any  Zone. 

1  Experience  with  daily,  bi-weekly,  wire 
service,  internships.  BA  Journalism, 
j  Box  6Vi,  Editor  ft  Publisher. 

j  REPORTER-PHOTOGRAPHER,  22,  part- 
time  experience  at  major  Pittsburgh 
daily.  Employment  with  hometown 
I  newspaper,  2  years;  reporter,  sports- 
I  writer,  sports  editor  on  high  school 
I  weekly,  2  vears.  On  college  level,  4 
years  _  of  heavy  writing  assignments 
covering  courts,  government  and  fea¬ 
tures  in  heart  of  metropolitan  area. 
Covered  local  college  and  professional 
sports  in  Pittsburgh  area.  IV75  Journal¬ 
ism  graduate.  Any  Zone.  Jeff  Golden, 
14V  Summit  Ct.,  Westfield  N.J.  070VO. 
(201)  233-2V57. 


'47  BSJ,  news  sleuth,  columnist,  free¬ 
lancer,  self-starter.  Interned  on’  small 
town  daily,  3-b  years  on  metropolitan 
daily,  2  years  small  town  weakly.  Hard 
news  expert:  education,  politics,  gov- 
ernment,  investigative  work — you  name 
I  it.  more  than  a  thousand  by-lined 
I  stories  to  prove  it.  Seeking  full-time. 
I  Box  701,  Editor  ft  Publisher. 
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EDITORIAL 


LET  A  WOMAN  fill  your  vacant  edi¬ 
torial  spot  in  D.C.  Moving  to  capital 
area  to  be  with  spouse.  4  years  experi¬ 
ence  in  big-city  dailies  desk  work, 
layout,  small-weekly  management, 
teaching.  Box  680,  Editor  ft  Publisher. 


EXPERIENCED  EDITOR -reporter -pho¬ 
tographer  seeks  opportunity  with  small, 
medium  daily.  Young  (25),  but  experi¬ 
enced  in  developing  outstanding  local 
report.  5  years  in  news,  3  as  managing 
editor  of  quality  suburban  weekly 
group.  Direct  staff  of  5.  Layout,  page  i 
makeup  knowledge.  Box  683,  Editor  ft  { 
Publisher.  ' 


AN  EXPERIENCED  NEWSMAN  will  do 
the  editorial,  photographic  and  layout 
for  your  Bicentennial  or  Anniversary 
edition.  Fast,  accurate,  versatile.  Box 
685,  Editor  ft  Publisher. 

EDITOR — Impeccable  credentials,  ref¬ 
erences.  Newsroom  management.  Zone 
2-3-4-V.  Box  673,  Editor  ft  Publisher. 

ALL-AROUND  newsman,  54.  Midwest 
native  wants  to  join  Midwest  medium 
or  small  daily.  Knows  all  chores.  Ex¬ 
managing  editor.  AB,  family;  excellent 
health  and  references.  Box  675.  Editor 
ft  Publisher. 

BLOCKBUSTERS 

I  deliver  them.  Versatile  digger  will 
do  more  than  necessary  to  get  the 
story.  Not  afraid  to  tackle  tne  big 
ones.  Hot  air?  Talk  to  me  and  see. 
Medium  and  metro  dail'es  in  all  Zones 
BLOCKBUSTERS, 

Box  686,  Editor  ft  Publisher. 


MID-EAST  SERIES? 

Foreign  correspondent,  multilingual, 
experienced  wire  reporter  for  major 
U.S.  publisher,  seeks  special  assign¬ 
ment  feature  series,  or  on-going  Mid- 
East  coverage  headquartered  Bierut. 
Specialist  international  affairs;  based  | 
Rome  5  years.  Geneva  6.  Swiss  pass-  i 
port.  Egli.  524  E.  20  St.,  New  York,  | 
N.Y.  lOOOV. 


FREELANCE 

EXPERIENCED  reporter/ photographer, 
going  to  England-lreland-France  mid- 
May-September.  seeks  assignments. 
Contact  Leonard  Stuart,  Box  P8VI2, 
Albany,  N.Y.  12208  or  (518)  872-I5V7. 


PROFESSIONAL  CARTOONIST/CAR-  I 
ICATURIST  desires  FREELANCING  by 
mail.  20  years  experience.  Samples.  | 
P  O.  Box  8643,  Philadelphia,  Pa. 

BUSINESS  WRITER.  Fast,  accurate, 
experienced  in-depth  in  liquor  trade, 
taxes,  insurance.  Great  on  annual  re¬ 
ports.  forecasts,  surveys.  Box  165, 
Editor  ft  Publisher. 


PHOTOJOURNALISM 


EXPERIENCED  news  photographer  de¬ 
sires  change,  any  Area.  Clips  upon  re¬ 
quest.  Box  575.  Editor  ft  Publisher. 

PHOTOGRAPHER  with  5  years  wire 
service  experience,  2  years  Viet  Nam 
combat  as  bureau  manager,  4  years 
with  magazines,  public  relations  and 
advertising  as  freelance,  seeks  staff 
position  on  large  metropolitan  daily. 
Resume  and/or  portfolio  upon  request. 
Box  5V6.  Editor  ft  Publisher. 

EXPERIENCED  PHOTOGRAPHER  (3 
years),  25.  BS  Journalism,  seeks  staff 
position,  any  Zone.  Clips  resume  on 
request.  Box  663,  Editor  ft  Publisher. 

AMBITIOUS  PHOTOGRAPHER:  BA.  3 
years  doing  sports,  news,  darkroom. 
Willing  to  live  in  any  Zone.  Resume, 
portfolio,  references  on  request.  Rich 
Dunoff,  407  Bowman  Ave.,  Merion,  Pa. 
IV046.  (215)  MO  7-1278. 


PRODUCTION 


CURRENTLY  EMPLOYED  by  an  inter- 
national  press  manufacturing  company 
as  "customer  trainer"  in  web  offset 
division  on  both  single  and  double 
width  presses.  Have  10  years  prior  ex¬ 
perience  in  camera,  stripping,  plate 
and  press  departments.  Seeking  com¬ 
mercial.  newspaper  or  chain  with  good 
growth  potential.  Excellent  references. 
28  years  old,  married  and  willing  to 
relocate.  Box  651,  Editor  ft  Publisher. 

!  FORMER  PRODUCTION  MANAGER, 

!  hot  or  cold  type,  conversions,  new  pub¬ 
lications.  Also  experienced  in  sales, 
circulation,  editorial.  Aggressive,  in¬ 
novative,  cost  conscious.  Seek  perma¬ 
nent  position  only.  Box  655,  Editor  ft 
Publisher. 


SOUTHWEST  PAPERS  NOTE: 

After  10  years  in  New  York  City  I 
must  go  back  because  wife  insists!  I 
have  excellent  record  as  composing 
room  foreman,  production  manager, 
publisher's  assistant  and  manager  on 
dailies  and  large  multi-weekly  opera¬ 
tions.  Top  references.  Am  a  shirt-sleeve 
exec  who  knows  the  business.  New/old 
processes.  Will  answer  all  Southwest 
offers,  big  or  small.  Climate  most  im¬ 
portant.  Available  August  15.  Box  684. 
Editor  ft  Publisher. 

PRODUCTION  MANAGER,  23  years 
experience  in  all  phases,  hot  metal, 
cold  type,  plastic  plates,  offset,  press 
!  and  camera.  Have  worked  with  all 
sizes  daily  newspapers  with  proven 
:  success.  Will  furnish  resume  in  full 
I  confidence.  Available  for  interview  at 
I  ANPA.  Box  702.  Editor  ft  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Colonial  women  journalists 


Since  this  is  International  Women’s 
year,  by  declaration  of  the  United  Na¬ 
tions,  and  also  the  start  of  the  United 
States  bicentennial  observance,  it  seems 
fitting  that  recognition  should  be  given 
to  a  stalwart  group  of  colonial  women — 
the  original  women  journalists. 

In  1759  there  were  16  newspapers  in 
nine  North  American  colonies — there 
were  none  in  New  Jersey,  Delaware, 
North  Carolina  or  Georgia. 

By  1767  the  number  of  newspapers 
had  increased  to  2‘i. 

Prof.  Kdwin  Emery  pointed  out  in 
E&P,  April  5,  page  15,  there  were  37 
weekly  newspapers  in  April  19,  1775, 
when  the  first  shots  were  fired  at 
Lexington  and  Concord.  Seventeen  of 
those  disappeared  during  the  war. 
“Thirty-three  new  papers  appeared  and 
15  survived,  so  that  there  were  35  in 
course  of  publication  when  Cornwallis 
surrendered  at  Yorktown,”  Emery  re¬ 
ported. 

omen  ran  newspapers 

The  men  who  ran  the  colonial  press, 
particularly  in  pre-revolutionary  days, 
have  become  famous  names  in  history, 
as  Emery  points  out.  But  in  many  cases, 
their  wives  or  widows  ran  the  newspap¬ 
ers,  or  helped  to  do  so,  and  they  have  not 
become  so  famous. 

Frederic  B.  Farrar,  well-known  press 
historian,  has  pointed  out  “the  colonial 
newspaperman  was  sometimes  a  wo¬ 
man.  Wives  helped  in  the  print  shop  and 
in  the  store  and  handled  the  post.  They 
set  type  and  ran  the  press.  They  knew 
where  to  get  paper,  and  to  make  ink. 
They  could  send  the  young  apprentice  on 
his  delivery  rounds  as  he  took  the 
weekly  newspaper  to  subscribers’  homes 
and  to  the  taverns.  In  short,  they  were 
capable  printers  and  competent  news¬ 
paperwomen.  When  the  printer-husband 
died,  the  wife  was  less  anxious  to  re¬ 
marry  than  were  other  widows;  because 
she  knew  a  trade,  she  did  not  need  a  man 
to  support  her.” 

Ten  pioneers 

In  his  thesis  on  the  colonial  press  for  a 
degree  of  Master  of  Arts  presented  last 
July  to  the  history  department  at  Adel- 
phi  University,  Fred  Farrar  (he  is  senior 
vicepresident  of  Cresmer,  Woodward, 
O’Mara  &  Ormsbee,  Inc.,  newspaper  rep¬ 
resentatives)  described  these  10  pioneer 
women  journalists: 

“In  Hartford,  Ebenezer  Watson  of  the 
Connecticut  Courant  died  at  33;  his  wife 
continued  his  business.  W’idows  Clemen¬ 
tina  Rind  in  Williamsburg  who  operated 
the  Virginia  Gazette,  Elizabeth  Holt 
with  the  Seic-York  Journal,  and  Anne 
Timothy  with  the  South-Carolina 
Gazette  did  the  same.  These  were  not  the 
first  American  newspaperwomen. 
Catherine  Zenger  ran  John  Peter’s  \eic 
York-Journal  when  he  was  in  jail  for 
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libel,  and  published  the  news))aper  after 
his  death  in  1746.  Anne  Franklin  stayed 
in  the  newspaper  business  when  her 
husband,  James.  Ben’s  older  brother, 
died  in  1735. 

“The  famous  printing  families  of 
Green  and  Bradford  boasted  representa¬ 
tive  newspaper  women.  Cornelia  Brad¬ 
ford  succeeded  her  husband  Andrew  in 
1742.  In  1767  Anne  Catherine  Green  be¬ 
came  publisher  of  the  Maryland  Gazette 
in  Annapolis  following  her  husband 
Jonas’s  death;  she  remained  the  official 
Maryland  printer  until  she  died  in  1775. 

“William  Goddard,  who  fountled  news¬ 
papers  in  Providence,  Philadelphia,  and 
Baltimore,  was  assisted  by  two  out¬ 
standing  newspaperwomen.  The  Provi¬ 
dence  Gazette,  Goddard’s  first  news¬ 
paper,  increased  its  patronage  under 
mother  Sarah’s  direction  when  her  son 
moved  to  Philadelphia.  Mary  Katherine 
Goddard,  his  sister,  learned  her  trade  so 
well  that  she  managed  two  major  colo¬ 
nial  newspapers.  When  William  decided 
in  1773  to  close  his  Philadelphia  news¬ 
paper  in  order  to  found  Baltimore’s  first 
paper,  Mary  Katherine  took  over  his 
l^ennuylvania  Chronicle  until  the.Wori/- 
land  Journal  was  launched.  Then  she 
ran  the  Journal  for  eight  years  while 
William  established  a  new  postal  system. 
She  started  a  paper  mill  in  1776,  and  was 
the  first  newspaper  publisher  to  print 
the  Declaration  of  Independence  with 
the  names  of  all  the  signers.  Mary 
Katherine  lived  in  a  man’s  world,  how¬ 
ever;  when  William  returned  to  jour¬ 
nalism  in  1781  he  took  the  Journal  away 
from  her.  Brother  and  sister  quarreled; 
Mary  Katherine’s  faithful  service  went 
unrewarded.  Nevertheless,  the  re¬ 
sourceful  sister  operated  her  bookstore 
profitably  until  she  retired  in  1810. 

“Along  with  their  men,  colonial  news¬ 
paperwomen  kept  the  presses  running. 
Their  roles  as  postmaster,  shopkeepers, 
paper  manufacturers,  booksellers,  print¬ 
ers,  publishers,  and  newspaperwomen 
is  still  relatively  unknown.” 


Connecticut 
edition  eyed 
by  Newsday 

Newsday  of  Long  Island,  N.Y.,  is 
conducting  a  preliminary  study  of  the 
Southern  F'airfield  County  area  in  Con¬ 
necticut  to  find  the  feasibility  of  an 
edition  for  that  area,  according  to  pub¬ 
lisher  William  Attwood. 

Attwood,  who  lives  in  New  Canaan, 
Conn.,  stated  in  a  staff  memo  dated 
May  6  “.  .  .  we  are  in  a  very  prelimi¬ 
nary  stage  of  a  study  which  may  or 
may  not  result  in  a  new  venture. 

“Like  our  Sunday  edition,  three  years 
ago,  this  is  in  keeping  with  our  policy 
of  continually  exploring  new  areas  of 
growth  and  profitability.  Right  now,  it’s 
too  early  to  speculate  on  whether  we’ll 
be  moving  into  Fairfield ;  but  I  do  want 
to  make  sure  we  are  not  missing  an 
opportunity  that  we  might  regret  later,” 
he  wrote. 

Attwood  said,  “We  have  always  been 
on  the  lookout  for  areas  of  possible  ex¬ 
pansion  for  the  future.  Two  years  ago 
we  made  a  study  of  Queens;  after  ana¬ 
lyzing  the  findings,  w’e  decided  against 
moving  in  that  direction  .  .  .” 

Since  then  Southern  Fairfield  County 
which  is  one  hour  away  from  Long 
Island  and  supposedly  similar  to  the 
Newsday  readership  has  been  the  focus. 
Attwood  said  the  first  step  Newsday 
took  was  a  telephone  surv’ey  of  1,350 
residents  to  discover  potential  number 
of  subscribers. 

That  survey,  however,  has  yet  to  be 
tabulated,  Attwood  said.  “If  the  results 
of  the  survey  are  favorable,  we  will 
then  undertake  careful  and  detailed 
studies  of  possible  circulation  and  ad¬ 
vertising  revenues  and  balance  these 
against  the  costs.” 

• 

Petition  for  Guild 

Wilmington  (Del.)  Neivs-Joumal 
newsroom  staffers  have  petitioned  to 
join  The  Newspaper  Guild.  A  hearing 
is  scheduled  May  21  before  the  Na¬ 
tional  Labor  Relations  Board. 


Appraisals . . .  Sales . . . 
Listing . . .  Results! 


Brokers  of  Newspaper, 
Radio,  TV  and 
CATV  properties 


WASHINGTON,  D.C,: 

1730  K  Street,  N  W  20006 
(202)  393  3456 

CHICAGO: 

1429  Tribune  Tower,  6061 1 
(312)  337-2754 

DALLAS: 

6060  N.  Central  Expwy.,  75206 
(214)691-2345 

SAN  FRANCISCO: 

1 1 1  Sutter  Street,  94104 
(415)  392  5671 
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He’s  talking  about  the  landmark  research 
projects  of  the  Newsprint  Information  Committee. 
These  Canadian  newsprint  producers  have  now 
sponsored  eight.  The  latest  is  “Shoppers  on  the  Move’.’ 

“And  the  latest  is  one  of  the  best’.’  says  Jack 
Kauffman.  He  should  know.  As  president  of  the 
Newspaper  Advertising  Bureau,  he  is  the  nation’s 
leading  newspaper  space  salesman. 


Whether  you  publish  in  San  Jose  or  Waterbury. 
you’ll  benefit. 

Jack  Kauffman  and  his  team  are  using  this 
cogent  new  evidence  in  an  intensive  sales  drive. 
They’ll  influence  advertising  decisions  involving 
billions  of  dollars  — decisions  being  made  in 
Chicago.  Detroit.  New  York,  as  well  as  your  own 
home  town. 


And  why  do  we  13  newsprint  producers  sponsor 
this  research?  Because  we  want  to  help  news- 
|)apers.  What  helps  newspapers  helps  us. 


“Shoppers  on  the  Move’’  documents  the  remark¬ 
able  fit  between  retail  buying  trends  and  the  news¬ 
paper  medium  in  this  fiercely  competitive  period. 


Your  No.  1  Salesman  says 
“The  best  sales  tools 
newspapers  ever  had!” 


Newsprint  Information  Committee,  633  Third  Avenue.  New  York,  NY  10017  |F 

Member  companies; 

Abitibi  Paper  Company.  Ltd.  Domtar  Newsprint  Ltd.  MacMillan  Rothesay  Limited 

Bowater  Canadian  Limited  The  Great  Lakes  Paper  Ontario  Paper  Company  Limited 

British  Columbia  Forest  Company,  Limited  The  Price  Company  Limited 

Products,  Ltd.  James  Maclaren  Company,  Ltd.  Q.N.S.  Paper  Company  Limited 

Consolidated-Bathurst  Limited  MacMillan  Bloedel  Limited  Reed  Paper  Limited 


Put  vour  money 
where  your  market  grows. 


